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The accuracy of 


market research 

Sir.—So Copytaster (June 18) 
would take our word for it if we 
were to tell him that 29°43 per 
cent of housewives do the wash 
ing on Mondays. 

1 suggest that if Copytaste: 
knew anything about market re 
search he would do no. such 
thing. All that a survey could 
tell us is that there is such-and 
such a chance (say 95 chances 
out of a hundred), that 29°43 per 
cent of housewives, plus or minus 
a certain small percentage, do 
the washing on Monday. 

To read into the results of a 
survey an accuracy which can- 
not possibly exist by the very 
nature of the techniques used 
does a dis-service to this very 
powerful tool of merchandising 
True, newspapers which publish 
results of public opinion polls do 
precisely this, but very often, as 
in the last but one American 
Presidential election, their mis 
use of statistical data leads them 
to publish incorrect conclusions 

N. TAYLOR SHEPHERD 
18 Stradella Road, 
London, $.E.24.' 


Television and the 
will to work 


Sirn,-l cannot imagine any 
thing less calculated to encourage 
the will to work than a day-long 
round of TV programmes spon 
sored by Drink-O, Smoke-O 
Petrol-O, Football Pool-O or 
even Household Knick-Knack-O 

Mr. Softly Gune 25) must be 
a bit of an optimist if he thinks 
we shall work harder when there 
is such a feast of high quality cul 
tural entertainment on tap from 
morn till night. Much more likely 
we shall all agitate for a shorter 
working week 

P. B. Jones 
141 Beaumont Road, 
Petts Wood, Kent. 


To The Editor.. 


Process engravers ‘unpatriotic’ 
over latest costs levy 


Sir,--I note from your issue 
of June 25 that the Federation of 
Master Process Engravers propose 
to increase their surcharge by a 
half of one per cent in order to 
compensate their members for the 
increase in the cost of living 
bonus which is to be paid to their 
operatives, 

I have not had an opportunity 
of consulting back records but it 
does seem to me that the Federa- 
tion rarely, if ever, fails to pass 
on increases in labour and material 
costs and, in fact, it carries out 
this policy with almost indecent 
haste. 

Ihe present increase is a com- 
paratively small one and, in my 
opinion, could wel] have been ab- 
sorbed by the members of the 
Federation in the best interests of 
the national economy, 

Surely the Federation and its 
members realise that these fre- 
quent increases in the cost of pro- 
cess engraving have contributed 
in no small measure to the general 
increase in advertising costs, and 
have therefore also contributed to 
the general rise in prices which 
we have seen over the last few 
years? 

I] think it will be conceded that 
the more enlightened manufac- 
turer is to-day making every pos- 
sible attempt to prevent his goods 
rising in price. Indeed, I have 
personal knowledge of companies 
using metals which have consist- 


IN THIS ISSUE — 
How to estimate typesetting costs 
‘page 22. 
NEXT WEEK: Launching a new 
product: financing the operation. 


ently risen in price, deliberately 
refraining from passing these in 
creases in raw material costs on 
to their customers, in an endeavour 
to bring about a stabilisation of 
prices. 

Copper and zinc are metals ex- 
tensively used by process en- 
gravers, the prices for which, up 
to a few months ago, had con 
sistently risen. Recently, how- 
ever, these prices fell and many 
people who should know feel 
that this trend will continue. 1 
have not noticed that the Federa- 
tion of Master Process Engravers 
has rushed to pass on this price 
decrease to their customers, and 


Creators of 


DESIGN -PRINT- DISPLAY 


Faraday Street, Manchester 1. Tel. Central 4965/6 


it would indeed be interesting to 
hear what they have to say about 
this. Bearing this point in mind, 
it seems to me that they have 
even less justification for passing 
on the recent increase in the cost 
of living bonus. 

Many friends in the advertising 
business agree with me on this 
point and almost al! are univers- 
ally in agreement that the Federa- 
tion should give active considera- 
tion to the formulation of a less 
selfish policy, not only in the 
interests of the advertising busi- 
ness, but in the interests of the 
nation as a whole. Admittedly, 
they are in an extremely strong 
position insofar as their particu 
lar business is concerned but, in 
my view, such a position in no 
way entitles them to act in what 
I can only describe as a com- 
pletely self-centred, narrow and 
unpatriotic Manner 

A. H. EpNey. 
57 Longlands Park Crescent, 
Sidcup, Kent. 


‘Insist on ABC 


figures’ 

Sir, — “Account Executive” 
(June 4) rightly castigates those 
trade journals which either refuse 
to give circulation figures or give 
them in an unsatisfactory form. 

An advertising agent discussing 
this subject with me recently said 
that within six months two repre- 
sentatives of a trade journal had 
given him verbal circulation 
figures of their publication, and 
there was a difference of 1,500 in 
the figures! 

It is, of course, absurd that 
advertisers should be expected to 
ignore all normal methods of 
buying and be asked to make an 
exception when buying space 
which, apparently, they must buy 
not on facts, but faith! 

The advertising profession itself 
created the Audit Bureau of Cir- 
culations and it is time it insisted 
on nothing less than ABC figures. 

L. W. CUTHBERT. 
222 Meadvale Road, 
London, W.5. 


Are the agents to 


blame? 


Sir,—Are not advertising agents 
primarily to blame for the exist- 
ing deplorable state of affairs? 

Several publishers, after faith- 
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fully submitting to audits each 
half-year, have now abandoned 
the ABC because they found that, 
with few notable exceptions, the 
agencies blindly, or dis- 
interestedly, accept the invariably 
higher, unauthenticated figures of 
competitive media, and reward 
those who will not produce proof 
of sales with space orders more 
Or less proportionate to their 
claims. 

Advertising agents have an in- 
fluential Institute and other 
official bodies which, given sin- 
cere backing, could compel pub- 
lishers (on penalty of otherwise 
being officially blacklisted) to 
“come clean.” 

It is more than high time that 
this subject received official recog- 
nition, with top priority for an 
educational campaign to rid the 
profession of the masses of fic- 
titious figures we all know abound 
and confound. 

The certainty of exposure of so 
many gross exaggerations will 
mean that the battle will be long 
and bitter, but the results of such 
enduring value to British adver- 
tising as to make every effort, 
every cost worthwhile. 

W. HOLLWay. 
Tadworth, 
Surrey, 


Pleasant relief 

Sik,—Stuart Lewis (June 18) 
wonders who reads “This 
England” sort of copy, and 
queries the value of being “book- 
ish about beer.” One quite regu 
larly sees London underground 
passengers, while awaiting their 
trains, reading every word: A 
pleasant relief from the garish 
sloganised eye-blaster, And one 
does not need to be a “Senior 
Common Room” denizen to ap- 
preciate them, 


JoHN Horrocks. 
General Manager, 
Co-operative Art Services Ltd. 


More Letters—page 34 


Walkers — 


(Showcards) Ltd 


ne fies : 3 . . eee - 
| |] i — 
4 € TT A ARACEAE aR OO 
WY ‘ V] 
Wy / o 
. <\ i ys 
the a 
a \ H Wir 
fs \ (pd; E N 
‘ 
- 't, ye 
. sisi 
| | 
e ee i eerrnnn nnn neeeneteeenaieneaietieemmeemnetntiieian * 
: es ? 
is } 
cuieaniiataitiniaramaamaeaireenstaimactetes 
a 
*,. 
. 
| Pe 
_ 
i 
# 
£ : 
‘ ae : Bh Sie Lia, ech ea ae Es, a ee ee ee ah ae bee eg. aL eee " ¥ ‘ 
Me s. = Bite, re” cites ie 3 ; J a ae t Bee) oe 5. i 7 pee S mer: ¥ a , ages ca aan ae he. 12 


S.B.A.C. NUMBERS 


September 4 British Aircraft Industry | Number 
September 11 Technical Review 


September 18 S.B.A.C. Show Report 
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Plenty of customers down there 


I wonder. They’re a pretty mixed bunch, aren’t thc y? 


Of course they are. Putting it technically, they're the 
mass market, the only market worth bothering about 
I reckon. 


The trouble with the mass market is that by its very 
nature it must be predominantly working class. 


And what's wrong with that? They're the people with 
the money to spend. If you don’t believe me, take a loo’ 
uta council estate sometime. Count the television masts. 
Go into a few homes and see how many of them have 
washing machines, vacuum cleaners, new radiograms. 
And the best branded goods in the larder. 


But how do they manage it ? 


Subsidised rents, low fares, canteen meals; quite a bit 
of overtime and in any number of cases, there are two, 
three and sometimes four workers in a family. Mind 
you, I'm not saying they can all afford to buy expensive 
products, but by and large 


DAILY MIRROR 


With the biggest daily net 
sale on earth, the 

DAILY MIRROR offers 
the most powerful mass 
market coverage in the 
history of daily newspapers 
at the lowest square inch 
per thousand rate of all 


national dailies. 


When planning 

your schedules you 
MUST include 
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Big problems 
ahead, says 
A. C. Dunean 


Many problems are likely 
fo arise in the near future 

2 

sincluding that of sponsored 
srelevision— which will increase 
s competition in the advertising 
s field,’ said A.C. Duncan, 
* chairman, at the annual meet- 
sing of Odhams Press Ltd. 

: This, and other factors in- 
scluding continually increasing 
s costs, were receiving full con- 
s sideration by the board. 


. 
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£98.000 for PATRA 


building fund 
Printing and Allied Trades Re- 
search Association building fund 
started in 1948 to finance the 
equipping of laboratories—closed 


TERT ECCT 


vesterday (Wednesday) with 
£98000 

G. L. Tillotson, retiring chair- 
man, said: “Now we have the 


resources to carry Out Our fe- 
search programme.” 

Sir Guy Harrison has been 
elected PATRA president; new 
chairman is Arthur Watts. 


New lemonade 


powder tests 
Keen, Robinson & Co., Ltd., 
are testing a new lemonade pow- 
der in several provincial areas 
Large spaces are being taken 
by the agents, C. Vernon & Sons 
Ltd., in local newspapers 


Willerby account 


e ‘ 
for RCN 

Rumble, Crowther & Nicholas 
Ltd. are taking over the account of 
Willerby & Co., Ltd., the tailoring 
firm with branches in London and 
all over the country, as from 
August |. 

R.C.N. have for many years been 
handling The Times Furnishing 
Company's account, which is asso- 
ciated with Willerby’s in) Times 
Furnishing (Holdings) Ltd 

In view of this development they 
will shortly be relinquishing the ad- 
vertising for Prices, Tailors Ltd 
(Fifty Shilling Tailors), who have 
not yet appointed an agency to suc 
ceed RA 


; LDV aptff BIG SWEET 
Commercial TV will yes Nw 


not hit British AD. CHIEF 


I Pletcher, who has been 

. agg eae Mackintosh 

& SOons " lee ! ‘ . 

pr @SS ad. revenue iets 95 vena, as alkenes ee 

ager fo; more than 30, has re 

NLY “marginal media on the fringe of usefulness to adver- — ''ed fer Mit position and his 

tising” will be hit financially if commercial television is = 'SS My ven taken by 
started in Britain. This was the prophecy of one of America’s Michael Watt 


top creative men, Leslie Pearl, of Batten, Barton, Durstine and mefore going to ge eae 
Osborn Inc., when he addressed the Advertising Creative Circle Wis les “ss 


in London this week. 


Mr. Pearl was confident that) commercials had lately been 
the experience in Britain would against the staging of claborate 
parallel that of America where shows into which the product in 
with very few exceptions, all press truded more or less by implica- 
media were now carrying more tion, Much more direct talk and 


years with 
1. B. Browne 
Ltd. where 
he handled 
the Mackin 
fosh account 


advertisements than ever before Straight selling was being done During the 
The big magazines and the news Control was passing to the crea International 
papers would feel no adverse  tve side in America. Radio and Nd v ertising 
impact, Advertisers would. stil! television sections of the big C on ference 
want full coverage. agencies were losing the auton in I9SI, of 
Similar fears as to how com omy they had enjoyed. Another which Lord 
petitive media would be “axed” = significant trend was a return to M a chiptosh 
had been field in America, Fe copywriting. The “formula” ap EL Flea was chair 
recalled, and had proved baseless proach’ was giving way to one enone man, he took 
Mr. Pearl forecast that Britain which dispensed with elaborate half page ad 
would also follow America in commitice and consultative work vertiscinents in the Evening News 
developing the technique of mul and got right down to the job and / Star welcoming the dele 
tiple sponsorship of TV pro of filling the gap between the pro pale lottee labels used over the 
grammes, ducer and the buyer as directly Past foll century were repro 
The heavy cost of IV adver and as imaginatively as possible duced 
using had ruled out the practice The feeling was growing among Mr fletcher is continuing with 
of one company buying an entire = clients that the time had come 
2 ; , the fi an advisory capacity 
one hour for its own use. Instead — to get away from shouting the ob 4 
the hour period had come to be vious things in advertisements, Mr. Watt joined Mackintosh’s 
regarded as a “magazine of the and accounts were shifting away alter tw years with Osborne 
air” in which time could be trom the vast organisations with Peacock Ltd. in London. He will 
bought as space Was bought in massive research facilities and work from the Mackintosh aley 
Magazines and newspapers. going over to creative groups of smn sty ative headquarters in 
In American TV the trend in much smaller siz Norwicl 
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Merchandise Marks Bill will not 


ban legitimate trade ‘puffs’ 


AD. SLOGANS QUOTED IN: COMMONS 
fy XAMPLES of “legitimate trade puffs” which will still be 


permitted were quoted in Parliament last week when the 
Merchandise Marks Bill was given its second reading in the 


Commons. 


The Bill is designed to protect the public against 


false and misleading trade descriptions of goods. 


Trade press ads. 
told story of the 
product 


British Geon Ltd, of Barry, 
Glamorganshire, are still receiv 
ing requests for copies of thei 
booklet prepared for the recent 
Plastics Exhibition telling the 
story of Geon PVC raw materials 
and showing some of the uses to 
which they are put 

The booklet consists of SO of 
their advertisements reproduced 
from a wide range of track 
journals, and clients have hailed 
it us a novel method of telling a 
product's story 

All the advertisements were 
desizned and produced by ‘Tl. G 
Seott & Son Litd., in conjunction 
with the publicity department of 
British Geon Ltd, and the last 
appeared only four days before 
the book was published 


fs wig ner ening 


BLUE CAP 
Gh Ct. fed Surcag 


This is one of the characters being 

featured in a summer campaign for 

Blue Cap cheese in women’s maga 

zines. ©. Vernon & Sons Ltd. ar 
the agents, 


Mannequins in 


royal landau 

The Queen of Tonga’s Corona 
tion landau, carrying mannequins 
displaying Ascot) fashions, was 
among the attractions organised 
by the public relations depart 
ment of Willings Press Service 
Ltd. last week for the opening 
of a branch store at Guildford 
for their chents, Fifth Avenue 
Fashion Stores, of Regent Street 


Ihe President of the Board of 
Prad Mr. Peter Thorneycroft, 
ud Ihe Bill does not make 
the ordinary trade puff an offence 

Beer is best’ is still a phrase 
which, [ am informed, can be 
vifely used for the purpose of 
this Bill Another ts Regent 
Petrol gives more miles per gal 
lon’, More miles than what? ht 
could be more miles than water 
Many of these trade ‘puffs’ are 

riually meaningless 

Look, ducky, she has turned 
to Tide for the cleanest wash of 
all’ is a phrase which, | think, can 
sill be safely used It should 
not be the intention of any legis 
lation to interfere with phrases 
of that character 


Exemptions 


Ihe Bill specifically exempts 
existing trade marks, even though 
these have in them a descriptive 
clement such things as “Aulpain 
tablets for headaches. Such trade 
marks have an established value 
and are quite clearly understood 
by the public.” 

John Rodgers (Cons.), who is 
a director of the J.) Walter 
Thompson Co., Ltd., declared his 
personal interest in SO or 100 
brand names. He urged detailed 
consideration of the wording of 
one clause to ensure that honest 
trade descriptions were not pena 
ltsed 

Mi Rodgers 


n samples 


quoted these 

There are well known glass 
manufacturers who put out a 
product deseribed as heat-resist 
ng vlass. Under normal domestic 
conditions the glass is heat resist 
int, but if it is put in a furnace 
ind subjected to a tremendous 
temperature, it is not heat resist 
ant 


Unbreakable 


Nn Cunbreakable’ comb is un 
breakable in normal use, but tf a 
ton weight ts placed on part of 

it will break 

There ts also the case of cm 
delible’ lipstick. Many of us in 
our.youth must have experienced 
the fact that indelible lipstick did 
nor live up to its name.” 

Inclusion of a clause to act as 
1 deterrent against frivolous and 
mischievous prosecutions Was ad 
vocated by Mr. Rodgers 

Gauanness is good for you" and 

There sno subst life for wool 
Wee quoted in the deb ite as per 
nissible pulls” and Epsom 
salty” and “French chalk” as fan 


deseriptions 


lay man 
Birken 
head, receivine é r the best 


ager of 


winhtow dist nal con 
test for R Martins 
Marmalade D ft), sales 
manager of the St art Preser 
ing Co., ts handing cheque 
In the centre is W ev, sales 
manager of Burton its, who 
distribute R\ 


Ads. on arches 
test case 


The Minister of Housing and 
Local Government, Mr. Harold 
Macmillan, has upheld Shetlield 
Corporations = contention that 
Wicker 

Town 


advertisements on ti 
Arches contravene the 
Planning Act regulations 

He hus given his decision on 
an anpeal by Thos. W. Ward 
Lid. against the refu of the 
Corporation to permit the firm’s 
advertisements on sides of 
the arches 

When the anneal was heard 
in’ Shetheld in An it was 
Stated that the would 
affect a number similar 
advertisements in the area, and 


that if the decision was given 
In favour of the Corporation 
other areas in the «¢ ty would be 
allected 


WHIP ROUND FOR 
AD. CAMPAIGN 


The Isle of Wight publicity 
council ts inviting voluntary sub 
scriptions to provide | Is for a 
national press advert! » cum 
paign. The local councils at Rvck 
Sandown, Shanklin, and Ventnor 
are already spending Pp to the 
limit of what is tllowed Act of 
Parliament 

NX suggested basis 
butions ts 

brom hoteliers boarding 
houses, apartment houses 
ints, cafes, etc Is 


contri 


restau! 
per head 
catering capacity; from shops 
lieensed premises, offices. et 
Is. per foot frontage | 


tl); coach propricto 


c 


himum 


coach, from beach 
tl. from traders 
connection (such 


minsmum £10 


I 


Miss Reynolds Sas 


The report 


! 


€18.263 
for \NABS 


Yuring 1952, with Miss J. A 
Reynolds (chairman, Samson, 
Clark & Co., Ltd.) first woman 
as president, the appeal tor the 
National Advertising Benevo 
ent Society raised £18,263, the 
fourth highest figure in the 
Society's history 

“Through 
out my year of office I have 
been constantly impressed 
the enormous amount of per 
sonal enthusiasm and selfless 
effort displayed by men and 
women in al! branches of ad 
vertising The results of the 
yeursS anneal embrace a very 
heartening increase in private 
donations and — subscriptions 
from individuals and organisa 
tions who ippreci 
ate not merely the high 
value of the work of the 
Society, but also that NABS is 
their own Benevolent Society 
The very fine total of £18,263 
12s. 8d achieved by this year’s 
appeal is largely the outcome 
of spontaneous venerosity and 
personal initiative —which all 
will agree have shown a most 
grauifying jncrease 


clearly 


Two Freds success 


n the report for 1952, HI 
Clarkson, the hon. secretary, 
records that during 40) years 
NABS has expended £297,306 
in helping the distressed 

Juring 1952 help was given in 
132 cases, invelving 182 adults 
and 48 children During the 
year the headquarters of the 
Society have been moved from 
the inadequate accommodation 
in St. Paul’s Churchyard to 27 
Old Bond Street, London, 
where the annua! meeting will 
be held on July 17 

comments “Once 
again the Fleet Street Column 
Club took on the organisation 
of the famous Two breds 
Cricket Match. They organised 
it so well, under Andrew Milne 
Dudley Turner Ray Nash 
Harold Fish, John Sime, Fraser 
White, Jack Everett and W 
Hibbitt that although — the 
weather was cold on the day 
the quite extraordinary figure of 
£1.835 Ss. 4d. was reached, an 
all-time record 

Special thanks once again to 
Harold Fish for arranging and 
conducting the  auction--to 
John Sime for his wonderful 
effort with the programme, and 
to Mr. Fitzpatrick of Younger 
Budget Films for the most in 
teresting and amusing film 
taken of the proceedings.” 


Bridge ad. barred 


British Railways have been 
efused permission to retain ad 


vertisements on Banstead station 


I 


' 


ridge because the local town 


Nanning committee consider they 


are detrimental to loca amenities 
and likely to distract motorists 
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Kew ‘test’ cases on food 
ads: “Too argumentative’ 
PROBLEM OF ‘EXUBERANT. PUFFS’ 


ELATIVELY few actions are brought to test whether certain 
food advertisements are misleading because such proceedings 


are likely to prove long and argumentative. 


This was the con- 


tention of J. A. O'Keefe, chief officer, public control department, 
Middlesex County Council, in a paper submitted to the Institute 


of Weights 
Scarborough. 

Referring to a suggested Code 
of Practice tor food advertising. 
he quoted an appendix to a Food 
Ministry report in 1949 which, he 
said. had made it clear that it 
could be an offence if statements 
oO were made in a 
or advertisement which 


SugvesLons 


food labe 


implied that the food had nutri 
tional or dietary value on account 
of the presence of vitamins of 
minerals which was, in fact, not 
Warranted by the quantities 
present 

“The appendix points out,” he 
continued, “that the dietary value 


of vitamins and minerals depends 
not only on the amount present in 


a given quantity of a particular 
food, but the amount present in 
that quantity which a consumer 
takes in a day, and a suggested 
Code of Practice is based on an 
assessment of the amount which 
an aV@uge consumer may reason 


ably be expected to consume daily 
of the vitamin or mineral in ques 
tron 

“Thus, unless 
food that would 
consumed in one 
least one-sixth of 
quirements of — the 
muneral, no claim 
should he made 
and reference 

8 justified 


‘Rich’ 


such amount of 
contains at least one-half 
daily requirement tt is suggested 
no cla re justified which 
imply that the food is a ‘rich’ ot 
ent’ or ‘abundant 
the vitamin or mineral 


of 
he 
contains at 
the daily re 

vifamuin 
phased 


the amount 
ordinarily 
da\ 


or 
ifs 
iris sue 
fo oats 


on 
presence 
ve ted, 


Presence 


no 


Unless food 


of the 
ms a 


eve sourec 


Unless the amount contains 
at least the full daily requirement 
of the vitamin or mineral specific 


ally) mentioned, — the 
Code lays down that 
justified of the value 


for the pr 


suggested 
no claim is 
rf the food 
Or cure of i 
disease aused by lack of the 
particular vitamin mineral 
“A label (as with an advertise 
ment) which «is examined from 
this point of view often rr: 
questions of some subtlets 
The art of modern 
me appears to he 
highly informed persons 
“The officer must 
exercise discretion of a high order 
and must attempt to draw th 
line between the latitude properly 
accorded INnNaC and 
uberant ‘puffs’ by producers 
the goods in question and 
statements which, to the ordinary 


reader the idvertisement, 


evention 


advert 


practised by 


entorcmg 


to UOUS eX 
of 


those 


of 


and Measures Administration 


last week in 
would mislead or be likely to mis 
lead 

“There are very few proceedings 
taken in respect of food advertise 
ments and I suspect that it may 
well be, especially in respect of 
those likely to mislead. thay very 
often the proot of the case will 
be difficult and the interpretation 
of the advertisement likely to be 
a long and argumentative aflan 


“None the less. anybody who 
has been assiduous in this field 
will know that there is always 
valuaple work to be done, and 


there are those who are regularly 
engaged in persuading advertisers 
to amend illustrations and words 
referring to the nutritional value 
of their products.” 


Tide -+- 


An extra’ ingredient has 
been added to Tide now 


being tried out in test areas. 
Advertisements drawing 
attention to improved  per- 
formance characteristics dur- 
ing boiling are publicising the 


‘New” Tide through — press 
and posters. 
“New Tide Boils Whites 


Whitest” is one slogan used, 
but there is no single slogan 
for the campaign. One copy 
claim is that it “whitens boiled 
things in a new way—a way 
which is actually good for the 
fabric.” 

Young & Rubicam Ltd., are 
the agents. 


Miss Joan Rice, the young J. Arthur Rank film 
Miss Winifred Pegler, of “Vogue Knittine Book 
Woman and Mi Susan Gre Womans Own 
order of merit of desiens for “Miladi’’ Summerstand 
at a reception given by the directors of the Brit 


This is the 


last 


best 


awarded the 


Association of 
Resorts 
and publicity 
Midland Region, 

commissioned the design which was 
Chames 
poster was lithoeraphed by Baynard 


tion 


eur 


wees 


1 


resort 


uted 


George 


hy 


poster 
has 1 
poster 
Tattersall Trophy in the 
annual competition promoted by the 
Health and Pleasure 
public 


Wen 


of 


Dow 


which 


the 


as reported 
selected as 
tear 


offer, 


thram 


Press. 


British 


rela- 
London 
Railways, 


The 


the 
and 


ADVERTISER'S WEEKLY 
Prices steady 
forecast as 
ad. ban goes 


Lifting the ban on advertising 
electricity may mean that there 


will be no further increases in 
charges. 

This forecast has been made 
by the deputy chairman of the 
Midlands Flectrieity Board, D. H 
Kendon 

Ihe Board has its plans pre 
pared to start an advertising 
campaizn telling consumers how 
to eect the best out of electricity. 

Ihe more electricity we can 
sell, the more it helps to keep the 
cost down said Mr. Kendon 


Four new agencies 


join BDMAA 


Pour more advertising agencies 


are among the latest firms to porn 
the British Direct Mail Advertis 
ing Associition 

The ire Lintas Ltd. 
Macaulay's Advertising Service 
Lid. Stowe & Bowden Ltd., and 
Willines Press Service Ltd 

There are now 45 agencies in 
the \ ection 

Other new member firms are 
Imprints Ltd, Modern Contact 


Lens Centre, and Tyresoles Ltd 


New alloy plates to cut 
engraving costs 


Coinciding 


Ww 


ith 


the 


latest 


crease in block-making charges 


which takes effect to-morrow 
(Priday) comes the announce 
ment of a new alloy plate for 
photo-engraving which, it 4s 
claimed. will provide substantial 
saving in costs, especially where 
copper is now used 

rimayg mesium alloy plates 
are to be marketed by Printers 
Plates Lid oof which company 
Hugh Appleton (chamman and 


and fashion editors 
Scott 
een arranging the 


a 


we 


An 


Mi 


b eronica 


/ 
Thre 


iets 


‘ 


/ 


Competition 


Mill 


Lid 


in 


managing director of John Had 


don & Co, Ltd) is chairman, 
} 


hk 


ites were displayed at a 


eocktall party at the Connaught 
Roon London, on Monday, 

{/) the maenesium needed for 
pranul ture of the plate ViN heing 


ohtamned from sea water 


Maenesium alloys have been 
used ilfernatives to copper and 
zim photo-engraving for a 
nun of years in Germany and 
the toted States but for reasons 
of ty they have not so far 
bes iVatluble here Phere is 
now n io) problem and none 
1s dt be in prospect even 
wiv i Situation of national 
clita , 

N dditional equipment — is 
required other than that normally 
imstalled in the etching room for 
vine and copper. Sawing, tooling, 
routin nd bevelling, are like 
wise done with standard 
equity ent 

Pxamples were shown of Pri 
Mag plites taken direct from 
ctu A king operations These 
mecluded a title block used by the 
Birmingham Garett which had 
been in constant use for eight 
mont! 


% See ‘Process engravers ‘un- 


patriotic’,”’ inside front cover 


Ad. control sought 


An order proposed controlling 
ady ’ n the coastal areas 
from Bishopton to Port Glasgow and 
from Gourock to Wemyss Bay. 
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Hot from the mobile 


press! 


the Kemsley Newspaper Group, are 


Press to attend race meetings and other ¢ 
Bush 
driven from a power take-off on the gearbox 
S000 copies an 


news is printed in the van. The 
directly to the chassis and 


as capable of vlop-pressin 


The Nev 


castle 
sing this 


ens 


corite 


( 
where the latest stop press 
Siencil Printing 


Mobile 


Machine is 


Chronicle & Journal Ltd., of 
omnier 


Printing 


secured 


how 


NEWSPRINT PRICK PUTS ‘SQUEEZE’ 
NEWSPAPERS 


ON WEEKLY 


Commenting on the relaxation 
of newsprint supphes announced 
for local weekly papers, the 
Rugby Advertiser states, in a 
leading article 

“Though this new freedom is 
agreeable enough, local week 
newspapers would like very much 
to see a considerable reduction 
in the cost of newsprint, ‘This ts 
so heavy that all newspapers 
must needs pause before they add 
to their high costs of production 


the additional financial burden 
which an increase in size entails 
“At the moment we have to 


‘squeeze’ a large volume of news 
and advertisements into smalle: 
newspapers because of the price 
of newsprint, which is now ove: 
five times as much as jt was 
before the war, and the ‘squeeze 
is to be seen in the small type 
that has to be used week by 


‘ . 
WIGAN EDITION A 
. ’ . . . 
SUCCESS 
The Wigan edition of | the 
Lancashire Evening Post 
launched 18 months ago, is prov 
ing a success, H. C. Drayton 
chairman, revealed at the 34th 
annual meeting of United News 
papers Ltd. Edinburgh Evening 
News continued to be the group's 
most successful paper, he said 


Argus profits 
increase 


Despite increased advertising op 
position from the daily newspapc 
group profits of Argus Press Hold 
ings Ltd. have increased = frov 
£179,000 to £189,100, H.C. Drayton 
chairman, stated at the 24th annus! 
meeting 

Circulahions of the new. period 
cals, Photoplay and Competitors 
Journal continue to increase. 

Since the close of the year an 
ofler has been made to acquire th 
whole of the share capital of Kelly 
& Kelly (Printers) 


week Given 
for the most 
larger wssues in 
having regard 
need to render 
to read, that 

pleasure tot 


readers 


page 29.) 


newsprint at a 
much less cost we should be able 


part to 
larger ty 
to the 


publish 
pe, and 


essential 


Newspaners easy 


is and 


would afford great 


to our 


(Read Wilton Evan 


More talks 


1. P. Bishop, M.P 


the Newsprint 


nittee, 


savs discussions 


chat 


man of 


Rationing Com 


with the 


Minister of Materials are continu 


relaxations in 


control o 


as to the possibility of othe: 


f news 


print” and a further statement wil! 
be made as soon as possible 


In view 
friction on 


of the continued 
mm ports, 


res 


however, it 


appears unlikely that supplies wil! 
any 


permit 
above 
this year 


the 


. 


present 


general 


8-page 


increase 
basis 
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Colour film opens campaign 


for the City of London 


A research and information 
centre to disseminate facts about 
“how the City works” and its 
contribution to the economy of 
this country and the Common- 
wealth is planned by the 
recently-formed City of London 
Society. 

It is also intended to provide 
information about the City’s 
commercial and financial achieve- 
ments and functions to large num 
bers of people throughout the 
country by means of a lecture and 
film service for clubs, institutes, 
trade umions, youth organisations, 
elc., as well as through the press, 
radio, television, and the cinema 


Last week a new 20-minute 
film on colour, Ihe Square 
Mile”’ was shown before the 
Lord Mayor of London, (Sir 


Rupert De la Bere), president of 
the Society, and a distinguished 
audience. It portrays the role in 
the life of the City played by the 
Lord Mayor and (€ orporation, 
from the guardianshin of weights 
to the administration of justice 
and the care of the City’s open 
spaces, such as Epnoing Forest and 
Burnham Beeches 


Produced by Wessex kilms in 
association with the British Lion 
bilm Corporation, it will be 
shown at Gresham College this 
month for the benefit of mem- 
bers of the Society, and it is also 
hoped that there will be lunch- 
time showings at the Royal 
Exchange The film will be 
venerally released nh cmemas, 
ind a 16 mm. version may be 


produced for clubs 


Comet flight: is 
contest prize 


A flight in a Comet. over 
Europe is the first prize in a 
Symington’s Custard children’s 


contest for which Erwin Wasey & 
Co., Ltd., have launched a seven- 
weeks’ campaign in leading 


children’s papers 


First prize in the advertising class of the Borough of Reieate Coronation 


carnival procession was awarded to the Crusader Insurance Co 
was 
Crusader uniform, mounted on a surcoated horse. 


this entry, 


authentic 


The 


decorated 


wagon 


Ltd., for 
dressed in 
The idea was 


led by an out-rider, 


reated by J. K. Leslie, the company's publicity manager, and built by the 


display section of the publicity department. 


| 


Pearl & Dean 
have 20 films 


in production 


Pearl & Dean Ltd., the screen 
advertising firm which started 
operating only a few months ago. 
have now twenty films in produc- 
tion. This is desnite the fact that 
they are not yet properly settled 
in their new building at 33 Dover 
Street, W.1, which when com- 
pleted will house all departments 

Some of the films are being 
made at the Associated British 
Corporation's Elstree Studios the 
first time that these feature film 
studios have been used for adver 
tising film production. Another 
group of the films is being made 
at Dollywood Studios, Amster 
dam, by Joop Geesink, the Dutch 
producer of puppet films whose 
works are distributed in this 
country exclusively by Pearl & 
Dean Ltd. 

These films will be exhibited in 
the A.B.C. circuit and in a large 
number of independent cinemas 
Pearl & Dean also, of course, dis 
tribute through these channels, 
films made by other producing 
concerns for national advertisers 


Local paper runs a 


school art contest 

New ground was broken by 
the Croydon Advertiser in organ 
ising a children’s art competition 
The schools in the newspaper's 
circulation area gave the scheme 
good backing. Three hundred and 


fifty were contacted and more 
than two hundred participated, 
sending in 3,000 entries. From 


these 219 were selected for exhi- 
bition during Coronation week at 
the Croydon Art Gallery which 
was visited by 4,000 people in a 
few days. And the sale of cata- 
logues raised £20 for the Chil- 
dren’s Aid Society. 

In addition to A. R. C. Stiby, 
managing director of the Croydon 


Advertiser Ltd., the judges in- 
cluded the principals of the 
Epsom School of Arts and 


Crafts and the Croydon School 
of Arts and Crafts and a member 
of the Croydon Art Society. 

There were four first prizes of 
£3, four second prizes of £2 Ss. 
and four third prizes of £1 10s 

all in national savings certifi- 
cates. 

The judges were unanimous in 
their praise for the standard of 
entries received. They said that 
they represented the best collec- 
tion of work thev had seen in 
any competition of a similar kind 


TV for children 
Latest figure for the Kemsley 
Newspapers fund for TV sets for 
children’s hospitals (see advertise- 
ment, pages 20 and 21) is over 
£20,000. 
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ie 
London club 
win public 
speaking 
contest 


Advertising club members tra 
velled hundreds of miles on Satur 
day to hear the finals of the Adver 

sing Association’s public speaking 


contest at Leicester 


The judges—-Martin) Redmayne 
M.P.. Gerald Nethercot (B.B.¢ 
Midland Regional) and = Ronald 
Barton (director of John Haddon 
& Co., Ltd... London)—awarded thc 
Raymond Rayner Trophy to t! 


London 1 
There were thr 


am 


compcling teams 


representing the three national areas, 
Leeds (North), Birmingham (Mid- 
lands) and London (South). Each 
had already won its area cont 


The award for the best speech of the 


day also went to London's Jack 
Hollindak 

a. es... 

Judge’s praise 
Although the audience listened to 
nine speeches of ten minutes cach 
even the warmth of the day could 
not break th nterest. The sub 
jects were all thought provoking 


ystten hiehtened with humour and put 


cross in @ way that, as Mr. Red- 
mayne commented, would not have 
been unwelcome in the House of 
Commons at mes. The competitors 
wet Birmingham: R Heath 
WwW. G Appleyard, N. C. Pege 
Leeds: R. S. Seton, F. H. Dutson, 
W. Digz! London: J. H. Fairley 
J. Hollindale, G. Blundell. 

Afier the prepared speeches th 
competitors were asked to speak for 
three minutes on impromptu sub 
yeu 


Ihe contest was conducted by th 


national organise! Norman J 
Groome and was held in Leiceste: 
by kindness of the Leicester Club 
who, with the Leicester Mercury and 
the Leicester Evening Mail, wer 
hosts 

A. H. Franklin, the chairman of 
the Leicester Club, presided, and 
Harold Cave president, welcomed 
visitors 


During the interval greetings from 


clubs in Nottingham, Bristol, 
Coventry. Wolverhampton, Leeds 
London, and Birmingham, wer 
given by members present, 

At the conclusion of the contest 


judges commented on the speeches 
made and Mr. Redmayne presented 
the trophies 


Bradford 


‘ - . 
Social outing 
In bkebruary Bradford Publicity 
Association welcomed as a speaker 
the Rev. H. H. Griffith, chaplain to 
the Princess Royal, and the Vicar 
of Harewood 
As a sequel the social committec 


arranged a visit to Harewood for 
members, their wives and friends 
A party of 37 enjoved the lovely 
interior of Harewood House, spend 
ing time in the spacious gardens 
ind grounds and also visiting the 
church A meal was arranged at 
Harewood Arms Hotel 

This was the second social dat 
in the Association's summer pro 
gramme, the first being a visit te 
Bradford Grammar School An 
evening visit to Tempk New m 
being arranged for late July 
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the 
Duitson Chehind. Ni 


Finalists at {dvertising 


winan Groome 


{ssociation’s public speaking contest at Leicester 
national organiser), and Roy S. Seton, of Leeds 


of Birmingham; G. 8S. Blundell, J. Hollindale, and J. Hunter Fairley 
. 
H 
. y od . 
3 @ Spotlight on the winnerse 
: All three members of the Pub- — individual speech in the contest, 
licity Club of London public is a second year student. Last 
speaking team are under 35 years vear he was awarded the cup 
of age. which goes to the member who 
J. Hunter Fairley, of the export) — has made the most progress dur- 
department of Crawtords, and — ing his first session. 
Graham Blundell, London man- Fach of these three speakers 
ager of Priestley Studios Ltd., hs been judved “best speaker of 
are first vear students of the the evening in the course of this 
2 Club’s public speaking section year’s contest. Mr. Blundell had 
3 Mr. Hollindule _ \ “. . this distinction in the first round 
$ Mr. Hollindale, ot the Technical and Vir. Fairley in the second 
$ and General Advertising Agency, round of the Southern Area 
: who won the cup tor the best — eliminating contests. 


‘Civic cold shoulder,’ new 
Peterboro’ club complains 


Members of the committee of 
the newly-formed Publicity Club 
of Peterborough, at their first 
meeting, expressed themselves as 
“more than satisfied’ with the 
number of inaugural members. 


The secretary, Allan G. Towns 
submitted a list of 62 names cov 
ing most of the industnes and man: 


ot the 
ihe cily 
ship had 


commercial undertakings in 
ind said that this member 
been obtained practically 


without effort, He telt confident that 
their pumbers would reach the thr 
figure mark by the end of the year 


The meeting, which approved 
articles of constitution, deprecated 
the civic ‘cold shoulder’ given by 
the City Council and Education 


Committee who had 
vitations to nominate 
the executive ¢« 


turned down it 
members to 


ounce 
Officers of the new club ar 
President the Muvor of Pet 
borough (A. Lister Robinson) 
chairman, L. W. J. Hancock (pub 


licity manager, F. Perkins Ltd.) 
vice-chairman, A M Albinson 
(director, Rooster Publiciuy Ltd.) 


secretary, Allan G. Towns (assistant 


editor, Peterborough Standard) 
assistant secretary. F. F. Fynn (Hot 
point Electric Apphance Co 
Lid.); treasurer, Denis Rawlinson 


(a Peterborough accountant); pro 
gramme secretaries, J. Peers (direc 
tor, Rooster Publicity Ltd.) and J 
Taylor (publicity manager, Hotpoint 
Electric Appliance Co., Lid.); pres 
officer, John W. Moore (copywriter 


Rooster Publicity Ltd.); committe: 
P. G. Dawkins (motor salesman 
Marshall's (Cambridge) Ltd.) H 
Frazer-Urquhart (cconomics master 
Peterborough Technical College) 
K. J. Hurd (director, Casters Ltd 


printers), I 


Morton (director, Pet 


borough Central Printers Lid 
C. A. W. Russell (director, Geor; 
Sangster Ltd., prov n merchants) 
H. W Watson (manager Odeon 
Cinema) and G. Willimont (Ma: 


shall’s (Cambridge) Ltd.) 


Birmingham 


Exhibition of 
typography 


The end of the first year of the 
first course on “Typography in Ad 
vertising” for Birmingham Publicity 


Association was marked by an ex- 
hibition of students’ work last 
week it the College of Arts 
and) Crafts Birmingham. Exhi- 
biting with the B.P.A. were students 
from the College of Art 

Brian Hilton, of ADVERTISER'S 
WEEKLY id that considering the 
class had only been running for 
under a year. the progress made was 
remarkable. He paid tribute to the 
mstructor J. Blomberg 


who, he 
said, had done an excellent job. Mr. 


Hilton's only criticism was the ex- 
clusion of book typography from 
th Ourse Book typography was 


something 


all advertising people 
needed to know something about 


Addressing the June luncheon 
meeting of Birmingham Publicity 
Association, John Derry, business 
manager of The Machinist 


McGraw-Hill Publishing Co., Ltd 
spoke about the useful possibilitic 


of co-operation between the safety 
department and the — publicity 
department within factories and 


other industrial organisations, 


Fleet Street 


Column Club 


Directors re-elected 


The sixth annual general meeting 
of the Fleet Street Column Club 
ltd. was held at the office of the 

ympany Sr: Bride's Hous 
London, on Tuesday The follow 
ng four dir rs offered themselv: 
for 1 lection, and were re-elected 
PD. Clackson, G.) Dunbar, Cmdr. A 
Robertson Ma donald and Mis 
1 G. Fish 


1 it Weal 


Dublin 


ame 
R. Heath and N. ¢ 


of London 


Diegle, Frank H 


Pegs 


Ambassador as 
guest sp ‘aker 


Ih cently arrived United States 
Amb ido to) Ireland, Wilham 
Howard Taft, was th speaker at the 
last luncheon meeting of the 1952.43 
session oof the Publicity Club of 
Ireland in Dublin 

M laf who is the son. of 
Sen Robert Taft, recalled that 
he had addressed the Club som: 
year when he was in Ireland 
as sp 1 assistant to an BLCLA 
mi " Speaking on “Some Aspects 
of American Life’ he deplored th 
tendency to over-specialise at univer 
Sitic with students giving sole con 


sideration to the idea of how much 
the my ducation would 
return to them in cash when they 
entered upon car He approved 
the idea of young people working 
during vacations to eam monev to 
see them through the following year 
oa umiversity, but hoped mor 
would ippreciate the value of aun 
versity education for its provision 
of background to life rather than 
is technical traming 

1! ks to the speaker was pro 
posed by Robert Brennan, forme: 
Irish Ambassador to Washington 
and ynded by Jack O'Shechan 
The chairman was Victor Mo Woods 

7 . 
“Express” staging 
° . 
fashion parades 

t i Fabrics lid 
Graton & Co., Lid., and Edmund 
Po & Co., Ltd., are co-operating 
with the Daily Express in staging 
holid fashion parades “Pashions 
Through the Ages” and a “Corona 
tion Cavalcade of Lancashire 
Cottons and Rayons” —at Douglas 
Scarborough Southport Llan 
dudno Morecambe Aberystwyth 
Blackpool, Bridlington and Rhyl 
during July and August 
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ADVERTISER'S WEEKLY 


pee 


News About People 


Three women 
ad. managers 


Christopher Hayes announces that 


there will be entirely separat 
idvertisement representation on cach 
magazine of. the National Maga 


vine Co., Ltd. 

Olive Bird, who unul now ha: 
been office manager of Good House 
heeping Harper Basaar ind 
Vanity Fair, becon idvertisemen 
manager of Good Housekeeping, all 
its publications and books, and Wine 
& hood Journal 

Alison James, who has been asso 


cated with Harper Bacaar tor 
many year issumes the post of ad 
vertisement manager, and will work 
from the editorial office it 19 
Queen Street, Mayfan 


Lilian Briscoe, who has been with 
the National Magazine Company 
for SOTTEE years becomes adv rlime 
ment manager of Vanity Fair. Both 
Good Housekeeping and Vanity 
Fair advertisement departments will 
continue at 30 Grosvenor Garden 


Basil Marriott has been appointed 


technical director of th bibr 
Building Board Development 
Organisation Ltd... recently formed 
to promote and ext nd the uses of 


fibre building board in this country 
Among bis past positions was that 
of art director to the Empire Mas 
keting Board, where he was con 
cerned with the F.M.B. poster cam 
paign and with publicity for Empi 
tunbers 

: 

Louis Kaufman leaves 
P 

‘Time & Tide’ 

Louis Kautr has resigned his 
position of advertisement manager 
Time & Vide. After a short holiday 
he will extend the activities of Pre 
Concessionaires: Ltd., space selling 
specialists, of which he ts manag 
ing director 


* * * 

David Bartlett, production man 
ager of The Tailor & Cutter and ot 
the United Trad Press group of 
yournals is leaving to become 


Sunderland 


general manager to the 


firm oof journal and periodical 
printers, Thomas Reed & Co., Ltd, 
ind Its aSsochat COMmpany 


Embossers bid 
* * 

W. SF. Oliver has been appointed 
acting head of the rail and property 
section of the commercial advertis 
ment division of the British Tran 
port Commission, with effect from 
July 6. He succeeds L. A. Carter, 
who is leaving the Commission, Mr 
Oliver, who is 48, entered the ser 
vice of the Southern Railway in 
1923 and has been engaged on ad 
vertising work since 19%) \tr 
the war, in which he served as a 
squadron leader in the R.ALB., hy 
joined the stafl of the Commiussion’s 
chef pubhe relations and publicity 
officer in 1949.) bor the last thr 
years he has been a 
PE PTeEscntalive 


semior Sal 
* * 

With effect from August 1 G. F. 

Rush is to be circulation manager 


of the Birmingham Gazette & 
Despatch Ltd. newspapers, — th 
Birmingham Gazette, Evening Des 
patch, Sunday Mercury Sports 


irevus, and Sporting Buff. KE. W. 
Thorpe (now circulation manager 
of the Birmingham Gazette and Sun- 
lay Mercury) will be deputy circu- 
manager of the company’s 
newspapers. At present on the pub 
lcations management staff of the 
BBA Mr. Rush was formerly cir- 
culation manager of the National 
Prade Press 
* * 
C. A. Graham has been appointed 
taunt circulation manager, export, 


B.BC. Publications, in succession to 
Mr. Rush. Mr. Graham has been 
on the tall of the B.B.C. since 194] 


* * 

Harry Alan Towers has been visit- 
ne Dublin for talks with Radio 
bireann and advertising agents on 

orded transeriptions. 


E. W. Lee joining 
Waterlow & Sons 


Fk. W. Lee, director of publicity, 
Pasthourne, for 3} years, is leaving 
on September | to become sales 
promotion manager of Waterlow & 
Sons Lid., the printers. Before going 

basthourne he was in the publi- 

department at Blackpool for 17 

WS apart from war service in the 

Navy 
* * * 

Miss Ruth Benonis, assistant in- 
formation officer of the U.S. Infor- 
motion Service in Ireland, has left 


for 1 two-\nonths’ vacation in 
America 
* * * 
\t the annual general mecting of 


the Hertfordshire and Bedfordshire 
Newspaper Advertisement Execu- 
\ Association, the following 
otheers were elected: chairman, G. 
Foster, Letchworth Citizen: vice- 
harman, A. FE. Willis, Welwyn 
limes hon. sec. treasurer, B. 
furner, Barnet Press. 

C. W. (silder, Home Counties 
Newspapers Ltd.. and J. D. Furze, 
Hertlordshire Mercury & County 
Press, were clected to serve on the 
Ommittee 

\t a luncheon preceding — the 
" ng a presentation was made to 
W. FF. Bennion, the retiring chair- 


Patel is back 
from Continent 


A. M. Patel, managing director of 
Everest Advertising Ltd. of India 
ind Pakistan, has returned to the 
United Kingdom from an extensive 
tour of the Continent and Scands- 
His tour took him to seven 
countries and 12 where he 
" ind: discussed advertising and 
marketing problems with advertis 
wooagents and industrialists in- 

ested in the development of trade 
with India, Pakistan, Burma and 
( lon 


cities, 


* * 
Ronald Peplow, of Foote, Cone 
X Belding Lide’s art department, was 
sented by his wife with their first 
hild, a son, on Tuesday 


' 


+ * 

Colonel A. Campbell, 
no oan advertising representative 
sith Condé Nast Publications for 
he past three vears, 1s relinquishing 
appointment with effect) from 
July 13 in order to join the 

Poonomist ina similar capacity, 


who has 


A. E. Lawson has beer 
assistant sales manager for “His 
Master's Voice’ radio, television 
and gramophones, following the ap- 
pointment of A. FE. Newland to an 
executive position in the &.M.1 
international department at the 
Dublin branch. 
* * * 
K. Sweeting has joined the re- 
search department of Clifford Blox- 


ham & Partners from Gillett 
Industries Lid Previously he was 
with the British Market Research 
Bureau Ltd. 

* * * 


Editor of The Tronmonger for 
nearly 20 years, P. L. Garrett has 
retired. Hus successor is P. W. Bax. 

* * * 

Allan H. Edney, publicity mana- 
ger for Ascot Gas Water Heaters 
Lid., was recently invited to Torquay 
as a judge in the window dressing 
competition which was organised by 
the Corporation in connection with 
the Torquay Carnival Week. 

* * * 

Newly clected members of the 
British Sales Promotion Association 
include: John Barmas (G. S. Royds 
Lid.), Edward Alan Cooper (Watlift 
Company Litd.), Edward J. Garland 


(Franco-British Electrical Co., Ltd.), 
George Henry Goodwin (Cerchos 
Lid), William Arthur Scotchings 


Camp and Edward Askwith (Dudley 
Turner & Vincent Ltd.). M. C. Bad- 
cock (Max Ritson & Partners Ltd.), 
and M. R. Keegan (The Spirella Co. 
(Gt. Britain) Lid.) 

* * * 

Kenneth Goldsmith, formerly a 
motor sales representative, and 
John Christian, who joined the cir- 
culation department of Family 
Doctor Vast) year have been ap- 
pointed idvertisement r presentatives 
of that journal 

* * * 

G. FE. (Tim) Thomas, cditor of 
Motor Trader, has been admitted 
to the Freedom of the Company of 
Coach Makers and Coach Harness 
Makers of London —-the City livery 
company founded in the 17th cen- 
tury. 


OBITUARY 


. . y 
tric Warne 

The death has occurred at the age 
of 67 of Eric Warne, an account 
executive with Erwin Wasey & Co., 
Lid. He was first secretary and one 
of the founders of the Pubhicity 
Club of London 

Mr. Warne joined the agency in 


1944 and was an account executive 
specialising in print Until 1941 he 
had been with Samson, Clark & Co., 


Lid., for 11 years and was their art 
director 

He was a captain, R.FC n the 
first world war, a Home Guard cap- 
tain in the last war, and keen 
fisherman, camper. gardener, photo- 
grapher, and motorcyclist 


Louis Kaufman 


appointed 


Legal and 
Gazette 
WILLS 


Cec, Hoc Burien, of 446 Liverpool 
Road, Birkdale, Lancs charman and 
managing director of Cecil H Bullen 
Advertising Ltd Liverpoxa! left 


£12,165 18s. gross, £11941 10s. Gd. net 

Eenesr Ett Howtis, of Arden 
Crreen Road Stourbridac Worcs 
newspaper manager and director of the 
County Express, Stourbridge. part owner 
ot the Ludlow Advertiser, Kidderm nvter 
Shuttle, and Tenbury Wells Advertiser 
left £19,708 Is. 10d. gross, £16.4547 Os. éd 
net 


Bowling 


Miss Etten Mary DouGatt, of 3% 
Somerville Cour Somervill Gardens 
Tunbridge Wel a member o th 
council rf the Nationa Advertising 


Benevolent Society for 24 


£20,657 


ss 2 s gd net 
Witttam Henry 


BOLTON, of SS) Hy! 
ise, Rickmansworth, late of Leigh-on 
Sea, a founder member of the LEP A 
left £7,488 48. 9d. gross, £7,330 Is. Lod 
net 

Peep CooKx, of 


Armadale, Hayesficid 
Park, Bath 


formerly for many years ad 
vertsement manager of the Bath and 
Wilts Chronicle and Herald lett 
41.871 38. Tid. gross, £1,774 los. 2d net 

AKIHUR = BURROUGHES 
Woodland Grove 
Leeds, late a dir 
tre X 


EVANS of 
Chapeltown Road 
tor f R. W. Crat 


Sons I eds formerly 

managing director of George Mann A 
‘ td wh was known ms t 
father f the offset printing machin 


gross, £1,706 ks lid 


CHARLES ELDON Porter, of 28 Waver 
ley Road Enfield director Hackney 
4d 


Gareth left $12,655 ds gross 
£10,753 17s. 2d. net 

HakoLD Parker Smira. of 137 Orford 
Road, Walthamstow, | for many years 


assistant London manager of The Journal 
of Cammerce and Shipping Teleeraph 
who began his newspaper carcer with the 


Newcastle Leader left 4£2.414 s ld 
aross, £2,252 4s. Id net 

Crakits Borortr Renpart, of Let 
combe House Letcombe Regis. Berks 
left £26.678 Ss Id) gross, £IN.SIS 7s Id 


net. with £500 for Mrs) Winifred M 
Nilsson, of Alderney Gardens, Wickford 
bowen in recognition of the years of 
service she has given to ‘The Winner 
Publishing ¢ Lid 


Mes. PHorar Constance * PHOEBE) 
Goopwin, of 4 Arkwright Road, Hamp 
former chairman of Gee 
120.4445 Is Sd 


hx Property t her children Probat« 
has been gramted to her children, Arthur 
H Goodwin, of 2 St Leonards Ter ‘ 
Chelsea, and Hugh H Goodwin, char 
te ed accountant, of 44 Buckingham Ter 


Samuet Hyman, of 15 Westmeade 
Prestwich, Lanes, formerly of 20 Lytton 
Avenue, Cheetham, Manchester firect or 
t the Jewish Gazette eft £799 4s 2d 

Joun Me Donato Counkouce f 35 


Vallance Gardens, Hove lirector of Ban 


‘ *reNS Ltd Hitchin left 
{25.774 IMs 3d. gross, £9,000 4s 
net 


Change of address 


Briish Industrial Plastics Ltd. (pub 

cnt fepartment) to |, Argyll Street 

London, Wil 

“Perfumery and Fssential Oil Record,’ 
22a Collere Hil, Cannon Street, 


to 
C4 

The Northern Whig. London manager 
to 14% Pleet Street, E¢ 
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If you have goods to sell, tell Britain’s house- 
wives. They spend more than 90", of the nation’s 
wage packet. Tell over 900,000 of them every 
month through WOMAN AND HOME. With its 
magnificent selling record and its remarkably low 
page rate WOMAN AND HOM E is indispensable 
to any advertiser with goods to sell to women. 


no 
ONE OF THE A+P GROUP OF) WOMEN’S MONTHLY MAGAZINES 


I/- MONTHLY. + PAGE RATE £540 


i 


A. W. BURNETT, Advertisement Director, THE AMALGAMATED PRESS LTD., THE FLEETWAY HOUSE, LONDON, E.C.4 - CENTRAL 8080 
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ADVERTISER'S WEEKLY 


CPV working party probe 
the South Wales market 


Colman, Prentiy, & Varley Lid 
have recently had a working party 
in South Wales to investigate mar 
keting conditions in this area 

A number of — clients th 
agency found that the 
sales tendencies in this area have 
differed from the general national 
picture and the question arose 
whether the methods of distribu 
tion, the attitude of the Welsh 
population, the penetration of 
media, or other factors, were 
creating these differences 

A comprehensive report is now 
being prepared 

Ihe working party nor only 
covered Swansea, Cardiff, and 
Newport, but travelled extensively 
through the mining valleys and 
other industrial towns 

Ihe methods of distribution 
and the buying habits of the local 
population were carefully studied 
and particular attention was paid 
to the extent of penetration of 
national Media as compared with 
the local press, posters, cinemas 
ind other local media Ih 
psychological aspects of both 
distribution and media selection 
have been examined and 
mteresting points emerge 

The working party consisted ol 
EA. Pearce, who ts in charge of 
the C.P.LV. marketing department 
his assistant G. Jackson, together 
with fF. Monkman, manager in 
charge of the press division of the 
media department, and ¢ \ 
Jackson, account executive 

Conversations were held with 
the local retail manage 
ments and wholesalers, also with 
th BBC 


states 


SOTEDG 


press 


‘Birmingham Post 
Year Book 


Many new features apnear in 
the pages (nearly a thousand) of 
the fifth annual issue of | the 
Birmingham Post Year Book and 
Who's Who, for the year 1953-4 

Dressed in gold and Royal blue 
and adorned with the crowned 
head of Her Majesty in a plaque 
on the front, the book includes 
a chronological chanter on Birm 
ingham’s progress from Queen 
Vietorima to Queen Elizabeth I 
There is a new section devoted to 
civic insignia, and another giving 
Parliamentary elections in| Birm 
ingham since the Reform Bill of 
1832. Lists of trade, professional, 
technical, religious, cultural and 
sporting organisations contain 
many additions; and the Who's 
Who of notabilities associited 
with the City of Birmingham has 
been expanded 


‘Talking cow at 
exhibition 


\ talking cow, which answered 
questions when the right linguistic 
knob was turned, was a feature 
of the Netherlands National 
Dairy Exhibition, which just 
concluded 

\ huge 
countryside 


has 


Dutch 
ditch 


diorama of a 
scend a real 
containing croaking frogs, and a 
cheese-making unit in operation 
were Other features of this ver 
ssful exhibition 

Although the exhibition was 
niended almost entirely for the 
Dutch, the publeity literature 
cluded an English version of a 
pamphlet, purportedly an invita 
tion to the public from the cows 
themselves. It was sent out by 
Bert Prinsen Geerligs, P.R.O. for 
he exhibition 


tices 


Coronation savings 
poster praised 
Ihe spec ial 
poster in 
National 
showing 


Coronation 
colour the 
Savings Committee, 

a portrait of the Queen 
nd reproductions of the regalia. 

surrounded by a border of all the 

Kings and Queens of England 

from William | to George VI, has 

received tributes from all parts 
of the world 

Messages of appreciation have 
been received from Buckingham 

Palace, the Earl Marshal, the 

Lord Chamberlain's Office, the 

Keeper of the Jewe! House 

(Major-Gen, H. G. W. Sitwell), 

ind the Dean of Westminster 
Ihe education director of the 

lreasury Department, Washing 
ton, says: “It is a gorgeous piece 
of art work.” and the chairman, 
freasury Department, US. Sav 
ings Bonds, writes: “IT think your 

National Savings posters far sur 

ours 


year 
issued by 


puss 


17 ° 
"Western Mail’ 
. 
new offices 
Western Mail & Echo 
publishers of the Western Mail 
and the South Wales Echo, have 
moved into new headquarters at 
6 High Street, Newport 
The new premises have a front 
age in Hopton Woodstone, Pic 
tures of national and local news 
will be displaved in the two win 
dows. From a kiosk, passers-by 
will be able to buy copies 


his 


Ltd 


c Glover and S. Gra hoth of 
the Hardware Trade J 
return of 4 at the 
Trades’ Pension and Bene 
last Left to rigl 
Lid., and a member 
(wife of L. TT. Sawne, 

S. Gray md N. B 


avertisemer 


anal 
winual 
Hen 
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oe 
‘ 
‘Sell hard for 
os *. 
prosperity 

Ihe American Ambassador 
in London, Winthrop W. 
Aldrich, told the — British 
National Committee of the 
International Chamber of 
Commerce: 

“Your task is to demon- 
Strate the urgent necessity for 
an increase in productivity. 
which would make your costs 
competitive with those of 
other exporting nations, and 
for energetic salesmanship, 
which would sell the necessary 
volume of exports you must 
have to survive. The sellers’ 
market has disappeared. As 
you have good reason to 
know, no market is really easy 
any more. In terms of the 
zeneral welfare of peoples, 
that is all to the good. But it 
does make it necessary that 
every nation that wishes to 
prosper must exert itself to 
produce, to compete, and to 
sell. In this way every 
nation contributes not only to 
its own well-being but, by a 
rational division of labour, to 
a higher standard of living for 
all.” 


work 
for the fre ind 
covers of Coronation P ies 
lished by B.E.R. Publ ms Ltd 
Liverpool the general vut, and 
the selection ands re ching of 
photographs were the work of Dar 
roch Wallace Advertisit Lid 

In co-operation with W. ¢ Avery 
Lid artists 
worked in London on ¢ 
Dav and retouched th 
for blocks which were 
mdnight 


Smart 
Design back 


pub 


process | engray 
ronation 
photovr iphs 

npleted by 


Glovers 
cups in the 
golf 
Societs 


radnuisinie 
(1925) Led.) 


Hardware Trade Journal’) 


Lid., Bristol 
greensomes competition with a 
meeting in aid of the Royal Meta 
at the Berkshire Golf Club, Ascot 
O. Gillett, director, Benn Brothers 
committee, € Mrs. Sawne, 
listributed the trophies 

Benn Brothers 


Advertising wor 


Glover 
who 


face (director and 


Ads. on wheels 


Representations made to the 
Ministry of Housing and Local 
Government by the Association 
af Murticipal Corporations, on 
the growing practice of adapting 
vehicles to become “travelling ad 
vertisement hoardings.” are not 
to be pursued further at present 

The Ministry has pointed out 
the effect of a recent test case at 
Liverpool, where the stipendiary 
magistrate found in favour of 
Liverpool Corporation 

The Association of Municipal 
Corporations Town Planning 
Committee comments The 
vehicle exemption clause in the 
regulations was held to be ap 
plicable to a vehicle normally 
employed in the transpor, of 
Passengers Or goods, and any dis 
play of advertisements 
Were merely 
ordinary use.” 


thereon 
incidental to tts 


*Leprechaun’—new 


Irish comic 


There has 
to the 


been growing objectior 
circulation of imported chil 
dren’s comics into Ireland for som 
time past; this has now culminaicd 
in the announcement of an 
fortmygehtly, Leprechaun, which 
be published by the Society of St 
Paul The Society ws an Iahan 
founded rehgious body which w 
established to defend the Christian 
way of life through the press. tilms 
and radio 

Leprechaun makes its 
week-end, price Sd it will 
4-colour = production” printed — by 
Dollards Ltd.. Dublin The initia 
print order is for 20.000) copn 
Editor is an Htahan, Rev. Renato 
Simoni, who ts now stationed in 
Ircland 

Ircland has one boys’ magazin 
Our Bovs, established in 1914. and 
two small associated Trish language 
Tir na nog and An Gael Og 


7 puyx 


debut 


comics 


A.B.C. Figures 
July to Dec. 1952 


CAMBRIDGESHIRE TIMES GROUP 
64,246 


Coples 
Weekly 


Head Office : TIMES BUILDINGS, MARCH 


London Representative : 
69 Fleet Street, E.C.4 
Northern Representative : ARNOLD ELLIS 

64 Cromford House, Manchester 4 Tel. Blackfriars 6967 


Tel. March 2368/9 


W. H. WALMSLEY 
Tel. Central 9353 
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ADVERTISER'S WEEKLY 


.. With its readers. the 


younger, sinarter women 


of this life. Vanity Fair pro- 


vides them with a lead in fashion 

and beauty that is so utterly in line 

with their tastes and their rather-better- 
offincomes. The everinereasing numbers of 
advertisers who use Vanity Fair indicate that 
there’s plenty of business about where these 


Vounger, starter women are cone erned., 


Vanily Fair 


THE NATIONAL MAGAZID FE COMPANY LIMITED, 28-30 GROSVENOR GARDENS. LONDON. S.Wol 


Idrertisement Kates: £125 a page in black and white; €175 in colour 
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ADVERTISER'S WEERKLY 


1? 


A 


Jury 2. 19 


Wh CUALLENGE TO A.A, 


FREEDOM’S SPUR 


Congratulations to the = local 
weekly newspapers on their 
freedom from newsprint ration- 
ing. 


On the face of it, few will take 
advantage of this concession, 
for only 74 out of 968 weeklies 
of all kinds using newsprint 
have lately been printing their 
full permitted number of pages. 
But many more ought to be 
bigger. The advent of free- 
dom should be regarded as a 
spur to enterprise, 

Mose weeklies regard it — and 
rightly as their prior duty to 
serve their local advertisers. 
But local advertising is seldom 
enough. Hf the weeklies av a 
whole are to serve their readers 
by publishing bigger papers. 
they must step up their national 
advertising too. 


What advertisers want 


Their case for consideration by 
national media planners is 
well-known, and = for many 
campaigns it is conclusive. If 
they want to, the weeklies can 
make it stronger still, They 
can do so by meeting more than 
half-way the practical require- 
ments of national advertisers. 
hese requirements include: 
More weeklies with A.B.C. net 
sales certification; and more 
marketing facts about cover- 
age and readership so that ad- 
vertisers can cover large, 
clearly defined areas with the 
minimum of work and expense. 
Ideally, national advertisers 
should be able, through the 
weeklies, to cover each of the 
main marketing areas with one 
order and one stereo, and at 
one rate. And they should 
know, in detail, just what in 
each instance their money 
buys. This may not be possible 
for a long time, but) much 
could be done by intelligent 
co-operation to get nearer the 
goal. 


Thinking nationally 

Newspapers claiming to be a 
national advertising medium 
must think and act nationally 
as well as locally if they are 
to compete on equal terms 
with other national media. In 
some instances this may in- 
volve some modification of 
traditional policy. 

But independence, like any other 
virtue, can, if carried to ex- 
treme, become a vice. Policies 
must be adapted to changing 
times. 


STANDS FIRST 


AND FOREMOST IN TOWN 


AND COUNTRY 


WONDER how) many 

S ame on returning from an 
anual conference have sat 
down quietly and seriously 
considered the benefits ob- 
tamed or the disillusionments 
resulting from that conference? 
Why do people connected with 
idvertising oon general or with 
media in particular hold 
annual conferences and why are 


specific 


they so well attended’? | would 
uggest that there are at least 
three baste reasons. 

First. so that those representa 
tive of the soecific media can get 


together and discuss 
intimate problems 

Second, if the conference is an 
open one, to enable advertisers 
ind agents who are interested in 
that media to keep abreast of the 
times 


their own 


Third, to provide an oppor 
tunity to put over to all users 
of the media, and even to those 


who have not made 
full use of the media concerned, 
the benefits that can be obtained 
hy the use of that specific media 

I have recently 
the annual conference of the 
British Poster Advertising Asso 
cation. At that conference were 
idvertisers, agents and the mem 
bers of the industry itself All 
lassed it as the most successful 
one that has ever been held. Now 
» the time to consider if the three 
basic reasons have been fully 

itistied. T would unhesitating!,y 
iy that they have. 

During the course of the con 
ference members were continually 
necting, and discussing their own 
problems 

\dvertisers, agents and mem 
bers of the industry heard in 
open session the successful result 
of research that has recently been 
carried out and that these results 
ire shortly to be made more pub- 


previously 


returned from 


lie They also learnt thay this 
esearch ts to be continued and 
extended By this and other 
matters reported, reason number 
wo was satisfactorily covered 
Finally, reason number threc 
vas very fully) and faithfulls 
covered by the excellent reports 
ven in the advertising press of 


speech of the national adver 
tiser who made no secret of the 
fact that poster advertising to his 
firm accounted for the largest 

nele advertising item ino his 
hudver Gind he pave his reasons) 

There is. however. a fourth 
reason that should be one of the 
husic ones but it is one that is 
ipt to be overlooked because it 
is difficult to fulfil. It is to bring 
to the notice of the public and 
industrialists. who either do not 


TEMPLE BAR 2468 


tron COSIS 
ensures 
better 


B.P_A.A 


use advertis ng ofr 
a small way, 
tising 1s essential, 
reduce 


ill these and 
clear ly 


only use it in 
the fact that adver 
that it he Ips tw 
production and distribu 
and, by demand 
thar the public have 
goods at lower prices 

One of the speakers, at the 
conference, did put over 
other points very 
and concisely. Credit was 


not given to one medi only 


GUEST sce 
Ald. Sidney Brown, 


president, British Poster Advertising 


Association. 


reference 


was made to “advertis- 


ing™ in arder to embrace all 
media. This paper was also well 
reported in the trade's press with 
the result that all those initiated 
into advertising were able to read 
it, but the uninstructed public 
were not able to benetit 

How can this be overcome? 
How can the essential facts of 


advertising be 


brought home to 


ail? 


ls it not a matter to be 


seriously considered by the 
one association that embraces 
representatives of all 
Should there 
campaten to put 


public as a 


media 
nor be national 
over to the 
whole (the non 


adverttistne manufacturers 


would automatically h 
covered) the benefits to he 
ohtained by the use 
tising? 


The British 


of adve ; 


Poster Advertising 


Association has for a large num 
ber of 


years carried out cam 


paigns to show the value of poster 
advertising to the purchasing pub 


lic and industrialists, 


The News 


paper Society 1s now launching a 


full scale campaign to 
advertising” but, 
phrase quoted, 


“advertise 
in spite of the 
it appears to be 


purely sectional] 


operation? 
found and a 
round It 
the press, the 
industry, the 
ents and all 
parties 


Cannot there be more co 
Cannot a slogan be 
campaign built 
which can be used by 
poster advertising 
direct mai] expon 
other interested 
Not to popularise some 


, 


advertising media to the disadvan 


tage of 


another but to inform the 


inhabitants of this country of the 
benefits to be obtained by the use 
of advertising, that it ts essential 


to industry and is not an 
thing. If 
campaign one 


evil 
run of the 
should be 


during the 
media 


attacked, the campaign should act 


«iy 


launch a counter 


the first line of defence, or 
attack. 


Would not a campaign of this 


nature ensure that the fourth basic 


reason 1s 
carrying out the 


fulfilled and 


assist in 
ideals of the 


Miles Thomas Development Com 
mittee’s report to ensure the pro- 


motion. of 


public confidence in 


advertising? 


112 HIGH HOLBORN. 


House of Commons opinion 
this week is that the intro- 
duction of commercial TV 


will be delayed but not 
defeated. 

Price of raw wool ts rising 
Citv circles anticipate sales 
resistance if shop counter 
prices imerease Publicity 
campaigns are already being 
planned to meet the threat 

if it arises 

Suggestion is” bein’ con- 
sidered that the B.LF. 
should be handed over to 


the F.B.1. who could run it 


along new lines, with a 
series of sectional exhibi- 
tions. The effectiveness of 


the London event is again 
in question. 


@ Proposal in trade circles ts 


that the adoption of B.S.I. 
standards for rubber- 
proofed garments (now 
under discussion) should be 
linked with a unified adver- 


sing scheme financed by 
members of the — British 
Rainwear Manufacturers 


Association, 


Following Mother's Day 
and Father's Day—we may 
get Children’s Day. It has 
already been introduced in 
America. 


Big autumn campaigns are 
planned for fountain pens 
with nibs to meet the ball- 
point challenge. 


ROUND TABLE 


FOR ENTERPRISE 
ORIGINALITY & EFFICIENT 


SERVICE 


wW.C 1 


General Monager: G. L. McLELLAN 
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ADVERTISER'S WEEKLY 


brings home 
the bacon — 


OFFICE 
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We promised you that Britain's new national all-pig monthly would 
bring home the bacon in the shape of full order books. 

Here, just four days after publication of the July issue, with 26 days to 
go, is proof that PIG FARMING is producing excellent results. 
Newsagents everywhere tell us that PIG FARMING is a ‘‘winner”’ 
Print order has already been increased by 10,000. 

If you have a client interested in Britain's booming £120 million a year 


pig industry, here is a new medium which can be relied upon to 
produce excellent results. 


Send for specimen and rate card 


ADVERTISEMENT MANAGER, PIG FARMING, 10 TAVERN STREET, IPSWICH + Telephone: IPSWICH 4801/2 
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JUNE, 1955, SUBJECT TO AUDIT 
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We said it could happen and it has. December’s 658,000 has become June’s 925,000 
(in excess of). To-day’s average net sale now begins to look a million in the face. 
Advertisement rate is £8 per single column inch as from September, 1953. Compare 
it with any other medium in its class. Details from THE ADVERTISEMENT MANAGER 
(J. C. REEVES), DAILY SKETCH, NORTHCLIFFE HOUSE, LONDON, E.C.4 


m. < The sale of the Coronation issue was exceptional. However, disregarding the excess sale 
‘ ~ for this issue, the sale for June would still be in excess of 900,000. 
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Three agencies in search of an ad. 


. BS 2 # WAIT CLOTHES DRYER 


4 COPYTASTER, 


summing up the Raymil exercise, says 


of the three advertisements— 


How happy could I be | 


: with any 


FPNHIS is bewildering and em- This is a perfectly reasonable To follow Copy 
barrassing. How happy attituck Millions and billions of fasters comments, 
could I be with any of these Pills and potions have been sold readery should 


advertisements, were the other Py this very formula of first pic- look up the pri 
‘ ? turing in a sympathetic way the vious Rayvmit 

two charmers away. horrors of indigestion, back-ache articles, Here the 

Indeed J must be careful not 6, whatever and then going on to three visuals ar 
to follow the Air Vice-Marshal paint the joyful good health and reproduced in 
who needed da W.AAF, officer aS freedom from pain promised by a miniature as a re- 
his Personal Assistant. You m0 gay qose minder Thev were aes 
doubt remember that the officers I have regarded all the copy as produced by these | 
on the short list were all inter- preliminary drafts rather than — three agencies res 
viewed by a selection board polished articles. (Surely Robert pectively 


assisted by a psychiatrist, who Sharp & 
asked each young woman a 
number of subtle questions and 
afterwards summed up her 


Partners would think Top: The Robert 
again about the word “sluttish” Freeman Company 
to describe the spectacle of drying = Led. 


wet on ramy days And this 
iency’s determination to say 
Drying Machine” instead of 


Air Vice-Marshal and asked 
whether he would need an hour 
or two to consider this difheult 


Sharp &~ Partners 


bef ~<a Dryer” is eminently sensible. It 
’ ye ” ye ‘ ! 
aa i = aiden - is true that the sketch makes this 
chore, ' 
. yoint clear, but when women 
Not at all,” said the A.V.M | 


begin to talk among themselve 
ihout the thing i will be as well 
to have them use the more speci 
fie expression and avoid mis 
understanding 

the Robert Freeman Company 


the long eyelashes and the provo 
cative bust 

The brief written by Colin 

Melver, of Young & Rubicam, 


i af briskly Appoint the girl with 


viruck me ay a model that Most And Tibbenham Publicity wer would not go to demonstrations 

agencies Could usefully study niin jess willing to put all thei: I think, also, that they were more 
4 pe aa and 2 cutie provided CRS in the “demonstration sure than Robert Sharp & Part 
ee always that the creative people basket. ‘They clearly felt that the ners that the new machine would 
are free to veeard such a advertisements should tell the full fill a long-felt want. [hey soon 
i detailed brief as helpful advice story in ereat detail for the bene passed over the joys of having 
a rather than imperative instru fit of readers who could not ot clothes dried quickly, and began 
ap Hons to answer questions about run 
+ y lt us always and obviously ning costs, simplicity, and speed, 
ie r better to give copywriters too This is the concluding article and give reassuring detai!s about 


: much information than too little, 
Be, but the wise copywriter then sits 
j down and asks himself what he 


of an exercise in print in which the children’s safety, the conveni 
the creative departments of three ©"! 5!Z¢ and so forth As 4 long 
agencies wrote the copy and pre- — &!'™ investment this ts ye tedged 


s can sately leave out of the adver pared visuals for one key adver- Procedure, safe as the Hunk of 
iy tisements, and whether there are tisement for a hypothetical new England, but perhaps bull: less 
e) any further facts that he could — product, the Raymit Clothes {Fr speed than safety. 1 have a 
aioe’ uselully putin. 1 think all three Dryer, great deal of sympath vith 
a agencies discovered further facts ics Robert Sharp & Partne u 

Speaking in very general terms 1 eee Weekh es mentative copy and their t ry 
; one could say that two of the follows: of leaving something the 

a agencies had similar views about bid imagination—and the ck n 

ec the problem, while Robert Sharp June 4. The — Brief to the strator 
¢ & Partners took a line of ther Agencies by Colin It was interesting and encour 
ra own, with more provocative and Melver, director of aging to see that both Robert 
s persuasive argument than the marketing and research Freeman and Tibbenham Pub 
- others but less emphasis on facts. Young & Rubicam Ltd city assumed that the cop 
ne - wens be fair to say, | think. June Wl. Presentation by the writers would not be content with 
a that Robert Sharp concentrated Robert Freeman Com the brief, but would go armed 
2a more on arousing curiosity and ; Ltd with stop-watches and slide-rules 
driving people to the demonstra ae ; to find specific figures of d 

- tions. They set out deliberately Sune 18. Presentation by Tibben times and costs the latter. 
to create divine discontent with ham Publicity Ltd sumably, being based on the 
things as they are, rather than’ june 28, Presentation by Robert Charges for gas and elect 
merely preach of the heaven that Sharp & Partners the test areas 


lies ahead. Robert Freeman’s little research 


indoors.) It was a good idea to , ; Jag fa 
psychological advantages ol : Centre Tibhen 3" 
, . mention the machine's usefulness } Publicity Lid 
shortcomings. When they had all gy. diving garments that have got 1am: Publicity d ' 
heen cpa ste he turned to the 7 Bottom: Robert , 


—_- ee 


JuLty 2, 1953 


How washehey waeren now 


/ 
hea vane A tin $0 sxkasties . | 


Ray mit, 


hee Drye — - 


MI tree. ate dry the footy wash 
ter ~ ready tor pein 


300 


oar min me maven” 


i you weshin 


= : ‘ } 
; Td 


into the number of wet, foggy or 
frosty washdays per winter was 
a bright and fascinating idea; so 
was the mention of nappies. 1 
liked also the way this agency 
Stressed the “Ils. 8d. a week” 
and soft-pedalled the alarming 
£63. 

Tibbenham’s “don’t be tied to 
your clothes peg” is an excellent 
idea Or gimmick, but I am not 
Sure that it isn’t rather wasted in 
this opening announcement. 
Indeed | think it rather distracts 
attention from the headline, and 
either it should be saved for later 
on in the campaign or the main 
headline should be more closely 
tied to. it. Something | like: 
“Clothes-peg drudgery ended by 
amazing Raymit Drying 
Machine.” 

But all these advertisements 
were good. I would gladly 
present any one of them to a 
client with convincing argu- 
ments for its adoption. 

* * 
FOoOrNott One agency sug- 
gested that the machine should 

not only dry but perfume clothes. 
There would be short shrift for 
anybody who perfumed = my 
shirts Id rather have them 
chlorophylled. 
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The 


for over 68 years has offered advertisers 
100°. woman's appeal — and today, at 
. 8d. a copy, the latest 


ABC FIGURE 73,969 
. is only a guide to copies sold— 
the HAND-ON-CIRCULATION 
Yy) easily TREBLES this tigure ! 
Z 


Women of ALL AGES know and appreciate the value 
of the Editorial contents, Correspondence Columns AND 


— 


of course the CLASSIFIED ADVERTISEMENTS (which 


appear every week and are entirely UNSOLICITED), 


and from the experience of many NATIONAL ADVERTISERS 


this kcen interest is extended to the DISPLAYED 


ADVERTISING Columns 


if YOUR PRODUCT is related to: 

FASHION - COOKERY 

= 4: a HEALTH & BEAUTY 

ah : , Wes FURNISHING - TRAVEL 
i ‘nye a“ 

WROD 9 | LITERATURE 

| THEATRE +» GARDENING 


July | and CHILDREN 


Even the longer summer days are not long enough 
for the housewife. When you are so busy it is easy 
to overlook household accounts, but this need not YOUR ADVERTISEMENT should definitely appear in 
worry you if you bank at the Midland, for an up-to- 
date statement of your receipts and payments is 


always available. TI 1e 
MIDLAND BANK | d VY 
> OVER 2,100 BRANCHES TO SERVE YOU 


Specimen copy, advertisement rates and any other information 


required will be supplied upon application to . 


MISS G.E. CARELESS, Advertisement Manager 
THE LADY LTD.,, 39-40 BEDFORD ST, LONDON, WoC 2 TEM. 870567 


eR AAL AA AAA AA AAA SAS AS SAAS SACSAS 


OE eee Oe aS ae a oe : == ; 
Jury 2, 1953 Li Bee 
eS Re Ree a 
> nS ~ ihe | ‘ 
RS Xi Wy 
ee Oty eo Rae <a i / if 
- ite FG es | Ue orn \ \ , 
a ¢ ' , ‘ MET: - 
fit 4 if ann he 1885 a 1953 
fale All I ry), ie, (g 
“il a he : man A, , { 
7a] NOD ee ; 
KF WwYOrs be x | 
= I Se © 
cg: eo. | 
ieee | te tt bitter, “ya 
ZB aa a = 
— | ea 
a | Seen «45 AN 
= gle | Mais Yf f 
—, ATH biel -—— eee 
=—— ath | Ht 7 iy SE 
= gh Be Sil 
° Ae. i eee SE : 
- im yk | | | Mee ae le ee 
: & GA Sigil oe ] pct Oe 4 
S\N a ! In 7 = 3 
if \ PCr] || TT Han Danse = 
iI 
: { | 
a 4 
\ ES a 
A he : 
e aa SS - 


a) 


ee 


ADVERTISER'S WEEKLY 
Brian Hilton 

in his 
PRINT 
REVIEW 


praises 


Juty 2, 1953 


Der vorbildliche SO PS Sechazylinder mit crofer Leistangeresers: 
fy - ho Le ~- 
gthncts Fete e?, Cyt cry 


A magnificent set of brochures 


a REATHES there a man 

with soul so dead, who 
never to himself has said... .” 
he would like to drive a 
Mercedes-Benz? There cannot 
be many motorists who have 
not cast a covetous eye on the 
occasional big Mere one sees 
in this country. 

A magnificent set of brochures 
recently produced is hardly 
likely to quench their desire 
Rarely have I seen such a demon 
stration of confidence in its pro 
ducts by any company; nothing 
that print can offer is too good. 

A set of 16 pieces of print are 
enclosed in a blue folder con 
structed of a heavy cover stock, 
leather grained. On the front is 
printed jn silver, with plenty of 
bump to flatten the graining, the 
three-pointed star insignia of the 
car and the words Mercedes- 
Benz. All the pieces have the 
same dimensions, 12} by 8} land- 


scape The thickest consists of 
26 pages inside the cover, the 
thinnest is a six-page folder, and 
the vehicles they cover range 
from lush limousines to a utility 
truck by way of an oil tanker and 
an omnibus 

It is the fashion here to talk 
of the Germans as a stolid, grave 
people, but German print has 
shown vivid) imagination — for 
thirty years and more. This is 
no exception. Even in the treat- 
ment of sheets of paper there 
has been great resourcefulness. 
Ihe set of nieces includes broad- 
sides and folders, folded in a 
variety of ways not merely for 
the sake of difference but to give 
the greatest impact to each stage 
of a story as it is unfolded 
Careful registration of folds has 
here and there permitted the 
superimpesition of one part of a 
vehicle on another, such, for 
example, as a body on a chassis 
Ihe value of this device is that 


Tuenneth Century 


Adventures 


Landed gentry adopted thes 


of thew tenants and of Aehermen 


diane tok tearful tol 


grace and low hue head pooed « yew cent 
tones 
Ehcaberhs sent 


to «nd her emesnes cant and 


Allied to the West Country .. . 


sristoL EVENING POST 


with more than 130,000 daily circulation 


Head Office: SILVER STREET and BROADMEAD, BRISTOL. 


Prwateering was the name gran to thee bore 
honaurable proteamon offenng the chance of rhes 


and the Queene leurs many younge: mre 


and carpenters as 
4 these gallant young me 
to be a shortage of volunteers for the voyages 


Ralegh and Froteshes Evan the favourite Eanes 


ERCHANT ADVENTURERS +. 
words the fact that pracy was imextraably 
blended wath the lautul 


erate ambaguous but history records 


xicamone of Her Magastys ships score a 
at the Queen herself Ananced the voyages of 


Idismary, the rads on Spanah and Portuguese towns the expeditions to the New 
World which resulted un the capture of shops loaded uath gold elver, punts, unnes and spices 
wich and rare babes, and every bund of treasure to conch the Royal Treasury The Quen 
eewarded her Captaune and ther crews very handsomely for thee prowess a» Merchant 


A pony and 4 was cegarded as a perfectly 
the hope of glory 


4 the noblay and 


here ¢ ae 
vue Although et Sehy 
tecoews aed RRS OK 


b 
Drebe Haute 


ave tall teow ¢ 
! come 
agrred hee 
ly wae dumng her cngr that a 


he Great Monul 


Loadon Office: 85 FLEET STREET, E.C.4 


the final picture of the vehicle is 
the full width of the open sheet, 
in this case 26 inches, but when 
the right-hand page is folded 
over half the left another view of 
the rear part is superimposed 
using the same forepart. This 
enables the new rear part to be 
the full width of the folded page. 

Other folds include the ever- 
popular flan, and centre spreads 
Opening Out a second time into 
enormous landscapes 

Three of the covers are blind 
embossed with the outline of a 
car, One On a gold lined stock, 
one on a silver and the third on 
a tan shade. Wording is printed 
letterpress in each case. In two 
of the booklets an effective end- 
paper effect is achieved by tip- 
ping the first and last pages on 
to the cover, a device which has 
the merit of being inexpensive if 
one can afford to give up the 
first right hand and the last left- 
hand pages. 

One of the broadsheets carries 
the largest multi-colour haif-tone 
I can recall. It is 314 in. wide 
and covers no less than 488 
square in. It prints five colours; 
the normal trichromatics, black 
and a pale blue-grey. The last is 
used as a solid tint background, 
with half-tone drybrush at the 
edges—done by painting out the 
screen of a half-tone up to the 
dry-brush pattern. Register, 
despite the large area covered, and 
an immense amount of detail 
drawing, is immacul.ite 

Another interesting Jetail is the 
binding method employed for 
some of the books. [nstead of 
the sheets being folded and 
stapled or sewn, the booklets are 


Coronation issue of Harrods 

News was hand-lettercd through- 

out to match the historical theme 
of the cover 


+» + Weston-Super-Mare 


Somerset 


A typical spread from one of the 
Mercedes-Benz brochures in their 
miniature form, 


built up of a series of four-page 
units, so that on alternate open- 
ings the facing pages are on one 
sheet of paper, giving true double 
Page spreads and pictures printed 
right across a single sheet with no 
centre break. These four-page 
units are stuck to the drawn-on 
cover by the thermoplastic pro- 
cess, which has the advantage of 
requiring practically no nip, the 
wafer-thin edge of the folded 
sheet being sufficient to provide 
a firm hold, Pictures can, and do, 
run right across every opening 
with only the merest line down 
the middle, 

_ The artwork also shows great 
imaginative range—and a more 
than generous budget. Drawings 
of cars have magnificent line and 
colour, and are sunnlemented by 
detail sketches and photographs 
Heavy art paper is used through- 
out, with the exception of one 
folder which is on cartridge, and 
standard trichromatics have been 
supplemented by special work 
ings. 

Thirteen of the pieces have 
also been printed in miniature 
form 54 by 33 in., and enclosed 
in a small replica of the blue 


folder. 
* * * 


“IF IT’S WorTH doing at all 
thought Harrods, so the 
Coronation issue of Harrods 
News was hand lettered through- 
out to match the historical theme 
of the cover. The calligraphy is 
brilliant, so even in colour, size 
and spacing that only under a 
glass can one detect those smal! 
differences which betray hand 
lettering not that I know of any 
type face like the calligrapher’s 
letter. There are eight pages of 
text, all hand lettered and printed 
in a size equivalent to 8 or 10 
point. A remarkable example of 
determination to do a job pro- 
perly 
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2. The supporting arm 


After-sales service is a common enough feature in) most 


sections of the engineering industry and, if Overseas markets 


are to be 


held and developed against active foreign competition, 
the maintenance of stocks of replacement parts or provision 
After all, 


thousands of miles may separate customer and supplier. 


for on-the-spot technical assistance is essential 


Distance, howeyer, is not the only problem which faces the 


exporting anutacturer Ditherent language S, Customs and 


currenck 


create other difficulties which must be met and 


OVCTCOMM 


From all this it will be evident that we have much sympathy 


for the exporter and that we believe in after-sales service. 


For us, it is not enough to provide a journal in which 


companies may advertise their products in world markets ; 


MACHINERY LLOYD 


technical skill, 


after publishing the two editions of 


we still have a substantial reserve of 


inside 
information, and experience of export affairs, which we place 
at the disposal of our advertisers. 


MACHINERY 


and can be 


LLOYD'S services are essentially practical 


used in two ways to get new business, or to 


save moncy For example, by various means (including 


direct mail) we canvass buying enquiries from all over the 


world. We try, as all salesmen do, to create a demand and, 


like all good salesmen, 


CLEAR THINKING ABOUT EXPORT ADVERTISING 


we succeed, for about 


20.000 


enquirics a year are passed on to our advertisers 


buying 


We also send out special letters to advise our clients of 


suitable 


municipal authorities and, 


matters, 


into English from French, Spanish, Portuguese, 


Italian- free of charge. 


qualify for the free receipt of an expr 


which, posted three times a week, examine 


invitations to tender to overseas y 


to save 


Furthermor 


VCTHINI 


expenditure on 


most ady 


export news 


changing conditions of trade abroad 


Service on this scale 


looks for the journal with specialised interest 


or territory. 


is one of 


advertising schedule and then 


the reas 


(and only 


in cithe 


ms why the 


nts «fr 


routing 


we translate incoming commercial correspondence 


German and 


ertisers 


dige st 


ind comments on 


wise 
manutacturer places MACHINERY LLOYD at the head of 


his export 


then) 


r trade 


If you would like to know more about MACHINERY LLOYD, 


and its services, write or “phone for a fre py of our | 


specimen copies of the journal. 


M/.CHINERY 


6 Cavendish Place 


London W.1 - 


vhlet and 
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iM eS ." OFFICE 


143 FLEET oT REET 


MY TELEPHONE NUMBER 
BEMAINS UNCHANGED 
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The money flowed in freely 
throughout Britain, the response wa: 
generous and sustained. In Cardiff, Blackb 


Sheffield, Kemsley readers joined readi! 


newspapers in this great Coronation enter 


Tue 
STAR 


in Ke 


Manchester, Middlesbrough, N 


“Give sick children in hospital th 


to see the great events of this grea 


was the suggestion to readers, fy!" 
contributions to equip local Chil dr 
tals with TV for the Coronatiof§". 
start the idea captured the iq™na 
Kemsley readers. Within a fewa’ 
£18,500 had been subscribed. 

television sets—-many with »p 
screens — were installed in lo@i-al 
Many thousands of children wi’c' 
memorable day and these hospit gi 1: 
permanent TV facilities. This i 

of the enterprise continuousl gm / 
KEMSLEY NEWS? 
It is proof of the goodwill that eg x' 
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Typography 


How to estimate and check 
typesetting costs 


( NE of the most difficult 

jobs that fall to the lot of 
the production manager ts that 
of checking or estimating type- 
setting costs. 

[here are, of course, a few 
who have had practical experi- 
ence in the composing room who 
can judge, merely by looking at 
a job, the approximate time it 
should have taken to set the type. 
The average production manager, 
however, checks his costs by 
comparing one job with another, 
a very unreliable method, for no 
two jobs are ever exactly alike. 

What are typesetting costs? 
Ihey are the charges for a series 
of operations performed by the 
compositor in the production of 
an advertisement. Years ago I 
realised that the only way safely 
to estimate the amount of time 
it should take to set a job was to 
itemise the various operations, 
placing against each item the 
approximate time in minutes re 
quired for each operation, adding 
these times together and charging 
the total time by the standard 
hourly rate for hand composition 

Not only does this method give 
you a fairly accurate estimate of 
the fair cost for setting an adver 
tisement, but it enables you to 
cut costs by eliminating certain 
operations if these are judged 
unnecessary 

Hourly rates for typesetting at 
the present time are very high, 
especially if you place your work 
with one of the specialist type- 
setters in the London area. These 
rates are not published, but judg 
ing by the invoices they work out 
at £1 to 22s. per hour, so it 
follows that jf you can simplify 
your layouts you will be able to 
reduce your costs. 


Start with the body type. 


The basis for charging solid of 
leaded type is the recognised out 
put of a hand compositor, which 
is one thousand ens per hour. 
Ihe en is one-half of the em 
and represents an average width 
letter or space. Thus, an 8-point 
em being 8 x 8 points, an 8-point 
en will be 8 x 4 points 

To find the number of ens in 
a given line, you multiply the 
width in 12-point (pica) ems by 
12, bringing it to points, and 
divide the result by the width in 


By VINCENT STEER, 


Type director, Graham & Gillies Ltd.; founder 


president, 
(formerly 


Society of 
British Typographers Guild) 


Designers 
iuthor 


Typographic 


Printing Design and Layout 


points of an en of the type size 
used for the body matter. 

You can, if you wish, avoid 
this calculation, and merely count 
the number of letters and spaces 
in an average line of the body, 
calling these ens 

Having found the number of 
ens in a line, you multiply by the 
number of lines in the body 
matter and the result will give 
you the total number of ens in 
the cony. If the cony is leaded 
you can either add 20 per cent 
for jeading, or you can measure 
the total depth of the copy in 
ems of the body size used, for 
which you will need a printer's 
rule, and charge as if it were 
solid ty pe. 

When the body type is set in 
S- or 6-point, always add 20 per 
cent extra, for these sizes are 
most difficult to set 

In dealing with oddments, it is 
best to be generous, allowing the 
compositor a full half-hour for 
anything under S00 ens. Thus, 
400 ens would be charged as 
S00, while 1,350 ens would be 
reckoned as 1,500. Type set to 
irregular measures should be 
charged on the maximum width 
of the rectangle 

Ihese charges are based on 
hand rates. Although machine set 
ting is considerably faster, on the 
“small takes” of run-on matter 
in advertisements, the — costly 
overheads of the machine absorb 
any saving in time. 


Displayed _matter. 

In allowing for displayed 
matter, | have found that 10 
minutes per line is a fair average 
for all double and treble column 
advertisements and for most 
single-column jobs. When lines 
are letter-snaced, allow 18 
minutes per line, while for justi- 
fied lines, where 36-point caps, 
for instance, have to be justified 
with leads to align with 24-point 
caps, allow 20 minutes per line. 
Extra condensed types = and 
narrow set italics should be 
charged at 1S minutes per line. 
Initials let into the text should be 
charged at 1§ minutes per initial, 
which allows for removing the 
surplus) “beards,” while open 
initials, such as A and L, which 
have to be mortised, should be 
charged up to 30 minutes, Simi 
larly, extra time should be 


allowed for filing and mortising 
open letter combinations in dis 
play lines, such as WAY and LI 

Captions set into blocks, 
usually in 6- or 8-point. should 
be charged at 5 minutes per line 
with a minimum of half an hour 


Charging for rule borders 


Rule borders, whatever their 
size, and this includes rule panels 
and boxes inside advertisements, 
should be charged at 30 minutes 
for each set of 4 rules. ‘Thus, a 
single rule border wil! take 30 
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minutes to cut and 


mitre, a 
double rule border 1 hour, a 
treble rule border 14 hours, 
unless you use the standard rule 
combinations where two or more 
rules are cast on one body, when 
a charge of 30 minutes will cover 
the operation. 

Ornamental bands, 
strip borders or 
single type units, should be 
charged at the same rate, 30 
minutes for each border 

Bodoni, or swelled rules, 
though available cut to size at 
the typefounders, are on most 
occasions cut and filed to shape 
out of ordinary rules and take 
roughly 30 minutes each to make 
So if you are extravagant with 
these they will run up your costs 
considerably 


whether 
made up of 


On the other hand, a simple 
cut-off rule consisting of a 
3-point and a fine rule combina- 
tion will take S minutes to cut 
and insert. This also applies to 
base rules 


Don't forget 
the blank spaces. 


On the face of things an adver 
tisement offen appears to have 
nothing in it, but remember that 
blank spaces have to be filled up 
with metal and one should allow 
5 minutes a line for assembling 


NOW EVEN BETTER 
FOR YOUR CAT 


VITAMINS A & 8 PLUS ALL THE VITAMINS OF 


36-point type-high quads, Thus 
* 
Breakdown 
Hours Mins 
Rody matter 
480 ens of Il pt w 
864 ens of 9 pt 1 ow 


Ordinary display 
3 headlines at 10 


minutes Ww 
2 subheadings at 
10 minutes mi) 
Letterspaced display 
3 ines at 15S 
minutes 4s 
Captions 
2 at WW minutes 1 0 


Type high quads 
9 lines at 
minutes 4 


Unmounted plates 


CONCENTRATED LIVER—IN HANDY TABLETS 5 at S minutes .. 25 
BATCH YOUR CAT reioh he food when my Oe below par To te s credit hema! 
you sprinkle one of the new Tibs tablets amd yon, he needs the vitamuns Base rule 
mto a See how he shows the benefit « as Column rule 
siluer cost, gleamung @es and « kurrenssh » He 
wy mn life a's Lock-up w 
These new Tibs in handy tablet form * tom @ ie y de 
have Vitamin A and added Vit (the 00 THIS FOa YouR CaT ‘« «< 
Bgroup They have all the ture SPP mile one Tite Tatler between fingers 
srores ichly m liver, also the liver “* and Geet 5 Gee a 
flavour cats love That's why Tibs are c-cd Estimated charac i6 0 0 
even better, more appetuswng for your cat be Actual charge £140 
WHAT CATS HEED—A80 War what he 
Lang beture heaheows (he warning sege o « Error 6 O 


Hest, poor appetite. dull eyes and ow 


dame Perce 1e femere 
foe ea we rons 


NOTE On jobs exceeding 7” 
in width, extra time should 
be allowed for headlines set 


FORTIFIED to the full measure, te 158 
WITH LIVER minutes for ordinary lines 
MORE VITAMINS and 20 minutes for letter 
avrat spaced lines 
| BAILY NEED 
a / Mies. a, 
~ aor d 
Cir py “KEEP CATS KITTENISH * 


Total time for the various operations charged at the hourly 


rate in force will give 


the original cost of composition 


Providine there are no authors’ corrections, an additional 30 


minutes for foundry 
setting the advertisement, 


preparation will give the total cost of 


Ahove is an example of how the 


system works in a typical job. 
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a ial artists 


Smith and Brown 


ADVERTISER'S WEEKLY 


ao-\ 
wv 


both ran a studio in town. 
But profits showed 


a marked decline 


When they tried colour work in line. 


\ \ | ' - 
Though patiently they slogged away, “a 


They took too long to make it pay. 
When, just before they fell from grace, 


They started using Kodatrace, 


Which, after all, is commonsense — 


For saving labour and expense. 


And now they’ve Kodatrace to thank 


for lots of money in the bank. 


A KODAK PRODUCT 


Pil eo \ 
THE MODERN TRACING FILM 
Supplied in 30° and 40° widths in rolls of 20 yards and half rolls of 10 yards. 
Sole Distributors H.C. Stern 
CRAVEN i | 121 KINGSWAY, LONDON, W.C.2. Tel: HOL. 6086 


URGENTLY 
| WANTED 


Your 


SCRAP METALS 


ELECTROS - STEREOS 
ZINCOS - HALF TONE 
COPPER - BRASS 


PLEASE SEND or LET US COLLECT 
BEST gee PAID 
IMMEDIATE CASH SETTLEMENTS 


HARRISON’S 


METAL SMELTERS AND REFINERS TO THE PRINTING AND 
ALLIED TRADES FOR OVER FIFTY YEARS 
E. J. HARRISON LTD. 
FOUNDRY - MILL GREEN ROAD - 


Telephone: Mitcham 2231-1881-4054 


MITCHAM 


Telegrams: Destroying, Mitcham 


= EQUIPMENT 


TYPE NSA AIR BRUSH TYPE ACA-! AIR 


COMPRESSING OUTFIT 


PRESSURE REGULATING® 
TANK 


TYPE NSE AIR BRUSH 


It is amazing what a difference it makes to have the Air Brush af vour 


elbow . . . Studios where Aerograph Air Brushes are laid on individually 
for each artist report a striking improvement in speed of work, and 
still more 


in quality. Aerograph Air Brush equipment, in full use, pays 


its initial cost over and over again. Write for booklet (SH), giving details 
ot Aecrograph Air Brush and 

A E R 0 G R A P H Air Compressing equipment, 
AIR BRUSHES 


THE INSTRUMENTS FOR FINER EFFECTS 
The Aerograph Co. Ltd., Lower Sydenham, London, SE 26 


Telephone: Sydenham 6060 (8 lines) 
London, Birmingham, 


* For precise oteetnent of air pressure 
at each studio bench 


Showrooms Bristol, Glasgow, Manchester 


TA.4002 


PRINTERS PLATES £76. 
introduce 


aoe 


A NEW BRITISH-MADE MAGNESIUM ALLOY 
for PHOTO-ENGRAVING 


PRINTING and BOOKBINDING 


Higher melting point than zinc 
stretch. 


Little or no 


Saves time and acid—it etches more quickly 
Etch factor good— giving greater depth 
Excellent for line work 

A Equally satisfactory for half tone 

Needs only standard equipment for sawing 
bevelling, routing and tooling 
burr in cutting 
Withstands pressure 
process metals 


Little or no 


better than other 
Lighter in weight, | 5th as heavy os copper 
1/4 as heavy as zine 


Easier to handle and store 


PRINTERS PLATES LTD. 
1! Salisbury Square, London, E.C4. Phone: CENtral 615. 
Typify, Fleet, London’ Cabies stum, Lond 


Telegrams 
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Ps 


2 ey 


Est 


as a Limited Liability Company 


2 ST. JAMES’S SQ., LONDON, S.W.! 


wanted 


typographer 


wih BOLD FACE 


bold and stern for world-in-face-looking 
realises 


who 
a week 


forward-thinking man 
saving — perhaps 10/- 


like any 
that a small regular 
can make all the difference 


between a lite story set in Le. Pearl and one in 48 pt. Fanfare 


caps set solid 
will 


For instance, 


%& Guarantee a Life Pension or a 
Lump Sum (or both) at age 
55, 60, or 65, 


*%& Guarantee an income for your 
family if vou do not live to retire- 


ment age. 


* Provide funds to clear a mortgage 


There are 


many other ways, 
too, m which a security plan 
can be titted to your own 


especial needs and so, for 
to fill up a coupon 


hiddres 


(gnada life te 


ASSURANCE COMPANY 


1847. Incorporated in Canada 
TO HELF 


C ty 
in the event of vour untimely death. 


a 


The Canada Life Savings Plan 


aT 


a 


ray tited to your own espe ial need 


chanve, YOU are invited 


and if your name is a long one 
please use rubber type 


bold caps please 


Occupation 


Awes 


TOU ¢ 


VER THE ROUGH ROAD OF LIFE 
PPT HOt + OHSS 


@ Jvpesettine costs—continued 


1 blank space | inch deep would 
take 10 minutes to fi inches 
deep 20 minutes, and so on 
When unmounted plates are 
supplied, they are nailed stuck 
onto these type-high quads and 
you should allow § minutes for 
each unmounted plate Mounted 
Plates should be a wed 1S 
minutes each, while if they have 


to be cut and pierced jn order to 


Set type close to the block, ertra 
time should be allowed for car 
pentry by the compositor, 30 
minutes for simple cuts and 45§ 
minutes to | hour for intricate 
work 

Never send mounted plates t 
a typesetter who insists on all 
metal formes, for if you do you 
will have to nay for the removal 
of the plate from its mount 


Finally, allow 30 minutes for 
the advertisement to be locked up 


in chase, including pulling first 
proots 
Ihe total time for th 


tions charged at the hi 
in force will give you the original 


cost of composition and. provid 
ing there are no autho correc 
tions, an additional 30° minutes 


for foundry preparation will give 


you the total cost of setting the 
advertisement. Reference to the 
iustration will show you how 
the system works in a typical job 

Remember however, that no 
system can be dead accurate, for 


so much denends on the printer's 


own methods of charging 
Generally, however, the system 
iS generous to the tynesetter and, 
more often than not, his charge 
is jess than indicated If the 
actual charge exceeds your esti- 
nate, look more closely at the 
proof Perhaps there ts some 
thine you have overlooked 


How to reduce your costs 


First, keep your layouts simple, 
ecuiminating rule borders and 
panels and using simole cut-off 
rules instead of swelled rules 


Avoid setting type to fit angles 


or curves If you must have 
these effects, ask for reproduction 
proofs of the type and make 
zincos. It is easy for a compositer 


to lay a zinco on the type-high 


quads at any angle you wish, but 
to do the same thing with the 
wtual type may prove a cost 


experiment. for the compositor 
seldom gets the night angle or the 
perfect curve 

Never 
ty pesetter 
that 


reaily 


send a layout to the 
until you are quite 
what you ask for is what 
need Hastily executed 
tissues rushed down to the 
printer at the last minute just to 
see what the tyoe looks like are 
rarely successful and usually 
more money to put right 
cost to set in the 
instance 
Instead of sending the 

a rough visual, get a real layout 
done by a skilled) typographic 
designer. He usually Anows what 


sute 


you 


cost 
than 
first 


they 


printel 


the tyne will look like. Remem 
ber that the average visualise: 
can only visualise ideas. It take 


the sixth sense of the typographer 
to visualise the ultimate effect 
Read the cony carefully before 
you attach it to the layout, Mark 
clearly all requirements 
whether words typed in capitals 
are required in full-sized caps or 


special 


smal] caps, whether puragrap 
are to be indented or set “full 
out,’ whether words are to be 
under-scored or set in italic 


¢ heck all 
spellings 
Remember that if costs extra 
to insert blocks after the type 
been set, extra for resetting the 
type to fit the block, extra for 
cutting the blocks to fit, and extra 


dates and doubtfu 


has 


for proofing It is far more 
economical to hold the cony and 
layout until the blocks are ready 
to go with them 

Finally, when vou wet your 
proofs, go easy with that “blue 
pencil.” for af vou use it 
thoughtlessly it will cost good 


money to 
often only 


out what are 
needless 


carry 


corrections 


Examples of contemporary 
Cultural Institute {hove 
a slate 


Polish posters are 
ya poster 


puppet theatre in 


to be seen at the Polish 
for a play presented b 


Lod: 


de sign 
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Photography in 


Advertising 


Simplicity 
vets the 


hat trick 


- 


ee 


Coe! 


Phot 


stants tt 


ef compels atten 
This hromoidl 


thesm 
print; may omark 

the return of a 

fascinating old By JOHN HERON 


process, 


terrible Happily, there are now 
few phot Th » achticted te 
this style, effective though ¢ 8 
()! all the qualities that effect he desires —that effect, tones that tell a story remain. pi celf was in that mood 
make a photograph arrest and no more. Genius of the 


The camera lens has no such What a maste 
ing, simplicity is probably the order of the late Phil May, in © genius. Often it records to an of photoeraphic simplification is 
most effective —but it is also” pen-and-ink, or Russell Flint, embarrassing degree of fidelity, John French? His exquisite print 
one of the most difficult to in water colour, realises that it so that all too frequently we are oof young Yvonne Nightingale tor 
achieve. The artist, with every is not necessarily what is in the 4Ware not only of the subject, but Harvey Nichols of Kaights 


of this great art 


1 7 ! riudlweo’ . nage . . 
stage of the creation of a pic- picture that makes it great, but “t/8°_°! al! the surrounding trap. bridges ae ite advertise 

i ehies : hat is left out and to the im- 2"8*- to our distraction Cecil = ment mf May Harper's soa 
ture completely al his control, wha . Beaton who, in his ear ier period, mode! of its hind. Re varie 
simplifies, eliminates and, if agination of the beholder. excelled in cramming evervthing a strong fus composition and 
necessary to his ends, falsifies Every superfluous detail is including the kitchen stove aotru Striking fac those ereat 
until he achieves the precise — eliminated, and only lines and 


into his pictures was the enfant eyes and exciting eyebrows, a 


oe ss 


HELEN JARDINE YY 


ARTISTS LTD jd 


TEMPLE BAR 6720 


Dain the 
3-D man 


$ 
3a 
9 4 [he printing of 


PERFECT 

ROUNDNESS 

IN SPACE 
by the 


fees - 


a > 
4 ww 


} | » Roye-Vala 
me] ad three-dimensional 
\ y FOR DRAWINGS B) process 


pes Ratt is exclusive to: 
oil 
Hi. CLARKE & CO. wwoxpox) LTD. 


30-10, NEW INN YARD, B.C2 


Telephone: SHOrediteh 6281-3 


MINERVA HOUSE, 35 WELLINGTON ST., W.C.2 
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“[ say, that’s a most effective new 


advertisement you've just issued,” 


said the director of a large firm to a business friend, 


one day. 


“Gilad you think so,” said his friend, “the response in 


edtra sales certainly proves your judgment’s good. ‘The 


\gency that planned the campaign for us stressed the 


importance of using first-class type faces 


type faces 


‘Monotype’ 


if the message and layout were to secure 


maximum effect. How well they’ve proved it pays.” 


“That's just the kind of intelligent handling my firm’s 


advertising needs,” said the first director again. “‘What 


about bemg a real friend and telling me the name 


of the Agency ?” 


Just an ordinary meeting between two busy and 


influential friends, but it resulted in another new and 


valuable account yoing to an Agency that insists 
on using the very best type faces . . . 
*MONOTYPE faces. 


* Registered Trade Mark: 


The Monotype Corporation Ltd, §§-56 Lincolns lan Fields, W 


Ser in  Monotipe Limes NR 


WALTER BIRD 
ADVERTISING HEADS 
Monochrome or Colour 

"Phone FRO 1018, 1019 


Photographic Illustration Ltd 
85 Cromwell! Road, S.W.7 
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COLTER & SOUTHEY LTC 
Oval, Cues TOR oT 


2. Works: Saltords 


Tunes Bold $ HA Apt 


Surrey 


COLYER ¢ SOUTHEY 


0 sone 


pr 


A LINE BOARD 
THAT Is 


a 


quality screen printing 


ON Walador , 


535 GREEN LANES LONDON - NS 


4% 


@ Photography in advertising 


continued 


ciever Dut not obvious 
ment of the hands to 
eve back to the 
it, the hat and a delicat. 
ighting that adequately 


all the effective 


arrange 
point the 
face. and above 


CONVEVS 
ind 
without introducing 
hadow distracting pat 
terns; yet lighting by no means 
flat So French, like Phil May, 
dispenses with each unnecessary 
trill no stunts of c 
none of the  out-of-this-world 
poses that so frequent 
fashion 


dlane de |i 


cute tones 


obvious 


Mm oosition, 


invade 
shots whose 
chief attribute appears to be their 
ibility to hold impossible poses 
devised, doubtless, for the insati 
unpetite of the buver for 
something new no back 
ground hysteria. Hine, just fine 


ab < 


Three jobs fully 
carried out 


quite 
merchandising nanNavers 
or fashion buyers would consider 
that the nicture devotes too much 
of its Yvonne and too 
ittle to the wild rose pink straw 
hat with organza petals and vei! 
ng and matching velvet lining 
the brim (quotation). Maybe they 
would feel that two-thirds of the 
picture area should be occupied 
by hat. and that la Nightingale’, 
Pan-like features should be 
merely as a stand on 
hang the hat How wrong they 
would be: for here a photo 
graph which has done its first job 
to stop the customer, and its 
second job—to hold the customer; 
and probably tts third job—to sell 
the goods | know my wife 
wanted this hat when *suw the 
id As for Heron he merely 
wanted the hat stand 
At the moment 
holidaying im dtaly 
Friday, Miss Constance 
that he dislikes trivia in 
studio, and invariably keens 
of his backgrounds any 
which does not 
directly to the story he 
I tried to find out who was re 
sponsible for this admirab'e little 
Greenwoods (who 
Harvey Nichols until 
recently) and Osborne-Peacock 
(who do now) were both a bit 
shy about taking cred't, and even 
modestly suggested that it was 
the advertising monager of 
Harvey Nichols who uld take 
the honours. Dare | say that J 
believe it is the gentleman who 
is holidaying in Italy who “made 
this shot, with the intelligent co 
operation of la Nightingale 


It is possible 


stores 


that some 


spuce tu 


used 
which to 


French — is 
Man 
tells me 
the 
out 
clement 
contribute 

S telling 


his 


masterpiece 
handled 


bl . . 


MINHERE'S also a new 16-sheet 

poster of Yardley’s which em- 
phasises the truth of the effective 
ness Of simplicity: it consists ol 
justa few lines of very simple black 
lettering against ound of 
a lovely ethereal Chose up 
womans face in pleasant and un 
obtrusive half tones f grey 
While there is enough of the git 
to hold the attention 


a backer 


she h is not 


into the 
about 

old 
lavender 


been allowed to intrude 
Straightforward message 
the desirability of good 
fashioned Yardley style 
Wate! 


¥ . 


MINHE July Evervwoman = eat 
riesa strong whole-page photo 
graphic story illustration of more 
than usual interest which suggests 
similar interesting photographic 
advertising developments 
Geoflrey Morris contributes a 
powerful study of an elderly and 
t young woman in a tense 
moment from the storys itis a 
bromoil print, and is, so far as 
I} can remember, the first of its 
kind | have seen used in this 
country to illustrate either an 
editorial feature (apart from 
those in neriodicals devoted to 
photography as such).  Bromoi| 
and its) various offshoot pro 
cesses offers unlimited control t 
the photographer but rm 
quires considerable manual dex 
terity One of the virtues of 
bromo is that through its ageney 
iminate any unwanted 
detail, and build un simole strony 
tones one against the other into 
dramatic and forceful patterns 
IS a photogranhic hut 
allows the greater cor 
trol than exclusively 
graphic pr 


irtist 


ome can e 


Process 
artist far 
any 


CEss 


nho 
pire 


Manipulative skill 
and patience required 


Its drawback is 
torial subtleties are 


the pic 
to be lost 
unless (as with Everywoman) one 
has 


that 


apt 


“a reproductive process which 
cain retain delicate half 
Obviously, then, bromoil origi 
would be right out of 
question for newsnrint reproduc 
tion oor reproduction on any 
paper of indifferent or absorptive 
surface 


tones 


nals the 


A greater drawback 
modern 
either the manipulative skill 
patience or the time to devote to 
a single bromoil print. For this 
IS no process where the darkroom 
boys can whin a print through 
and the recentionist retoucher 
hurriedly snot it as the messenger 
boy awaits to dash it off to the 
agency, to make a “deadline 
Plainly it is of no interest to a 
man who ts illustrating a product 
in detail, But a man who wishes 
to express an idea or to 
un emotion via a photograph 
could do worse than consider the 
extreme controlability of br 


The 


photographers have 


and 


arouse 


ma 
process was at its zenith in 
those hapny days when people 
had time to live. and to appre 
ciate life’s finer things: before. in 
fact, everybody never had any 
time at all for anything 

So all) honour to 
Morris for the 


COM 


Geottrey 
successful and wel 
return of a fascinating old 


Here's with 


adve rrisving can 


Process sorte thing 
“ htc h thre 
really fun if thes 
the photographer 
hromoil onions! 


Doves 
have can fin 


who knows hh 
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Paper and its uses” 6 


Papers for packaging 


BY 


JAPER 1s often described as 
the hand-maiden of in 
dustry and the truth of this 
Statement is demonstrated by 
the range of papers and boards 
now used for the packaging 
and wrapping of all kinds ot 
merchandise. The paper make 
can justly claim to have played 
his tull part in the development 
of the modern pack which ts 
required to have sales appeal 
and at the same time to atlord 
adequate protection to the 
goods enclosed 
The box and carton maker uses 
variety of board —white 
lined, white coated and coloured 
folding DO’ boards, bleached of 
semi-bleached qualities, straw 
hoards, lining papers, together 
with fancy and other papers for 
decorative effect 
An important 


i great 


contribution to 


the vast output of the box and 
carton industry is made by fold 
ing box board. both white lined 
and coated 


In many ways the 
which boards ire Made are simi 
lar to the Fourdrinier employed 
in paper making, but the wet end 
different. Some boards 
pulpboards millboards and the 


machines on 


is Very 


like are made on a single vat 
machine the forming unit. of 
Which consists of a eviinder 
mould covered with a woven wire 
cloth In modern board plants 


nost of the larger machines have 
drying cylinder 
drving ind 


in one opel 


s and calenders for 
finishing the boards 
ation 


Production of duplex 
or triplex boards 
Int 

triplex 


set ot 


e production of duplex or 
hoards, a double or triple 
stuff-chests, strainers and 
used, whereby boards of 
colours or qualities on 
can be made As it is 
necessary to remove by evapora 
tion I! tons of water for every 
ton of board produced, more dry 
ing capacity has to he 


vats are 
different 


each side 


avatlable 


than is the case with paper pro 
duction Modern machines are 
equipped with tiers of drying 


cylinders, five or six high 
Planned packaging is a modern 
technique which takes account of 
both materials and printing pro 
cess to be emploved and relates 
considerations to design 
shape and handling by the manu- 
facturer and user. It is impor- 
tant for economic production that 


these 


and wrapping 


OUR PAPER TRADE CORRESPONDENT 


the design and shape of the box 
or carton should not involve waste 
of material. Again, to ensure that 
the finished carton will turn out 
rigid, with well-squared up and 
suitably-defined edges. the 
direction should) run at 
angles to the main creases 

Letterpress and litho are chiefly 
used in the printing of cartons 
and this work ts carried out on 
the carton-producing machine. In 
some cases the sheets or reels of 
board, — after printing, = pass 
through for stamping. cutting and 
creasing and thence to the final 
Stages of carton fabrication. ‘The 
need for high-speed production ts 
met by the latest machines which 
produce from the reel 
bine the cutting and 
operation immediate 
actual printing 

The stripped car 
glued and stitched and ingenious 
machines have been evolved by 
engineers serving the paper con 
erting industry to perform such 
operations at high sneed 

In the manufacture of fibre 
board boxes, both solid and cor 
rugated, wood pulp is used in mix 
ture with straw and waste paper 
The speed of manufacture is not 
as high as that of newsprint, but 
neveriheless it often exceeds the 
which many fine papers 
are produced. One of the largest 
board machines in the world is 
at Purfleet, Essex. where board 
165 in. wide is made at 800 ft 
per minute; the reels of board 
weigh approximately five tons 

Another up-to-date machine 
produces five ply laminated board 
used for fibreboard cases of ex 
ceptional strength. The prepara 
tory treatment of the furnish is 
generally similar in principle to 
the beating process which pre 
cedes actual formation of paper, 
but the waste paper has to be 
specially treated so that non 
fibrous material is removed before 
the pulp reaches the board mak 
ing machine 

In the case-making process the 
fibreboard is first slit into suit 
able widths and then cut to sheets 
according to requirements, Bend 
Ing. creasing and slotting follow, 
the slots being so fashioned that 
the sheet. when folded, will make 
a case. Metal stitching of the two 
ends completes the case 

Fibreboard has the added ad 
vantage that it takes the printed 
impression well and designs in 
colour and lettering can be em- 


Ploved with good advertising 
effect 


grain 
right 


and com 
creasing 
ly before the 


ton shapes are 


rate at 
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Silk Screen Printing 
DISPLAY - 


SHOWCARDS - POSTERS 


MERCURY DISPLAYS LTD 


Head Office 


171 NEW BOND STREET W.! Tele: GROSVENOR 8711 


Works 


EASTWOOD STREET, S.W.16 Tele: STREATHAM 4595 


-Consistent High Quality with- 
A SPEEDY RELIABLE SERVICE 


“* Multilith’’ and Rotaprint Users 


ie pot kind of speed that our customers are O 
interested in is SPEED COMBINED WITH RELIA- P E 


BILITY—which is the kind of service that Strand 
Litho has been consistently giving since 1936. At TERMINUS 


Strand Litho every department is planned to handle 
your platemaking with smooth efficiency, from 
idea to finished plate. So to be sure of quick, 
friendly, personal attention to every detail . 
phone Strand Litho. 


THE STRAND LITHOGRAPHIC co. LTD. 


157 FARRINGDON ROAD LONDON g.¢.8 


THE 


PHOTOPRINT 


COMPANY 


SMALL or LARGE 


quantities of 


COPY NEGATIVE 
PHOTOGRAPHIC PRINTS 


All sizes up to 15” x 12” 


PHOTOGRAPHIC SHOWCARDS 


and 


REPRESENTATIVES ALBUMS 


13 CHEPSTOW ROAD 
CROYDON - SURREY 
Tel. CROYDON 4616 


YF Sa SAVILLE: Cols 


PWM ROAD ry , 


+++ @ symbol of 


PLANNED 
PACKAGING 
WILLIAM W. CLELAND LTD. 


STAPLE HOUSE, CHANCERY LANE 
LONDON, W.C2 HOLbern 252! 


R. P. GOSSOP LTD. 
@ Artists’ Agents @ 
36 CARTER LANE, E.C.4 
CENTRAL 6950 
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centre 


\ Belgian Centre of Public 
Relations has been formed by a 
yroup of leading Belgian public 
relations men Ihe founders of 
the new association imtend to 
promote and protect in their 
country the idea of oublic rela 
tions through the organisation of 
information 
chanve and spreading of news on 


sessions, the ex 


public relations and courses on 
how to create and maintain good 
public relations 

Ihe chairman of the Centre 
Belue des Public Relations ts 
Victor Snutsel (Shell), co 
founders bernand Huybrechts 
(hoard) and Robert Maillard 
(Sabena) ure vice-presidents 
Secretary treasurer is Eric Cypres 
(Prue Cyores and Associates), and 
Camille Goemans (Philips) and 
Jacques Overloop (UBM) are 
directors 


India 


A number of important deci 
ions have been announced by 
the Indian Government designed 
to encourage the development of 
the motor car industry along the 
lines recommended by the ‘Tarifl 
Commission 


It is intended that the import 
of cars should stop by 1956 and 
domestic production concentrated 
in five of the 12 existing plants 
that have in hand approved 
manufacturing provramimbes 

Ihe expectation is that these 
five firms should be able to make 
(or buy from  aneiilary — firms 
scheduled to be developed) at least 
SO ner cent of tie component 
parts by 1956 

With the object of raising con 
sumer demand and bringing down 
prices, the Government have also 
decided to reduce the average 
rate of import duty on component 
parts from the present level of 
about 65 per cent ad valorem to 
about 40 per cent 


U.S.A. 


— 

Ihe proceedings of the Plant 
Maintenance and Engineering 
Show held in Cleveland — last 
January have been published in 
Techniques of Plant Maintenance, 
1953, by Clapp & Poliak Ine., 
the firm which established the 
show and concurrent conference. 


Advertising and 
selling problems 
in Switzerland? 


Public relations 


for Belgium 


Ihe volume contains the text of 
61 sessions on various aspects of 
maintenance and plant engineer 
inv and is by far the largest in 
the series 

More than 2.200) production 
ind imaintenance men attended 
the conference Their questions 
and discussions are claimed to 
represent the best engineering 
thought on maintenance prob 
ems available. The book is being 
of charge to those who 
iiended the conference and 
otherwise available post paid for 
MG 


sent free 


One of the new features is a 
cross section of opinion on how 
various aspects of maintenance 
should be handled. Conferees 
were asked by various chairmen 
to indicate by a show of hands 
how their own plants solved par 
ticular problems. The results of 
the voting are published 

Separate round table discus- 
sions were devoted to Il indus- 
tries [hese included chemical, 


paper, printing and binding, 
rubber, and textile 
# y * 


Publication of a comprehensive 
sales traming and product manual 
for distributor salesmen has been 
brought out by the Norge Divi- 
sion of the Borg-Warner Cor- 
poration. Tithked The Norge Pro 
duction Story, this 126-page 
loose-leaf book is expected to 
strengthen the firm’s position by 
mproving distributor techniques 
for selling and holding retailers 

Ihe manual covers the whole 
range of a salesman’s activities 
trom the evaluation of new dealer 
prospects to the demonstration of 
appliances, Salesmen are told 
how to help dealers set up an 
appiance sales programme, high- 
livits methods of dealer relations, 
and includes an outline for train- 
ing meetings. Covered briefly is 
Norge’s history, its relation to 
Borg-Warner, and present and 
future Opportunities in the indus- 


tr Advertising agents are 
Harshe-Rotman Ine 
* * * 


the following television equip- 
ment is wanted by the Don H. 
Burcham Company of Oregon, 
who would be interested to 
receive quotations: TV aerials to 
feed into and operate 10 to 50 sets. 
These are wanted for apartment 


PUBLICITAS 


houses where one aerial alone is 
used by all tenants 

According to the British Con 
sulute at Portland, Oregon, there 
iS ONly One station serving the 
Portland area and this operates 
on ultra high frequency. A cata 
logue describing equipment now 
being obtained from U.S. sources 
for this purpose may be seen at 
the Board of Trade 


Canada 


The 49th Annual Canadian 
Hardware and Housewares Ex- 
hibition will take place in the 
Canadian National Exhibition 
Grounds, Toronto, February 1-4, 
1954. Number of stands have 
been increased from 402 to 468 
on the main floor. Special 
facilities for bonded storage of 
exhibits from the United King 
dom are available. 

The exhibition is the one time 
during the year when British 
manufacturers can meet the 
buyers from all major wholesale 
houses, chains, mail order, mul 
ple and departmental! stores 
Plus thousands of retai!] hardware 
men, 

There are indications that last 
year’s record attendance will be 
exceeded, 


Saudi Arabia 


A refrigerated ship has been 
acquired by the Saud; Arabian 
Government. Now named “Emi 
Saud,” it is the first ship of any 
size to be adopted for the Saudi 
Arabian merchant fleet and will 
run between Genoa, Beirut, Port 
Said, and the Red Sea ports. 

It is authoritatively reported 
that the Government are now pro- 
posing to buy a second ship of 
similar size, as well as four oil 
tankers, and that a member of the 
firm of Haji Abdulla Alireza & 
Co., has been commissioned to 
obtain these while in Europe this 
summer. 

Aramco is opening an “Arab 
Industrial Development Depart- 
ment” at Jedda with a branch at 
Dhahran to advise merchants on 
the placing of orders in particular 
in soft currency areas 


Hong Kong 


Agency representation for 
Hong Kong and China 5 wanted 
by Universal Mercantile Co., 
Lid.. a Chinese co.cern§ of 
Hong Kong, on an indent basis 
in respect of the following 
United Kingdom manufactures; 
scientific equipment, medical 
equipment, and office appliances 

According to the U.K. Trade 
Commissioner at Hong Kong, the 
company are importers’ and 
manufacturers’ representatives 


Jury 2, 1983 


for scientific and medical equip 
ment, office appliances and photo 
graphic goods and apparatus. It 

stated that they are able to 
expand their activities in’ British 
Manufactures and are considered 
a suitable connection 


Switzerland 


New audited circulation figures 
have been published concerning 
many daily newspapers. It is 
revealed that the circulation of 
the Tagesanzeiver, Zurich, stands 
at 131,760, and that of — the 
Lausanne Feuilles D'Avis at 
74,293. 

During the last few months a 
number of newspapers have 
agreed to submit to audit control 
Which is carried out by the 
Schweizer Reklameverband © o1 
the Kédération Romande’ de 
Publicité The belief is that in 
the near future all the important 
lewspapers will have their circula- 
tion audited for the benefit of 
advertisers Publicitas SA 
Lausanne 


Germany 


Features of modern industrial 
rationalisation will be presented 
at the Great Rationalisation 
Exhibition to be held at Dussel 
dorf July 18 August 16. The 
most up-to-date processes of 
engraving will be demonstrated 
and the Central Association of 
Photographers will present the 
results of a competition based 
upon the theme of the exhibition 


Formosa 


lenders for the sunply of a 
range of scientific instruments, a 
welding machine, and a blue 
printing machine have been called 
for by the Central Trust of 
China, as agents for the Council 
for United States Ald. One set 
of tender documents is at the 
Board of ‘Trade and will be 
retained for inspection by repre 
sentatives of United Kingdom 
manufacturers 

Closing dute for the receipt of 
tenders in’ Formosa is July 22 


France 


Soon to onerate 1s the inter 
national agreement instituted by 
Unesco to free items having a 
screntific, cultural and educational 
character from customs duties 
Such duties have already been 
abolished in resnect of books, 
newspapers, Magazines, music, 
and other objects for the blind 


* . * 


A group of technicians have 
recently studied the conditions 
under which advertising could be 
included in) French radio and 
television programmes 


is the leading and largest adver- 
tising organisation with 50 branch offices. 
General information and 
exact estimates are supplied free and 
without obligation to you. 
Write to our fully equipped 
Foreign Department, 
3 Av. Benjamin-Constant, Lausanne. 
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TV, newsprint headaches 
for managements 


ONDON suburban) and 

provincial newspapers 

face two big problems: 

What are they to do with 
the unlimited newsprint which 
has been made available for 
them? and 

How should they prepare to 
meet the possible challenge of 
commercial television if it is 
introduced on a small, regional 
station basis? 
Kenneth Brown 


ing director, 


joint manag- 
London Counties 


Newspapers, and a former presi 
dent of the Newsnaper Society, 
be impossible 


tells me that it will 


WILTON EVAN 


to judge the effect of the news- 
print freedom before autumn. 
July and August bring the slack 
period, and not all local weeklies 
will be able to spread their wings 
this summer 

General reaction in the world 
of the weeklies is one of thank 
fulness that conditions have been 
restored which will permit. the 
resumption of normal competi 
thon 

Some of the smaller journals 
are wondering how they will sur 
vive the battle with more power 
ful rivals 

Meanwhile, all but the very 
short-sighted are gearing their 
advertisement departments for in- 
tensive activities when the sum 
mer holiday period ts over 


‘It must come...’ 


Whit MANY of the national 
newspapers are revealing their 
apprehension of commercial TV 
by campaigning stridently against 
it numbers of their smaller 
brethren in the provinces are 
adopting a philosophical 
attitude 

London suburban newspapers 
are not all happy with the pros 
pect of a powerful new com 
petitor, but those who are not 
opposing the new medium are 
not afraid to say so 

A leader in the Wood Green & 
Southgate Weekly Herald really 
gets down to the subject 

We think it is wrong to 
stand in the way of this devel 

Coprrle vir n hic I idass Connie 

sooner or later The adverts 

ing industry is honest, conscien 
tious and thoroughly husiness 
like, and can he trusted not to 
take an unfair advantage of the 
new medium. We hope that the 
Ml P.s for “4 ood 
Southgate will 


more 


Green and 
support — the 


proposal when it is discussed 

in Parliament 

The Weekly Herald does some 
good P.R. work for advertising. 
too, when it informs readers 

“It may not be generally known 
that advertisements in’ this news 
paper, and in other self-respecting 
organs, conform to a Code of 
Standards in regard to truth, fas 
trading and general respectability 
This code has been drawn up 
voluntarily by newspaper and adver- 
tising people for the protection of 
the public. A similar code relating 
to commercial television has already 
been voluntarily prepared by adver- 
tising interests and submitted to the 
Postmaster-General This is a 
thorough code of standards designed 
for the protection of the consumer, 
and especially for the juvenile, for 
it includes a section laying down 
Stringent conditions governing the 
preparation of children’s — pro- 
grammes. 

“The argument about additional 
cost is fallacious, for extra distri- 
bution achieved through advertising 
enables cheaper manufacture, and 
in any case advertising creates com- 
petition, which is good for the con- 
sumer.” 


Small ad. technique 


TECHNIQUE of receiving a classi 
fied ad. does not consist merely 
in booking it. The receptionist 
can help the would-be advertiser 
in a score of ways—and they are 
all described — excellently in 
“Behind the Counter, Number 
Two,” a handbook for newspaper 
counter staffs and newsagents 
issued by the Express and Star 
Wolverhampton 

It tells how the “prosnect™ can 
be encouraged to use more detail 
in his deseriptions (to his own ad 
vantage), to use spacing and 
puragraphing, to be shown the 
advantage of continuity, or some- 
times to repeat his announcement 
under more than one heading 

It points out that no depart 
ment comes so close to news 
paper readers as does the classi- 
fied ad. department, which makes 
real personal contact with count 
less advertisers every day of the 
year 

A most valuable little book 
none the less so for its amusing 
illustrations 


Showing the flag 


MANY NEWSPAPERS — Outside 
London fail to take advantage of 
opportunities for self-promotion 

Not so the Munster Express 

At Waterford Industrial Exhi 
bition, held under the auspices of 
Waterford Chamber of Com 
merce, the Express displayed a 
new Linotype machine It Was 
the main attraction of the show, 
ifter which the machine was 
idded to the battery at the 
Laxpress works 

Other newspapers should take 
a lead from this enterprise and 
publicise themselves at 


local 
shows and exhibitions 
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Actual manufacturers of 


32D VIEWERS 


(FOR USE WITH THREE-DIMENSIONAL ILLUSTRATIONS) 


The Complementary Colours are made of GELATINE 
from which only perfect 3-D results can be obtained. 


WITH OR WITHOUT 
EARPIECES . 


Contractors 
and 
supphers to 


ILLUSTRATED LONDON NEWS 

THE GAUMONT CO. LTD. 

FAMOUS PLAYERS FILM CO. LTD. 

- METRO-GOLDWYN-MAYER PICTURES LTD. 


Y EXCLUSIVE FILMS LTD. 
THE RIVINGTON PRINTING CO., LTD. 


Stanford Lane, Stoke Newington High Street 
London, N.16 


Telephone: 


CLISSOLD 8084 


126,763 


NOT OUT 


You art Sure 
to SCOUM..... 


with 


HOME COUNTIES 
NEWSPAPERS GROUP 
Circulating throughout BEDS, HERTS, 
and BUCKS Trade rate 45-sc;. All 

enquiries to 
WILL KITCHEN jr LTD, 131 Fleet St. 6.0.4 
Head Office LUTON. Phone 5050 


Berlingske 
Tidende 


Exclusively represented by 


JOSHUA B. POWERS LID. 
14 Cockspur Stree?, London, $.W.1 


ADVERTISING COSTS 
—— REDUCED —— 


TRANSFER BLOCKING FOILS 
PROTECTIVE GLAZING FILM 
WATER SLIDE TRANSFER FILM 
DISPLAY BOARDS. ACETATES. | 
METAL STRUTS, PINS & RINGS 
GUILLOTINES BEVELLERS. | 
ELECTRIC FINISHING PRESSES 
BLOCKING TYPES & DIES 
HAND ENGRAVED BLOCKS 
MASSEELEY SHOWCARD MACHINES 
Guaranteed and rebuilt by 


HILL BROTHERS (seavice) LTD. 


Acton Works, Beaconsfield Road 
Acton Green, London, W4 
Telephone Chiswick 2235 


OUR PRICES WILL SAVE YOU POUNDS 
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P.W.P’s NEW 
DIRECTOR 


4. ARTA WILLOCK, who has just 
been appointed a diucector of Pri 
chard, Wood & Pa rs, went in for 
rising as soon left Ton 
hridy i | pent cight 
i! { four aS production n 978 The heading for th brought him to. th deration of 
manager at count executive ical tit-bit is “Take your Irish Manufacturers, which he 
j i no Jonver in exist ve in both hands'” became first director iter he be 
en W. Bernard Lid. came secretary of a printing and 
jomned P.W.P. in 198 ind then Ready for next publishing company, Cahill & Co. 
being in the Territorials, was called . Lid Dublin ifier a spell with 
up in August 1939 ; An Tostal another agency he founded Sun 
His war career was most eventlu Advertising in 1945 
A.A. gunner in’ the Thames Man with something already up Hard work seems to agree with 
Istuary: commissioned: First Army h eve for Ireland's WER Fostal ' him. Most of his spare time is dk Britain for the Coronation, is her 
North Afri Salerno landing Ireland at) Home Festival—which voted to work for voluntary organ seen presenting Mr. Hess with a 
nfantry n the Tahan campaign open - - mations. including the Peamount pair of Club cuff-links and a gold 
garrison regiment in) South Bally Easter, ie, Sanatorium of which he is chairman plaque commemorating his election 
ind finally staff captain, GLO. is Tadhe For relaxation he sings old Irish  t0 life honorary membership of th 
Athens ( dc Petts ballads, and is also a keen angler Club 
He returned to P.W.P. as an a A cfc y He claims that the river Feale, on * * * 
count executive in 1946. Aged 41 S ng he es A which is his birthplace, Abbeyfeak Like many other agency art mer 
he is married, with a boy and a girl oj h afivs County Limerick, is the best fishing Roland Collins, who his now b 
Golf and squash are his games i 1 ~ sh. fiver in Preland come chairman of Scientific Pub! 
- * * tourist organ * * * ria on Sa ctr en al 
F : in his spare time: but unlike mos 
AN attractive Coronation Souvenir —- ata” vides BR ENTLY b “ fin of them he has exhibited 
> an : : up o- . = ~ ss . His early racecar igen 9 ub; ’ "aicidion, a ~ about P Mf-a-dozs 
" “vy, © sig esca;r¢ ; { U s 
rl ~ yg He rf: te we & Co . Ltd.. who experiences in Mircom International M rine Com- aoeh ry houiean 4 " ae . 
are distributing them as gifts to advertising munication Co., Lid., took part in and London’s river ar M: ¢ ollins 
then  hieenses Ihe cups, which | 4 consisted — of recordings in French made by th usual subjects. His knowledge of 
ne two-handled, arc of off-whit sharing an BB a Boars ay Marconi tondon came in useful in his col 
glazed carthenwar with, on the office at Arks © Marine research yacht Elettra TL in laboration with the Parisian photo 
obverse, an equestrian portran of ladhg O'Neill in London = Wie Channel The recordings are for grapher, Izis, whose book. Gala 
the Quccn and the message “Here's with Alec 4& Special feature programme in the Dav, London, appeared recent 
a Health unto Her Majesty,” and Guinness, the actor After = his Mr. Collins joined Scientific Pub 
on the revers the Royal Arms return) to) treland) Mr. O'Neill >" | 
€ 
ud 
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licity six years ago but had beer 
Crown, and Cipher worked for a ime with the Sunbeam associated with the avengy in a fr 
Accompanying the gift ts a card Wolsey organisation in Cork, which lance capacity before that. is 34 
which mentions that, in the bad old he left’ to found O'Neill's Trish and unmarried 
days, people were sometimes stabbed Industrial Who's Who, blue book z on bef mi * 
to death while bot) their hands wer of trish industry, and the Urish ; 5! B os 
cngayed lifting the “loving” cup! Medical Directory. Enthusiasm for ; =~ ACK from her lecture tour in 
badward the Martyr was such a vi he development of Trish) industry : Canada and the U.S., Mrs. Beatrice 
Warde, publicity manager of TI 
“— . Monotype Corporation, has brough 
with her an attractive keepsak 
. Iwelve of the best-known typ 
OVER 237,000 COPIES WEEKLY graphic designers of bot! countri 
° . . have collaborated on the production 
of a brochure issued by the Lan- 
ston Monotype Machine Co... of 
Philadelphia, in connection with h 
lecture tour. Each recto pag: con 
tains a quotation from Mrs. Warde’s 
The captain of the “EFlettra hh,’ writings, the facing foo SAFYONS 
looks om while BM. Jean Mecos the name of the designer and th 
Yih vata ep 4 Monotype type face chosen for that 
wih nmucrophone) in ews 
Sentinal: page. Fine) mould-made papers 
give Vaniety of tone and surface to 
the successive pages. 
French Service of the B.B.C. on Mrs. Ward age her American 
July 13 audiences that the difference between 
the Soviet world and the free coun 
tries could be seen even in their 
typography. Russian books and 
newspapers are “weedy and care k SS 


During the two-way crossing Mr 
Maconachic, interviewed by Mon- 
sicur Jean Bacon of the B.B.C., who 
devised the programn described 


the operation of the various items of in appearance” —betraying contempt 

— - marine radio equipment on board — on the part of their rulers, for the 
the Elettra Hl, and the mobile re- . t 

m — a, cultural standards of the rank and 

SIMPLE ADDITION to any exclusive appropriation cording unit also recorded radio- file, But publishers in democtaty 

telephone conve: ations with countries vie with each other to 

Boulogne Radio and tho French fish- make the printed page attractive to 


: ing vessel Saints Picre et Paul ; : 
column inch per thousand of a proved and trusted news- Thick fog on the return journey, °° Millions. 


paper eg., THE UNIVERSE with the rates of the pa a Nai an anemia 


gave Monsicur Bacon an opportun- 


. — ens ity of seeing for himself how radar 
leading National Dailies. 2 siege 


helps the navigator under such 
THE UNIVERSE at 2-06d. merits inclusion in any 6 ye be broadcast in WEEKS WISECRACK 


. P P J F the “England To-Day” series of the 
national scheme and will give you Quality, Quantity and B.B.C.’s French Service (224 metres) 


. : at 8 p.m. British Summer Time 
responsive readership. * + + 
MEORE honours for Alan Hess, 
P.R.O. Austin Motor Company! In 
f j recognition of his 1 
Youmust & i we Baan in vour achievements in the U.S.A 
‘ ‘ ait i . a France and of his long-dista 
include ig i ; tir t SE. appropriation peditions by car round th | 
' ind from the Equator to th c : 
Circle, he has been honoured by the “I?m sorry, but our client 
Four Cylinder Club of America is too narrow-minded to 
HIELD HOUSE » BREAMS BUILDINGS »- LONDON - EC. Curt Parker, a founder-member of 


° ” 
the F.C.C.A., on a recent visit to see wide screen, 


can be surely achieved by comparing the rate per single 
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THE TAX COLLECTORS There is little 
of their modern successors’ ruthless urbanity in 
these 16th century Dutch tax collectors—from a 
painting by Marinus van Reymerswaele known 
as “The Excisemen”. Ruthlessness, yes; for the 


gathering in of hard cash was apt to be a danger- 
ous proceeding. Urbanity was to come with 
anonymity. 

A hatful of coins on authority’s table reminds us 
nowadays more of a bank counter and of those 
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hittle brown paper bags in which coins are packed. 
And paper bags—be they carrier bags, vegetable 
bags, or specially constructed bags for hygienic 
food handling—are as much part of modern life 
as the aloof manner of modern taxation. Many 
millions of paper bags are sold every year by 
Bowaters and this is just one of the ways in 
which their Packaging Division makes paper serve 
modern life. Paper for commerce, art or industry 
is the business of The Bowater Paper Corporation. 


Bowaters 


NEWSPRINT MAGAZINE PAPERS «+ GRAVURE PAPERS PURE PRINTING PAPER 


CORRUGATED FIBREBOARD CONTAINERS FIBRE DRUMS PROTECTIVE VWRAPPING PAPERS 


PACKAGING PAPERS & BOARDS PAPER BAG‘ NSULATING B HARDBOARDS 


THE BOWATER PAPER CORPORATION LIMITED 


Great Britain - United States of America . Canada Australia - South Atrica - Republic of Ireland Norway - Sweden 
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‘Bandwagon’ 
now ‘Leisure’ 


As from the current issue, the 
Norman Kark bi-monthly magazin 
Bandwagon is re-tithed Leisure. 
Pave size has also been reduced to 
ipproximately Bh) in. by 6 in. Scope 
of the editorial content will be en 
larged to accord with the new ttle, 
travel and men’s fashions being 
added to the subjects” regularly 
covered, which will continue to in 
clude stage and screen, broadcasting 
and music 

’ ’ 

The July issue of Industrial 
Equipment News has increased in 
size to 32 pages. Volume of adver 
tising has increased by a third during 
the last two months, the publishers 
stute, 


¥ # ¥ 
British Standards 1953 Yearbook 
has just been published It lists 


2.000) British) Standards current at 
the end of March: also the usual 
information on the membership of 
the general council, the divisional 
councils and the industry standards 
committees, together with the names 
of the representatives on the main 
special committees and advisory 
committees For the first time 
British Standards under which the 
Institution's certification tradk 
marks are used, are listed. 

* * ’ 


the Commercial Motor to 
morrow (Friday) will be a special 
Transport for Agriculture Number 


| il! branches of Scottish 

{ are represented among ad 

v n “The Coronation Year 
K wv Of Scottish Industry” sup 


Pp nt published by the Glasgow 
bvening Citizen. Lord Bilsland 
Sir P k Dolan, and other leaders 


of Scottish industry = contribut 


brederick ¢ Dench is 
yon rdvertisement manager 
, ¥ ¥ 


A new promotion folder, illus 
trated with maps, and tabbed for 
easy reference gives circulatibn 
1 and readership breakdowns 


for the Time International editions 
(Atlantic Pacific, Canadian, and 
Latin American) 
¥ * * 
pul of Leigh, Atherton and 
Tyldesley Guardian has heen 


changed to Leigh, Golborne and 
Hindley Guardian, and the size of 
the paper has been increased by 96 
8.C.1 Price was recently reduced 
to Id 
¥ , ¥ 
The Scotsman last weck published 
pictorial supplements on the Royal 
visit to Scotland 
¥ a ¥* 
Rolls-Royce Acro Engines have 
in advertisement in’ French and 
Lockheed one in’ English in the 
latest issue of Air France Revue, 
which includes many notable aerial 
pictur of the French and North 
African landscapes 
* ¥ ¥ 
Main feature of the enlarged 
July wsue of Farm Mechanization 
will be a detailed preview of the 


WASS, PRITCHARD « Co. Lrv. 
85 FENCHURCH STREET 
LONDON E.C.3 


Creators and Producers of Colourful Printing 


ROYAL 7141 


3 LINES 


32 


i ie 
Miss K 


director, at a dinner to 
With Mr. Reeden are hi 
Greyhound Express. 


Sellars presenting on behalf of the staff of the 


elebrate the 
wife and I 
The anniversary issue, with 28 pages, was the largest 
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‘Greyhound 
Express” a silver statuette to David Reeden, the chairman and 


managing 
2ist anniversary issue of the paper 
Healey, a former director of the 


since before the war. 


forthcoming Royal Agricultural 
Show at Blackpool Guly 7-10) 
s ¥ * 

Dick Hercules, thie sports cartoon 
book latest issue of which has 
just been published, claims to 
answer the critics of comics. Con- 
tents tell in picture form school 
Stories with supporting features on 
physical culture and cricket—all 
British material. 

* * ¥ 

Office Management, journal of 
The Office Management Association, 
will in future be published on the 
first of cach month instead of on 
the fifteenth. Starting with the July 
issue, it will be available on book- 
stalls throughout the country. 

® * * 

Times Pictorial’s Noe! Conway is 
in Britain doing a series of weekly 
articles entithed “Republicans under 
the Crown” in which he gives facts 
about the social life, working con- 
ditions, problems and aspirations of 
representative [nish men and women 
who have emigrated to industrial 
Britain to seck better pay and 
greater opportunities 

* ” * 

Print order for the autumn tssuc 
of Vogue Knitting Book will be 
180,000 an increase of 15,000. The 
page rate will be £180 for a black 
and white page, and pro rata, and 


£300 for a four-colour pag This 
represents an increase of £20 and 
to per pag respects 


¥ * 


The published vesterday 
(Wednesday) a specha ipplement 
separate from the daily paper, The 
limes Ascent of Moun 
Supplement Price 1 It gave 
Colonel! Hunt's stories and many 
photographs 

¥ » * 

The Midland edition o| the Radio 
Times dated July 10 w contain 
full details of Sp cul broadcasts 
during the B.B.C. Midland Region's 
Fast Anglia Week 


, . . 

With last week's su th 
Motherwell Times cclc! ds its 
Th birthday 

¥ * ¥ 

With the September issue Hotel 
Management js inc! ig its siz 
and the advertis mt p ype area 


will be 10 x 
unchanged 


rates ale 


The national golf competition 
orgamised by the Cabinet Maker in 


aid of the Furntshing Trades Benev- 
olent Association this) ve raised 
a record sum to mark the inn 


versary of the event 


We Hear 


Horlicks are playing their adver 
tising agents, the J. Walter Thomp 
son Co., at cricket in an all-day 
match at Slough on Sunday 

’ * mi 


The Simon Massey Coronation 
Golf Tournament Cup at Coomb 
Hill Golf Club last week was won 
by the only woman entrant. Mrs 
Joan M Truman, advertisement 
representative of Vogue. Her 
was 77 net. 

* * * 

In response to a request from 
Buckingham Palace the “Vancouver 
Sun” is sending the Duke of Edin- 
burgh the original of a cartoon deal- 
ing with his likely visit to the 
British Empire Games to be held in 
Vancouver. 


Odd spots 


American doctors are complaining 
about sponsored radio and television 


SCOT 


programmes which feature stetho 
SLOTS, whit couts and medical 
claims in their advertising “spots” 


according to the American Medical 
Association journal 
* * * 

Peter Hope Lumley has been ap- 
pointed press representative — to 
David Olins, the portrait and fashion 
photographer, and to Studio Kanova 
lid He is also to organ press 
shows for Simone Mirman, Princess 
Margaret's millin 

¥ ‘ ¥ 

John Skipper, of London Publicity 
Club, partnered on Scarborough 
Golf Course a Bradford golfer, F. 
Brown, who holed out in one at the 
170-vard seventh hole 


New studio 


a 

A new studio and photographic 
department has been opened at 
New Broadway. West Worthing, by 
Commercial Reproductions (Litho 
graphers) Lid 

% ¥ % 

“Daily Telegraph,” “Evening 
News” and “Star” contents bills 
announcing tragic events were used 
in a window display at Bell & 
Crovden’s in Wigmore Street, Lon- 
don, by Benger Laboratories Ltd. to 
feature their anti-shock drug Dex- 
traven. 

‘ ¥ 

A Westcountryman, holidaying in 
Spain, asked a Barcelona newsagent 
if he could supply the Western 
Independent. “Maybe I can get you 
one next week was the reply 
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One of point-of-sale pieces for Ind 


McMurdo Instrument Co., Lid 


fon 
month A full page is being 
and copy carries the 
YOU remember people's 
and resses. the 
iden v d 


conventions and exhib 


National distribution plan for 
Ind Coope’s Coronet beer 


Ind Coope & Allsopp’s Coronet 
bottled beer, the advent of which 
was exclusively announced — by 
ADVERTISER'S WEEKLY last October 
and which was initially launched 
locally in the Burton-on-Trent 
region, is now to be distributed 
nationally. 

Main publicity will continu 
through point-of-sale material, most 
of which has been designed by th 
London Press Exchange. |: 
a handy pack holding four 
bottles, circular display cards, win 
dow stickers, pelmets, a wooden 
display piece with a circular wooden 


EXIT MR. > ty base, an arch and 


Plastic 


agents 
includes 
heer 


ope s new Coronet 


corone!t and 
Coronet wrapping paper 

In a dealer leaflet, Ind Coope & 
Allsopp say “With the spre id of 
home entertainments such as tel 
vision, more and more people ar 
drinking bottled beer at hom« To 
names?” meet this new demand Ind Coop 
idvantage of the are introducing ther new Coronet 
conferences, trade Pale Ale.” 


Coronet is being 


dentity discs made by tha 


G.. sh lA 
Alfred Pember- 
British Plastics 


ng advertised by 
itd. in 


int ) 
iplion 


tions sold in pints and 


e AT A GLANCE e 
NEW ACCOUNTS: 


Bowdens (Engineers) Ltd. (trade and technical press and 
selected national media) for Allardyce Palmer Ltd: J. H. Hunt 
& Co, (Yatton Ltd). unit furniture manufacturers for W. S 
Crawford Ltd: Marchon Products Ltd., manufacturers of fine 
and chemicals including detergents, for Scott-Turner 
& Associates Ltd; Archie Armstrong Ltd., sales agents, and 
Coast Builders Merchants Ltd. for Doig Advertising Lid. (New 
caustic): British Traders and Shippers Ltd. and Albert Trussells 
Ltd.. men’s wear, for Auger & Turner Ltd.; Maple group of 
companies for Roles & Parker Ltd.; Willerby & Co., Ltd. for 
Rumble, Crowther & Nicholas Ltd. (from August 1) 

Fagle Aviation Ltd... and Aviation 
Ltd, and Air Liaison Turner Ltd 
tisements in) national and selected magazines and in 
home and foreign trade publications: Bertrand Jackson & 
Partners, distributors of Vitaminzed Energie Pennermints, for 
Auver & Turner Ltd. 


NEW CAMPAIGNS: 


Kolynos chlorophyll toothpaste (Colman, Prentis & Varley 
Ltd.) national newspapers and magazines, provincial daily news- 
papers: Robinson's lemonade nowder (CC. Vernon & Sons Ltd.) 
provincial newspapers: Taylor Wood nylon stockings (Graham 
& Gillies Ltd.) Sunday Times, The Observer and women's 
monthly magazines: The B.P, Chemical Co., Ltd. (1. B. Browne 
Ltd.), continued campaign in national Sunday and provincials; 
hilkof (C. P. Wakefield Ltd), winter 
and provincial press: Klingdecor (C. P. Wakefield Ltd.), cam- 
paign in national weekly periodicals, housekeeping 
magazines and trade press: The Apollinaris Co., Ltd. (Napper. 
Strnton, Woolley Ltd.), camnaign throughout June and July 
for Presta Tangerine Squash in Daily Mirror, Evening Standard, 
Star, suburban, provincial, and grocery trade press. H. J. Green 
& Co. Ltd. Brighton (First International Agency Ltd.), in 
trade press introducing Choe QO-Mint. to be followed later by 
general press campaign: Jacob’s Cream Crackers (Service Ad 
vertising Co., Ltd), during next two months in many daily and 
weekly provincial paners and full colour pages in women’s 
magazines showeards: Kia-ora Ltd. (Service Advertising 
Co., Ltd.), announcements for Kia-ora Double Strength Tomato 
Soup in grocery papers, and by sales aids to dealers 

Armour & Co., Ltd. (Alfred Pemberton Ltd). frequent smal]! 
insertions jn national press to remind public of some canned 
food recently | Ministry and to prepare 
return of other Armour products not yet available 
(F. W. Sears Ltd), in nonular women’s 
Papers, using slogan “Follow the stars 
use Golden Shadeine. 


heavy 


its associated 


Servicing 
Lid. fer Auger & 


Adve: 


NTESS 


campaign in national 


dai ics, 


iw) 


released by way for 


Shadeine Co, 
Magazines and film 
be a glamorous blonde, 


Both types of bottles have 
ntended to give a win 
rane Although =the 

scaled by crown 
corks, the prats have a screw stopper 
so that when part-emptied, the bottle 


can be sealed for liter use 


Area gas board is 
using Il dailies, 
59 weeklies 


fo announce that it has 
certain) gas water-heaters availabk 
on a simple hire basis, the South 
Western Gas Board has launched its 


largest 


madk 


advertising campaign 

The campaign is introduced by 
“splash idvertisements om the It 
dailies in the area, including seven 
half-pages, whil the SS) weeklies 
also carry three- and four-column 
advertisemen The scheme wall be 
mamtumned throughout the month in 
the dailies and weeklies. In colla 
boration with the Board's northern 
and southern publicity departments 
the five appliance manufacturers 
concerned Ascot, Radiation, Par 
kinson, Mains and Ewart- are tying 
up with weekly support advertising 
in the dathes, repeating the Board's 
theme of “bor Hur No Deposit 
and tor a titth over Id. a day 
Pyvery night of the weck an adver 
tiscement will appear in the majority 
of daihes, without clashing with 


Need we 
point the 
moral 
for the 
National 
Advertiser 


people who know local conditions 


—have long recognised that, among 


More than a Neu spaper 


Belfast News-Letter 


BELFAST 
5159 Donegall Street 


Examination of Belfast's morning 
newspapers will show that there is 
a marked preference on the part of 
Northern 


the Belfast News-Letter. 


Local advertisers—and they are the 


morning 
News-Letter has the greatest pull- 


ing power in its area of circulation, 


ng has now started in class 
trade press: for 


advertisement 


es thd The 
on Vodka. The 
raled apove tells how to mitin 
most refreshing of all drinks 
Moscow Mule lhe agents are 
Alfred Pemberton Ltd. 

ntanubacturer MnNouncemMents 
Special window displays and a poster 
campaign support the advertising 
sxcoount will carry a special 

m ive oN rprinted m red 

two publicity officers respon 

i! 1 Avery (Bristol) and W 


(Torquay) 


Ripley, Preston & Co., Ltd. hav: 
ceased to handle the Hague & 
(Pyramid tuminium 
pauccount, as from July 
cy will therefore not be 
or the new campaign 

ed on June 18 


Ireland advertisers for 


the Belfast 


new spapers, 


E-stablished 1737 


an Institution 


LONDON 
85 Fleet Street 
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BOLTON EVENING NEWS + LAVCS. JOURNAL SERIES 


x, Phare “Atherton ours) { | 


> bore 
=.. ieacton Jou £ 
Pig 


= Siwvutouk Penolcims 


Increase your profits by using these 
seven Newspapers 

A combined circulation exceeding 167,000 copies, gives 
you absolute blanket coverage over a busy section of South 
bast Lancashire where the people have money to spend and 
spend it freely. 

These Newspapers are the people's shopping guide. Use 
the advertisement columns and guide the people to buy 
your goods, 


BOLTON EVENING NEWS. LANCS. JOURNAL SERIES. 
TILLOTSONS NEWSPAPERS LTD. 


MEALHOUSE LANI 6 ARLINGTON ST. 
BOLTON LANCS. LONDON ie 
Telephone Bolton 1994 lelephone. GRO. §220 
Advert Managers Wm. Sheppard london Manager: ¢ A. Miles 


AND ENCINEERING REC 


Mechanieal Worl 


The perfect medium for a direct message from 
manufacturer to user in the Engineering Industry, 
this popular technical journal, in its new monthly 
form, finds its way to the desk of the practising 
engineer. 

Send for free specimen copy and rate card 


EMMOTT & COMPANY LIMITED a 
50 TEMPLE CHAMBERS, TEMPLE AVENUE, E.C.4 | 
MANCHESTER OFFICE: 31 KING STREET WEST, MANCHESTER 3 vie 


U 


G. F. KRUSE 
LTD. 


B <nOwcARDs 4 


rs STREAW Ep 


PAOD NEC TON CMe! 


37 SPRING STREET W 2. 


SILK co ARTS L'P 


97 SHIRLEY ROAD. CROYDON 
ADOISCOMBE 3147-86 


HIGHEST GRADE SPEEDY SERVICE 
CLEAN © SHARP \ EXPRESS 4 
CRAFTSMANSHIP DELIVERY 


“SDAY-GLO”? printers 


Colour Transparencies 
for Exhibitions and Displays } 


The Autot Co. Ltd. Brownlow Rd | 
London, EALing 269! 


More 


Traps for the 


wrong bird? 


Sir, Both K. G._ Briskham 
(April 9) and Technical Journal 
Publisher (June 11) are setting 
traps for the wrong bird. Neither 
contributor has recognised the 
“big billed typesetter” as the 
prime cause of the commotion. 

Technical Journal Publisher in 
particular is sadly astray in men- 
tioning only the publisher's set 
ting value of 36 advertisements 
Based on setting — of type- 
setting houses transmitted 
through agencies, " the cost for 
‘typesetting, correcting and pre 
paring for foundry” a normal 
page display ad. would be be 
tween £7 and £12 

The total cost for the 36 ad 
vertisements mentioned would 
approximate to £240 rather 
more than the £7—£14 quoted 
for the publisher's rates 

Since charges from typesetting 
houses are the only alternative to 
free paper-setting, and as the 


| former costs can easily outweigh 


the cost of space, I foresee an 
increase in the number of adver 
tisements which are paper set, un 
less these professional — setting 
rates are considerably reduced 

T. Beastry 
17 Gladstone Road, 
Watford, Herts 


Kenneth Briskham 
replies 


Sirk, -Since = printer, = charge 
publishers on the basis of “com 
plete block or setting,” why not 
start by charging advertisers on 
the same system” 

I cannot agree with Technicai 
Journal Publisher's analysis of 
setting cost. I find if easy to 
visualise an advertisement setting 
of 2,881 words, divided between 
36 «advertisements, where £7 is 
nearer the agency commission 
than the total cost. I have never 
seen a setting, even when con 
sisting of only a single word, 
which cost only Is. 3d In any 
case, I] see no objection to using 
the typesetting charge as a puni- 
tive measure if there is some 
hope it wil! raise standards 

| hope Technical Journal Pub- 
lisher did not read into my article 
the accusation that trad» and tech 
nical advertising rates are un 
reasonable. Some are. but most 
represent value for money I 
cannot, however, let pass the 
statement that “A survey would 
show that the relation between 
circulation and rates is on the 
whole well balanced... .” How 
can a survey show anything 
while so many trade and technical 


MERCURY (Words of Wisdom) | 
DAILY CALENDAR PADS, 


with bold figures and a literary tit-bit for | 
each day fitted to your trade announcement, | 
will ensure a full twelve months free | 
exhibit in the best positions. You or your 
printer can obtain Mercury Pads from 


DAILY POST PRINTERS | 
WOOD STREET, LIVERPOOL 
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Letters 


journals refuse to provide cert 
fied circulation figures? 

I agree with every word asking 
for better understanding of adver- 
tising by advertisers—-but we 
cannot yet be sure that the adver- 
tiser would not prove an apt 
pupil, since no one has yet taken 
seriously the task of teacher 
Only the publisher, or some one 
carrying his seal of approval, 
would be trusted as an impartial 
teacher. 

J appreciate the ready accept 
ance of my suggestion for a 
brochure giving advertisers the 
simple and direct facts of adver- 
tising. I agree that, given the co- 
operation of the press, distribu- 
tion will be simple 

Although I cannot nominate 
myself as an “impartial body,’ 
my services are available to any- 
one who will undertake or spon 
sor the production of such a 
brochure 

K. G. BRISKHAM 
10 Stanhope Row, 
London, W.1 


Printing on metal 


Sik, —In your issue of June 11 
you carried an article describing 
“a new American technique in 
printing pictures and lettering 
straight on to metal cans and 
drums” to be exploited in this 
country by Rheem, Lysaght Ltd... 
of Bristol, 

Our clients, T. Davies Ltd., of 
Widnes, have asked us to bring 
to your notice that this technique 
has been used regularly by 
British drum makers for many 
years. Qur clients in particular 
have been printing a variety of 
multi-coloured designs by the 
lithographic process on to flat 
sheets since 1927 

R. D. PocHin 
Osborne-Peacock Co. Ltd 
Manchester 1 


Biggest picture 

Sik,—In your June 11 issue 
you published a picture of what 
was said to be “believed to be 
the largest coloured  photo- 
enlargement (11 ft. by 6 ft.) of 
the Queen in the London decora- 
tions.” 

A job we did for John Saunders 
of Ealing measured 12 ft. x 10 ft 

K. Rouse. 

Director, 
The Autotype Co., Ltd 


Legal ruling 


Sirk, -1 see that at the London 
Publicity Club there is a call for 
more “lawyers” to state the case 
for advertising. Our industry's 
trouble is that it has too many 
“barrack-room lawyers,” more in- 
terested in the politics of the busi- 
ness than in getting on with the 
job 

GobDPREY McEwan 
Station Road 
N.11. 
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APPOINTMENTS VACANT 


SENIOR 
CREATIVE 
MAN 


required by medium-sized 
agency now in process of setting 


up its second Press Creative 
Group. 
The successful candidate is 


likely to be a man in his mid- 
thirties who for at least the last 
three or four years has been 
completely responsible for the 
writing and creation of front- 
rank advertisements in either 
the consumer or technical field. 


He will be capable of planning a 
group of advertisements as part 
of an overall marketing concep- 
tion, and have sufficient ex- 
perience to evolve a complete 
marketing approach if called 
upon to do so. 


He need have no particular 
artistic ability although a strong 
layout sense is essential, and the 


ability to produce’ rough 
““scamps"’ highly desirable. 
The Agency concerned is 


young and virile, offering wide 
Opportunities to an able man 
with enthusiasm for his job. 
The post is permanent, with a 
generous life assurance and 
pensions scheme in operation. 
Sympathetic consideration will 
be given to existing holiday 
arrangements. 


Write full details of age, 
experience and salary required 
with preferably names of 
accounts handled, in strict con- 
fidence to 


Box 4995 
Advertiser's Weekly 180 Fleet 81 EC4 


Our staff know of this advertisement 


MANUFACTURERS OF SPORTSWEAR 
and electric blankets in Manchester 
Arca require man aged 23-28 for own 
Publicity Dept. A knowledge of dis 
play work in addition to publicity 
routine would be an advantage. Good 
opportunity for a person willing to 
accem a ‘aricty Of tasks and make 
4 position for himsclf. Reply stating 
and salary required to 

Ad. Weekly 180 Flect St BC4 

GOOD IMPROVER, age about 
eticring and layout, required by well- 
established agency State expericnce 
and salary required 
Box 4973 Ad Weekly 180 Flect St BC4 
FIRST-CLASS VISUALISER wth sound 
agency experience for small but busy 
London agency Some finished work 
Holiday by arrangemen 
Box 4978 Ad. Weekly 180 Fleet St BC4 

DIRECT-MAIL PUBI — 
have vacancy for ex 
in’ PRODUCTION 
preferably with some 
printing 
Box 4970 Ad. Weekly 180 Fleet St BC4 


“97 
Pa | PP 


Organisation 
need assistant 
‘DE PARTME NI 


knowledge of 


CUT-OUT SHOWCARD 
DESIGNERS 


Two vacancies in West End Studios for 
men of proved ability in cut-card point 
of sale aids 

Full particulars of experience to Abbey 
Display Co. Led., 49, Charles Streer, 
Berkeley Square, London, W.1. 
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| CLASSIFIED ADVERTISEMENTS 


RATES: APPOINTMENTS VACANT, 4. 64. line, 40s. per display panel inch. 
APPOINTMENTS WANTED, 4s. per line, Og per divplay panel inch, AN other 
classifications, 4s. per line, 45s. per display panel inch. Minimum. 3 limes. Box — 


charge, one line plus %d. covering postage, etc. Series rates on application: 
advertisements under seven insertions MUST BE PREPAID. Address “Advertiser's 


Weekly,’ 180 Fleet Street, London, E.C.4. CHAncery 8844 (Ex. 25). 


APPOINTMENTS VACANT 


Stteations Vacant: “The of persons answering these advertisements mast 
be made through a Local Office of the Ministry of Labour or a Scheduled Employment 
Agency if the applicant ls a man aged 18-64 inclusive or a2 woman aged 18-59 taclusive 
anles be or she, of provisions of the 


the employment, ts excepted from the 
Notification of Vacancies Order 1952." 


PROGRESSIVE LONDON STUDIO GROUP REQUIRE 
AN EXPERIENCED REPRESENTATIVE. THE POST 
CARRIES SALARY AND COMMISSION. FIRST CLASS 
PROSPEC ARE ASSURED. A CAR IS AVAILABLE 
DURING WORKING HOURS 
PHONE MAY 5560 FOR APPOINTMENT. 


EFFICIENT ways ARY REQUIRED HOUSE MAG AZINE EDITOR. Young 


IMMEDIATELY with 


knowledge of man, 25-35 years old. with journalistic 
Annual or Directory production. Salary experience, capable of creative writing 
according to experence Interviews in of a promotional character and experi- 
!_ondon Shorthand typing essential enced in the layout and production of 
Box 4979 Ad. Weckly 180 Flee: St BC4 house magazines, required by a well 
ASSISTANT (male or temale) required known manulaciurer of domestic ap 
in busy Production Dept. of Publhshing phances knowledge of advettis- 
House Some knowledge of blocks ing and marketing would be an assct 
and printing processes essential. State Ihe appointment is subject to a 
age and salary required medical examination and participation 
Box 4980 Ad. Weekly 180 Fleet St BC4 in the Staff superannuation scheme 
IS THERE A YOUNG LADY. at | West End Office with staff canteen 
present employed in advertising. who | Write giving details of axe, experience 
is sure she can fill the post of Per- and salary required to ' 
sonal Assistant to a Director of a firm Box 4981 Ad. Weekly 180 Fleet St BC4 
dealing in used cars She must have WANTED. § Expcricnced lettering / general 
a good telephone manner, quick think artist Good salary and = conditions 
ing and with initiative, be able to deal Museum area 
with our classified advertisements, writ- Box 4954 Ad. Weekly 180 Fleet St BC4 
ing copy, phoning papers, etc She 
must know shorthand and typing, but 
not necessarily cars Apply BM 
ADMAN, London, W.C.1 EXCELLENT 
OPPORTUNITY FOR 
COPYWRITER in leading West End Agency 
| 


who has been writing copy in an Should have good 
Agency or department for at | | 
least 3-4 years required in the | | 
publicity dosgremane of aleading | | several years 
London Publishing House. The 
position calls for a man (or 
woman) with a sound advertising 
approach and the ability to write 
fluently and well on a wide 


variety of well-known periodicals | | 


knowledge of layout and 


previous Agency experience 


Phone Mr. KENNARD 
MAYfair 8171 for appointment 


: WESIT-END ADVERTISING AGENCY 
in press advertisements, folders require a epresentative a keen type, 
and other sales promotion | | around the thirties, who can introduce 
media. Superannuation Scheme. | | Dusiness. A Publisher's | Representa 
| tive might be the man The position 
Holidays can be arranged this offers good possibilities in a medium 
r. W ing a details size: Agen and ws worth £750/1,000 
yea rite, stat & age, Write, giving fullest particulars 


of experience and salary ex- Box 4989 Ad. Weekly 180 Fleet St BC4 


pected to:— TECHNICAL TLLUSTRATOR § coquired 
Box 4932 aah Eee Ge ke 

Advertiser's Weekly 180 Fieet St EC4 | — a ae Cee — — ay 
TYPOCRAPHIC AL half tone or coloured illustrations and 


LAYOUTS Young experience of photographic retouching 


man of woman required with experi essential. Knowledge of automobile of 
ence in producing type mark ups f r aircraft practice an advantage Appli 
foundry and newspaper sctiings. Good cations in writing to: AEC Limited 
sense of design and thorough knowl Staff Records Office, Windmill Lane 
edge of types essemial. Write, cal Southall, Middlesex ; 
or phone Crane Publicity Lid, $/9 . 

Quality Court, Chancery Lane, W.C.2 


(HAncery $287 
YOUNG LADY with 
perience wanted 


ART IN MARKETING 


some previous ¢cx- 
to fill the position of 


Client Invoice Typist in Accounts De- require urgently 
pariment of a medium-sized busy 
agency The requirements for the 


A First class 


LETTERING ARTIST 


also an experienced 


position are industry and a 
to make good at the job. which offers 
possibilities of advancement Full de- 
tails of previous experience and salary 
required to 

Box 4982 Ad. Weck!ly 180 Fleet St EC4 


willingness 


Uiy Wetad Studs cual at soe DESIGNER 
plcants have agency Or studio experi 
a. Pleasant conditions 
et ate oot ce te 
7 tm, tee aon ne Se 102-105 SHOE LANE, E.C.4 
Scheme sSecretarys) CN Oath fe parsed 


‘Phone your Classifieds 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANI 


| PEE 


COUNTY BOROUGH OF 
EASTBOURNE 


APPOINTMENT OF 
DIRECTOR 
OF PUBLICITY 


The Council invites applications from 
suitably qualified and experienced per- 
sons for 


the full-trme appomtment of 


Director of Publicity to the Corpora 
tion at a salary of €1,100 per annum, 
rising by two annual increments of £50 
£1,200 


have to pass a medical examination and 


to The successful candidate will 
will be subject to the Local Govern 
1937 


particulars 


ment Superannuation Act, Forms 
of of the 
appointment may be obtained from the 


application and 
undersigned to whom the completed 
application forms should be sent with 
copies of three recent testimonials to 
be received not later than 20th July, 


1953 


Candidates not at present employed 
by the Corporation must not be over 
50 years of age 

FH. BUSBY, 
Town Clerk 
Town Hall, 
Eastbourne 
27th June, 1953 


‘ CAPABLE SENIOR COPYWRITER 


al to deal with technica) subjects to 
be presented as press adveriisements, 
catalogues ck required by the 
Advertising Dk par tment of an engineer 
ing group in the NorthWest. This is 
a& good opportunity for a man between 
ind 4 ars of age who can write 
« u simpl Enaleh§ Previous exper 
en ssential Starting salary not less 
than £600 per annum and then accord 
ing to ability Sday working week 
and pension scheme which the suocess 
ful applicant wil) be expected to join 
Weite details of career and salary 
expected to 
Hox 4424 Ad Weekly 180 Fleet Si 4 
AKTISIS WANTED bachusive repee 
sentation of a few artists wih a flair 
for ontemporary design display 
stand pape, sculpture, Nustration 
Writ first place giving full details 
to 
Box 495) Ad Weekly 180 Fleet St C4 
A VERY GOOD Lettering Artiwt is 
Offered a VERY GOOD salary and a 
permancm, progressive and happy jot 
in West-End Studio 
Hox 477) Ad Weekly 180 Fleet St bC4 
cory WRITER /VESt ALISER wanted 
! tolass man with sound agency cx 
penen Permanency Write full d 
ta tue and salary required to Chait 
m W Hopwood A Co Ltd, Oa 
M y St.. Manchester, 2 
avout ARTIST nd = visualeecr= fre 
qguaed by advertising agency Special 
abality in ad og print preferred 
i is & permanency for a man with 
th nec essa first-class ecaperiome 
Call w owrit Art Director, W Hop 
1& Co Ltd 67a Mosley Street 
Ma anchester 
—_ee “ NT REPRESENTATIVE 
i ¢ North London Press 
' r would con 
mmencing on salary 
é writing ‘ ! time 
’ < London € counties 
News par 161 Tottenham Lan N 4 
MAIFP (2° % ms) required as assistant 
to Publicity " Manage of large Engi 
necring Compan St london 
Duties w include layout of Cata 
Jowu ind = jeuflet print and station 
cry buying Pull details experience, 
ek t 
Box 4957 Ad. Weekly 180 Fleet St kG“ 


REQUIRED 
Only those capable of First Class work 
need apply Call, ‘phone or write 
STANWOOD Art in Publicity Led, 
57, Haymarket, 5.W.1. WHI 0303. 


to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


Required for 
Publicity Department of 
leading London 


Publishing House 
FIRST CLASS 


LETTERING RETOUCHING 
ARTIST 


Must be a quick worker, 
FULLY EXPERIENCED § and 
particularly strong on modern 
Sound knowledge 
of retouching (mostly covers of 


virile script. 
well-known periodicals and 
press 
advertisements essential. Present 
staff aware of this appointment. 


magazines) for national 


All applications will be treated 
confidence. Pension 
Holidays 


Write fully, stating experience 


in strict 


scheme. this year 


and salary required to 


Box 4993 
Advertiser's Weekly 180 Fleet St EC4 


COMMERCIAL ARTIST, Guod all 
roundey required in advertising depart 
ment Could bye oung man or woman 
provided capable of producing finished 
art work for mult)-wolour printing 
lettering, hin and scraperboard work 
Permanent position MUST be 
dent Souch bast London, Kent or near 


London Bridge Charing Cross termimi 
Ring brith O20 foe appointment with 
Advettising Manager om write «no 
specimens) Sebel Products Lid 177 
West Street, brith, Kent State age, 
sex cApericm salary envisaged 


SHORTHAND EVPESE required as assis 
tant to Space Buyer Aperience in 
preparing sm hedules and issuing pac 


orders an advantag Holiday arrange 
ments respected day weck ‘ 
Crane Publmesty, td Quality Heo 


Quality Court, Chan y lane, W 
MANAGER cequired to build up and 
control advettwing in four weekly 
mayazincs (London) Pxcellent) pros 
peets for raht man Write experience, 
salary required to 
Box S012 Ad) Weekly 180 Fleet Si bC4 
ASSISTANI SPACE BUYER. Mak 
over 2° Sound knowledge all fields 


State an experience and salary re 

quired 

Hox S014 Ad) Weekly 180 Fleet St bC4 
LEADING FIRM of Exhibition Con 

tractor urgently require Designer 

Draughtsman Reply, waiving full par 

ticulars to Barrett Bros (London) 


lid. Leyton Square, Peckham, SE 1 
SECRETARY wanted by Publichy Mana 

wer of City company Must be exper 
filing, correspondence and pre 
knowledge of publicity, adver 
tsing oor publishing office Hard but 


intares ing work Definite proaspee's 
Write giving details of age exper 
ence and salary required t& 


Hox S014 Ad) Weekly 180 Fleet St bC4 


TECHNICAL 
COPYWRITER or AUTHOR 


required by Publicity Department of a 
Group of Companies whose products 
include aircraft and industrial hydraulic 
equipment, gas turbine fuel systems 
and mining equipment 

Engineering knowledge and previous 
technical writing experience are 
essential 

Reply stating age and salary expected 
and giving full details of experience to 


PERSONNEL MANAGER 
Dowty Equipment, Ltd., 
Arle Court, Cheltenham 


CLASSIFIED ADVERTISEMENTS | 


36 


APPOINTMENTS VACANT ' 


Situations Vacant: “The engagement of persons answering these advertisements must 

be made through a Local Office of the Ministry of Labour or a Scheduled Employment 

Agency if the applicant Is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 

unless be of she, or the employment, is excepted from the provisions of the 
Notification of Vacancies Order 1952." 


TOP-GRADE 
SALESMAN 


required by leading Display 
and Exhibition Contractors in 
London This advertisement 
is directed exclusively to the 
man who has sufficient person- 
ality, ideas, drive and 
enthusiasm to earn the highest 
remuneration 
summary 


sales 
levels of Please 
submit of career to 
date, present salary, position, 
ige and such other facts as will 
guide us in making selections 
for interview. Naturally in 
confidence 


ox 5006 
Advertiser's Weekly 180 Fleet St EC4 


BLS ADVERTISING. 
MAN. 


FIRS! 


DIRECT 


STATISTICAL 


PEMALE 


THEATRICAL SPECIALITY. Exper 
ence] Representative required Must 
be prepared to. travel 120-440 per 
week can easily be earned. Genuine 
sppheants only please 


Box 4991 Ad. Weekly 180 Fleet St bC4 


SPACE SALES. 
Mobile. State age, experience, 
references 
Hox 4885 Ad. Weekly 180 Fleet St EC4 
- CLASS ADVERTISEMENT 
REPRESENTATIVE required for lead 
ne management journal Applicants 
suld have experience in dealing with 
» level contacts. The position offers 
a real opening for the right type of 


ilesman A salary in the four figure 
cla will be paid on proof of ability 
il particulars in) stractest confidence 


to General Manager, 180 Fleet Street, 
London, EC 4. Phone CHAncery 544 
MAIL SALESMAN | Publisher 
~ group of trade journals offers a 
sing (thirtvish>) but proved and ex 
direct mail man a tough 
rob) in) his) subseription depart 
ment But to the man who can write 
tters that sell, here is an oppor 
tunity that will bring reward to his 
heart and mind as well as his pocket 
Write now to 
Box 4921 Ad) Weekly 180 Fleet St C4 
IVPISI required by 
leading West-End Advertising Agency 
Apphcants should be capable oft 
hecking figures and hav experience 
of large tabulated work Hours 9 14 
to SO. five-day week Write, stating 
experience and salary expected to 
Box 4997 Ad Weekly 180 Fleet St EO 4 
ASSISTANT tor small but 
Travel Publeity Office. Accurate 
inf clean typing essenual CGincludes 
some multilith direct plates), voucher 
checking proof reading, ck Some 
knowledge print advertising an advan 
Linge Permanent position with super 
annuation available Some Saturdays 
t® 10s. per week, paid overtime 
Box 4998 Ad. Weekly [80 Fleet St EC4 
DISPLAY ARTIST 


pericnece 


sales 


we 184 


required by famous 
perfumery house, Must possess fine 
colour sense and ability. to visualise 
first-class lettering essential. Write tull 
details, previous experience and salary 


required 

Hox S007 Ad) Weekly 180 Fleet St EC4 
FASHION ARTIST, urgently required 

Phone BRixton 7648 

MASILS & FERGUSSON LID. 


experienced men 
Production Department 
Apply for an appointment to 


have vacancies for 
in the 


The Production Manager 
40) Berkeley Square W.1. 
Telephone GROsvenor 4774 


COLGATE? ALMOLIVE-PEFT iTD., 
require a Stenographer-lerk preter- 
ably with advertising xperience or 
keen to gain it Accuracy, neatness 
and common sense mot mportant 
than high speeds Phon Miss Luke, 
Ger. 9<OR0 for appointment 

INVOICE TYPIST Young unmarried 


woman about 2S, good at figures, some 
experience in an Advertising office an 
advantag No Saturda ’ 
days, Pension Scheme Phone 
tary, CEN 64481, for appo:ntment 

COPYWRITER-JOURNALIST. Duties 
include copy for consumer adveriising 
and writing for staff magazine Q 
worth-while job for in enthusiastic 
young man (about 20-23). Superannua- 


tion scheme, Canteen holidays with 
pay Apply in writing lating age, 
qualifications and expericn and en 
closing specimens of recent work 
which will be returned Personnel 


OMlicer Birmingham Co-operative 
Soctety lid High Street, Birming 
ham, 4 

OPPORTUNITY for ambitious young 
man of about 17 years of age. We 


have a4 vacancy for a traince t& 
and develop Commercial Art and 


General routine Moderate premium 

Apply 

Box 4986 Ad Weekly 180 Fleet St EC4 
LEADING National Weekly newspaper 

requires keen young Adverinement 

Representative Ideas and initiatuy, 

more impor ant than ng scrvice 

records 

Hox 4985 Ad) Weekly 180 Fleet St BC4 


SENIOR and JUNIOR estimators = re- 
guired by a larg firm of Exhibition 
Contractors in’ London area 
in writing, giving ag particulars of 
expericnce and salary required = to 


Chiet Estimator Box No 1106 
1 & GG. Wi & Martin's Lane, 
W.C.2 

ARTIST required for the preparation of 


adaptations Must be a competent 
worker at both make-up and layout 
Excellent conditions and 40-hour weck 
Box 4999 Ad. Weekly 180 Fleet St BC4 
YOUNG MAN WANTED ‘aged 22 2), 
interested in) joing Advertising De- 
Partment of leading Publishing Com 
pany Must be quick at figures, and 
prepared wo learn publication side of 
advertising with good prospects of 
advancement. Commencing salary, £6 
Box SOOl Ad Weekly 180 Fleet St BC4 


COPYWRITER for 
NEW ZEALAND 


Hlotts, the oldest and largest 
Agency in the Dominion, has 
an opening for a first-class 
copywriter at the Head Office 
in Wellington, 


Applicants must have a 
sound background of Agency 
experience and have origin- 
ated copy on leading National 
campaigns. 


Every opportunity will be 
given to successful applicant 
to settle in a young country 
with high living standards. 
Fare to New Zealand will be 
paid. 


Write only sending small 
range of specimens together 
with details of age, experi- 
ence, qualifications, etc. to: 


j. (LOTT tTo. 
Piccadilly House, Regent St. 
London, S.W.! 


All applications will be acknowledged 


Jury 2, 1953 


APPOINTMENTS VACANT 


Top-flight LAYOUT MAN 
for 
Publicity Department 
of leading 
London Publishing House 


Mainly to work on large National Press 
Campaigns advertising a wide variety 
of famous periodicals and magazines 
Must be fully experienced in layout and 
typography and be able to co-ordinate 
and supervise finished 
blockmaking and stage 
The appointment is a permanent one 
with excellent 


artwork to 
typesetting 
prospects Present 
staff are aware of this vacancy All 
applications will be treated in strict 
confidence Holiday 
Write, stating 


Pension scheme 
this year as arranged 
age, details of experience and present 
salary 

Box 4994 
Advertiser's Weekly 180 Fleet 6t EC4 


SPECIALIST 


ADVERTISING neern 
requires man, age about 25, for cata 
logue compiling Knowledge of 

trical and or motor field an advantauc 
Good prospects for carcer in expanding 


Write fully to 


business 


Box S002 Ad. Weckly Is0 I tStercs 
TELEPHONIST required by an Adv« 
tising Agency Hours 9340 to ¢ 
days) Write, stating ag experienc 
and salary required to The Secre‘ary 
117, Pioeadilly, London, W.1 
LAYOUT ARTISI 1 finished 


WANTED at om an expericnced Ad 


4 


‘REATIVE LAYOUT MAN | 


r Ay n 


capat 
work required by Mayfai cv 
Weekly 180 Fleet St bC4 


Box S003 Ad 


vertisement Manager for an 
series of local 


mportant 
weekly newspapers 


Must be a proved advert getter-—and 
able to take charge of the commercial 
side including circulation ability to 
control staff essential birst-class op 
portunity for the right man Apply, 
giving all details and references and 
salary require¢ 


to 

Box 5004 Ad) Weekly 180 Fleet St bC4 
rapidly 
expanding Agency Should hav a flay 
for design and be capable of handling 
all visuals if necessary Holidays by 
arrangement Write n confidence to 
Box 4966 Ad) Weckly 180 Ficet St BC4 


LETTERING 
ARTIST 


Man or woman required, 


preferably under 25, quick, 


fashion-conscious, with good 


script) hand. Good salary, 


four weeks’ annual paid 


holiday, first-class working 


conditions, Apply in writing, 
stating age, experience, and 


present salary to 


ADVERTISING MANAGER 
C &A Modes Ltd. 
North Row, Marble Arch,W.1 


*Phone your Classifieds to CHA 8844 (Ex 25) 
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PPOINTMENTS VACANT 


| The Municipal Journal 


| requires 


JULY 1953 iii 


APPOINTMENTS WA 


TED 


ADVERTISEMENT TALENTED AND VERSATILE | AD- 
‘SENT 4 VERTISING ANA requires in- 
REPRESENTATIVE teresting job with pr ogress ve company 
“ne age DAA Age 34 Particularly experi 

Apply General Manager, enced chemists’ trade. Free now 
| 3, Clements Inn, W.C.2. Box 4971 Ad. Weekly 180 Fleet St BC4 


CREATIVE POSITION with Advertising 


LDITORIAL ASSISTANT, under 30 re- Agency sought by young Ar Editor, 
quired by periodical house (London), woman, 4 years’ experience layout and 
for special feature department. Ability typography 
lo write good copy, lay out attractively, Box S010 Ad, Weekly 180 Fleet St BC4 
and correct proofs accurately is essen- es > 
tial. Send full de — of age, education, et ee oo . — 
experience, etc “ 4 ‘ . 

London = areca Layout, copywriting, 
s 
Box 5011 Ad Weekly 180 Fleet St EXC4 print production, “office” printing, cx. 


GOOD VISUAL ARTIST required as de- 


hibitons, clc 


signer for exhibition work Apply in Box 5009 Ad. Weekly 180 Fleet St BC4 

writing giving particulars of age and ’ 

experience to Chief Designer. Olympia YOUNG LADY scecks junior executive 

Limited, Kensington, W.14 position in publici.y or publishing 

= Fluent French, short story writer, Ex 

DRAUGHTSMEN required for exhibition pericnced in magazine make-up, press 

work. Apply in writing giving details public.ty. Shorthand. typing 

of age and experience to Chief Box S008 Ad. Weckly 180 Fleet St EC4 

Designer, Olympia Limited, Kens.ng 

ton, W.14 


JUNIOR PRODUCTION CLERK RE- 
QUIRED Knowledge of Typesetting 
and Process work desirable, but not 
essential Applications stating salary 
required to C. B. B., Rumble, Crow- 
ther & Nicholas Ltd, 184 Swuand, 
W.C.2. 


AVAILABLE 
TELEVISION 


GENERAL ARTIST required in Studio Producer-Director 

of well-known group of Flect Strect 

publishing companies. Must be cx with America’s foremost adver- 
perienced in drawing for reproduction 

advertisement layout and _ lettering tiser. Extensive background of 
Knowledge of type an advantage 

day weck Details of experience, age films America and England and 
and salary required to: General Mana- x 
eer, Business Publications L0d., 180 wide international Agency ex 


Fiecet Street, E.C.4. (Chancery 8844.) 


ADVERTISEMENT REPRESENTATIVE, 
Man or oman, with good selling 
record required for Teade Journal 
Excellent opportunities for the right 
applicant 
Box 4969 Ad. Weck!y 180 Fleet St BC4 


perience. 
early July. 


Arriving England 


Box 4996 
Advertiser's Weekly 186 Fleet 81 EC4 


POINTEL DESIGN COMPANY enere@etic 


wiih pleasing person 


FULLY-EXPERIENCED 
Woman P.R.O 


require a versatile general artist ex- ality and organising ability, seeks 

‘ bi post where fluent French, German and 
ed in all phases and to Spanish are an advantage 

design for all the printing processes. Box 5005 Ad. Weckly 180 Fleet St BC4 


Top salary and holidays as arranged. 
29 Villiers Street, W.C.2. 
Phone WHI 5991 


28 YEAR OLD WRITER with London 
and overseas expericnce secks editoria! 
<a, work University educa 
tion. We 
Box 4942 "Ad Weekly 180 Fleet St BC4 


ADVERTISING MANAGER of Natonal 


Indusirial coneern secks executive 
APPOINTMENT WwW NTED appointment in London area, D.A.A., 
age 27, Married years’ experience 
ot campaign planning copywriting 
Direct Mail, exhibitions, print buying 
and production Agcn y and export 


advertising expericnce 
Box 4975 Ad. Weckly 180 Fleet St EC4 


PRODUCTION 


and PRINTING YOUNG GERMAN ADVERTISING 
MAN, several years training in Ger- 

M A N AG . R many and Switzerland, is seeking ¢x- 

change of jobs with Engish agency 

employe (male or female) for three to 

seeks appointment with agency six months. Posiion offered with 


large agency in Cok Ene. 


or similar organisation. Com- Good family 


and first-class referen 

plete knowledge of press, art, Box 4976 Ad. Weekly. 180 Fleet St EC4 
mechanical production and all SHORTHAND-TYPISTS. Private Secre 
L taries, Clerks, etc f you are in 
printing processes. Ong ¢€x- urgent need of staff, contact Embassy 
Bureau, Excel! House, Whitcombe 
perience with large agency and Street, W.C.2. (WHitehall 5924). We 

excellent qualifications. specialise in efficient personne! 
Box 4977 YOUNG COPYWRITER, now in pub 


licity department of well-known Pub 
lishing House, secks more progressive 
position in London Advertising Agency 
or Publicity Department 


Advertiser's Weekly 186 Fleet 61 EC4 


LEADING TECHNICAL ILLUSTRA- Box 4967 Ad. Weekly 180 Fleet Si EC4 
TOR AND ADVERTISING MAN de- = - - 
Sires change Fully conversant with STUDENT. Virile mind, able to visual 
modern layout and technical illustra- ise; knowledge layout; keen copywriter 
tions in every medium, with experi wishes to jon Agency to develop high 
ence in controlling Publications or creative potential. Salary unimportant, 
Publici:ty Department of an Engincer- Box 4341 Ad. Weekly 180 Fiecet St EC4 
ing Firm or Studio interested in de- 
ve oping the extensive demand for 
this work Z 
Box 4974 Ad. Weckly 180 Ficet St EC4 FREE LANCE SERVICES 
EXPERIENCED AGENCY ARTIST. 
Outstanding creative work Convince 
ing visuals All-round finished ar- | NEWSPAPER AND MAGAZINE Pro 
work Head for what clients require prictors ree-L ance Advertisement 
Really can or -ginate theme. copy Representative with Fleet Street office 
visual and finished work that acts and can undertake to represen: two more 
holds business Age 27 Salary re publications Exceptionally good ex 
quired £800 pa perience. Box W 3061 7 oo Salis- 
Box S000 Ad “Weekly 180 Fleet St EC4 | bury Square, London, E.C 


‘Phone your Classifieds 


CLASSIFIED ADVERTISEMENTS 


FREE LANCE SERVICES 


FREFLANCE ARTIST required with ex- 


perience in constructional cardboard 
work for display boxes and cartons 
Phone BIS 7402, Bell (Toys and 
Giames.) 


LETTERING ARTIST. Versatile, Miss E 
Dunne.t, 13 St. George's Square, 
S.W.1 Vie 3306 


BUSINESS OPPORTUNITIES 


ADVERTISING MANAGERS! Ask to 
see sample of our Perpetual Calendars 
before deciding Messrs Watson & 
Anning, 46 Princes Gate, S.W.7 


PUBLICITY AGENT 
aging Director 
firm's salcs of 


required by Man- 
wishing to increase his 
medium to beter class 
afternoon and evening dresses, suits, 
etc. Applicant must be able to intro- 
duce buyers and princ pals (Director not 
averse to giving parties and any other 
assistance necessary) and devise prac- 
tical methods of keeping the firm well 
in the pture. Please siate fullest par- 
ticulars when replying in confidence to 
Managing Director 

Box 4953 Ad. Weekly 180 Fleet St EC4 


TENDERS 


SKEGNESS URBAN DISTRICT COUNCIL 


GUIDE BOOK PRINTING 


Tenders are invited for the printing 
of the Skegness Official Guide for 
1954. Detailed specification obtain- 
able from Director Publicity, 
Esplanade, Skegness, Tel. 


of 
Tower 
No. 1321 
Tenders endorsed ‘1954 Guide" 
should be addressed to the Clerk to 
Council, Town Hall, Skegness, Lincs 
Closing date 23rd July, 1953. The 
Council! do not bind themselves to 
accept the lowest or any tender. 


BOROUGH OF MARGATE 


TENDERS FOR OFFICIAL 
GUIDE 1954 


are invited for 
the Official 
particulars can be ob 
tained from the Publicity Manager, 
Information Bureau, Margate, to 
whom enders, in a plain sealed 
envelope and endorsed “Guide 1954” 
must be delivered not later than 
Monday, 20th July, 1953 

The Publicity Committee does not 
bind itself to accept the lowest or 
any tender 


Tenders 
supplying 
1954 Full 


printing and 
Guide for 


. = 
1953 


SIDNELL, 


24th June Town Clerk 


SALES AND WANTS 


STUDIO & ART 


DEPARTMENTS 
Outsize White Cartridge Paper 
(medium weight) in 25 yard rolls 

w in. wide 24s. Od. 

40 in. wide 33s. 44. 

60 om. wide SOs. Od. 

80 in. wide 73a. 34 
Ihe Studio's multi-purpose paper-— 
very suitable for photography back- 
ground 


Send for samples, o¢ cash with order 


HARPER & TUNSTALL LTD., 
Leto Works, High Street, 
Edgware, Middlesex. 

Phone: EDG: 4455 (5 lines) 
Manufacturers and Suppliers of aff 
Drawing Office Materials. 


ADVERTISER'S WEEKLY 


SALES AND WANTS 


POSSESS YOUR OWN TYPEWRITER! 
Royal, Remington, Underwood, 
perial, etc. Standard and Portable, 
guarantec kasy hop. or cash 
£10 Metyclean, 13 Monmouth Street, 
Shaftesbury Avenue, W.C.2 LM. 
6332/3. 


B ACCOMMODATION 


| BROOK STREET. Room available 

| Mode cent, for free lance artist 
Services required MAY oO} 

ST. JAMES'S off PICCADILLY, W. ist 
floor offic Suit out of London Direc 
tor fog interviewing chents or London 
Director of Provinaal Company Tele 
Phone reception etc., could be 
arranged £200 per annum Full 


par.iculars 
Box 4990 Ad 180 Fleet St BC4 
STRAND, Suite of working 
studio or drawing office and 2 small 
offices to let at £6 p.w. incl Taylor, 
S.W.7. FLA 8540 


79 Gloucester Road, 
NEAR HOLBORN, KINGSWAY, 3 
ample lieht), £5 p.w 


offices (one with 
and rates Phone 


atc 


Weekly 
We.. 


inclusive of heht 
HOL 6502 
ROSEBERY 


2nd Floor 


AVENUE, 
Light Industry 
Lift, Central 


E.C.1. Entire 

1,700 «sq. ft, 
Heating. Lad 
EC.4. Warchouse, 3,200 


| 

| sq. ft 4 Floors £950 

| MARSHALL HOARE & 81 High 
| 


Holborn, W.C.1. HO 


PRINTERS 


A WIDE EXPERIENCE of Advertising, 
Publicity, and Commercial work 
colour printing Deliveries always 
to ume Keen competitive foes 
SLINN'S LTD. Wellingborough Road. 
Northampton. Phone 2259 

PUBLISHERS scck reliable printers able 

good service at 
al or small book 


to offer quick and 
keen prices. Periodic 
work No jobbing Topical Publiah- 
ing Co Lid., 9 Stamford Street, 
S.E1 
DEBTS collected Britain. No 
| result no charge Brilegal ¢ » 
1919), BO Leeds Rd. Bradford 
MEET LIKE-MINDS a: the Writers’ and 
Artists’ Club, 33 Haymarket. S.W.1 
The only self-governing club for 
Journalists, Authors, Composers, 
Playwrehts, and all other Creative 
Artists Absolutely non - political 
President: I A. G. Strong; Secretary 
W_ A. Pels, £1-10 pa WHI 46% 
PLEASE NOTE For difficult transla 
tions and minimum rates, THE 
ALPHA INTERPRETER & TRANS. 
LATION SERVICE 31 Sinclair Gare 
dens, Kensington, W.14. SHE 5709 


i 

| 
Iransiations in all languages and 
| subjects 
} 


TECHNICAL PUBLICATIONS 


printing 

Instruction Books 
Spare Parts Lists 
| Charts & Posters 

We undertake a part, or the whole 
job, of producing perspective draw- 
ings, litho or letterpress printing, 
compiling etc. Specialists in Tech- 
nical Publications. 


TECHNIGRAPHIC 


TECHNIGRAPHIC (BRISTOL) LIMITED 
Hampton Lane, Bristol, 6. Tel. 38398 


me SPEC L ANNOUNCEMENTS 


See June 11 issue of Apver- 
riser’s Weekty, pages 556, 557 


a 
os 
7026 


throughout 


and 564 for the Advertising 
Services and Supplies Section. 
July 9 will be the next issuc 


containing these Services. 


to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


furniture and furnishing trade. 


ment medium. 


any contemporary. Now in 


any journal in its field. 


colour. 


Every time and all the time Furnishing World 
carries weight with the trade buyers of the 


Furniture, Bedding, Upholstery, Furnishing Fabrics 
and Materials, Carpets and Rugs, Machinery and 
Equipment, Timber, Accessories in Wood, Metal and 
Plastics, etc., are some of the commodities for which 
this journal is the right—the obvious—advertise- 


Its lively up-to-the-minute service of news and 
factual articles reaches readers one day ahead of 
its 22nd year, 
Furnishing World has the largest pre-paid sale of 


A monthly art paper supplement provides advertis- 
ers with the highest quality rendering of texture or 


For specimen copy, rate card, or further informa- 
tion—apply to the Advertisement Director 


Furnishing 
World 


180 FLEET STREET,LONDON, E.C.4. 


CHAncery 8844 


| fluorescent 


— STOP 


TuHurspay, Jury 2, 1953 


PRESS — 


NEW GLOWING 
COLOURS 


Photocolour Laboratories Ltd. 


| introducing two new products: 


Fluorart, a range of miatt-finish 
fluorescent artists colours. “Similar 
brightness to the fluorescent poster” 
claimed. 

Colour “not luminous and will 
not glow in the dark, but when 
exposed to ultra-violet light from 
black-lamps they glow vividly.” 
Outdoor exposures in the summer 
claimed to give life of about two 
months; in winter, “brilliance 
maintained about six months.” In- 
doors, away from direct light of 
windows, colours remain brilliant 
“for several years.” Fluorart de- 
scribed as useful for posters, show- 


| cards, artwork, etc. 


Other product, Fluolac is a glossy 
paint, claimed useful 
for outdoor signs, exhibition stands 
and displays. 


BIRMINGHAM 
ASSOCIATION’S 
OFFICERS 


Newly elected officers of Bir- 
mingham Publicity Association for 
1953/54 are: Chairman of council, 
Kenneth W. Bailey (advertisement 
manager, Birmingham Gazette and 
Despatch Ltd.); chairman of pub- 
lic relations and development com- 
mittee — Tom C. Gough (Tom 
Gough Advertising) chairman of 
meetings and social committee — 
J. Bragger (“The Machinist’) 
chairman of education committee— 
W. H. King (Birmingham Post & 
Mail Ltd.); chairman of associates 
circle Miss B. Whittaker (Auger 
& Turner Ltd.); press officer — 
W. J. Appleyard (M.E.M.). 


BUS ADS. FOR 
CHESTERFIELD ? 


Chesterfield transport committee 
has recommended to the town coun- 
cil that tenders should be invited 
for bus advertising rights. Adver- 
tisements for money-lending, politi- 
cal and religious matters, betting 
and gambling would be excluded. 


NEW DIRECTOR 


J. H. Watkins, has been appointed 
a director of The Broadway Adver- 
tising Service Ltd. Enlargement of 
the board described as “part of a 
general programme of expansion 
and development.” Before joining 
Broadway in 1952 «as a_ senior 
executive, Mr. Watkins was adver- 
tising manager to a_ well-known 
toy manufacturer. 


Holman Advertising have been 
appointed agents for Pharmaca Dr. 
Weil of Amsterdam, manufacturers 
of pharmaceutical products, one of 
which, Bronchovydrin, asthma in- 
halant, to be advertised in the 
medical and pharmaceutical trade 
press, beginning July. 


Edgar W. Smith, production 
manager, The Scotsman Publica- 
tions Ltd., has retired 


years’ service. 


after 44 


LEATHER PUBLICITY 
APPOINTMENT 


Ronald Bowey, until recently ad- 
vertising and promotion manager 
Airborne Shoes Ltd., appointed 
first chief executive officer Leather 
Publicity Council which will publi- 
cise superiority of leather over 
manufactured substitutes. National 
Leather Week to be held September 
21-26. At Airborne Shoes, Maurice 
¥. Wain, sales director, resumes re- 
sponsibility for promotional 
activities. 


Stanley G. Rattee, editor of the 
“Electrical Journal” (formerly “The 
Electrician”), died on Saturday. 


Gordon Advertising Ltd. have 
been appointed agents for G. H. 
Norton & Co. Ltd., of Scissett, 
Huddersfield, manufacturers of 
warp pile fabrics and floor cover- 
ings. The Harrogate office of the 
agency will handle the account. 


J. Barrie Glass, publicity mana- 
ger, Timber Development Associa- 
tion, has retired. 


St. Andrews roads and bridges 
committee decided to recommend 
to the council no action should be 
taken on the proposal of a London 
firm to provide free litter bins for 
the streets of the town and to pay 
a revenue to the council for each 
bin. Decision was taken by the 
casting vote of the convener, 
Bailie T. T. Fordyce, who is also 
convener of the advertising com- 
mittee. The firm proposed to 
attach adverts to the bins and give 
preference to local advertisers. 
Advertising material would have 
been subject to the town council's 
approval. . 


Big campaign to be launched by 
Graham & Gillies for Formica lami- 
nated plastic (De La Rue). Colour 
pages in general and women’s 
magazines between September and 
Christmas supported in iron- 
mongery, building merchants’ and 
many industrial journals; show- 
cards, window displays and wide 
range of leaflets. 


Bankruptcy proceedings: Harry 
Joseph Juby, 8 High Street, Croy- 
don, Surrey, advertising agent. 
Public examination July 16 at The 
County Court, Scarsbrook Road, 
Croydon. 


Published by the Proprietors, BUSINESS PUBLICATIONS, Ltd., at their office at 180, Fleet Street, London, E.C.4. (Phone: Chancery 8844.) 
July 2, 1953. Printed in England by Staples Printers Limited at their Great Titchfield Street, London, establishment. 
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